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Intervention Name 
Examples: Curriculum, PSE 
strategy, or health promotion 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention 
Objective(s) 
Objectives must be specific, 
realistic, attainable, measurable, 
and time-bound. See Appendix G 

for guidance on creating S.M.A.R. T. 
objectives. 

Intervention # 1 

Intergenerational Community Garden and Healthy Eating; Teach Me 
How to Grow Healthy (TMTGH) Hoop House initiative: 
PSE - Environmental; Curriculum to be used: Dig In!, Seniors Eating Well 

The Intergenerational Community Garden and Healthy Foods 
emphasizes the importance of nutrition, self-sufficiency, and education. 
Overall needs addressed in the area of focus are: decrease in food 
insecurity, increase in healthy food choices, increase physical activity, 
eating healthy within budget, and an increase intergenerational 
socialization. 

By September 30, 2021: 
- 50% of adults participating in TMTGH as reported by pre and post 
testing will have increased their intake of fruits and vegetables. 
- A 90% increase in fresh vegetables and special dietary foods will be 
available in the food pantry. 
- A functioning, accessible, 16' x 24' hoop house will be constructed, 
including elevated garden beds. 
- 30% Increase knowledge and awareness of healthy foods as measured 
by pre and post tests. 
- A 50% increase of participation in physical activity through construction 
of hoop house and gardening as measured by a self-assessment log 
including type of activity, intensity, frequency, and duration. 
- Distribution of 300+ healthy food recipes that are culturally appropriate. 
- 50% increase in intergenerational socialization as measured by a 
participant log at the site location. 
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Intervention Strategies 
Indicate which combination of 
strategies are included in this 
intervention. Then, list and briefly 
describe your Year 1 strategies in 
the sections below. 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Health Promotion 
Strategies 

(if applicable) 

Include brief description of 
strategy, settings where strategy 
will be implemented, and 
potential reach. 

Select ONE of the fol lowing com bi nation of strategies for th is intervention: 

D PSE Strategies only 
D PSE Strategies + Health Promotion 
IZ] PSE Strategies + Health Promotion + Direct Education 

TMTGH has a unique partnerships with New Life Church in Lemmon 
Valley, NV and New Covenant Church in Sparks, NV. Both locations 
have food pantries, classrooms, kitchens, and areas for gardens (the 
hoop house will be located on New Life Church property). Master 
gardeners and nutritionists will give first-hand instruction towards 
gardening and nutrition to strengthen individual knowledge and skills 
while promoting community education. Both locations have a food pantry 
and a high frequency of the audience of focus, so the coordination of 
events (classes and gardening) can be easily promoted and accessed. 
Through the partnership of City-wide Ministries Food Bank TMTGH will 
distribute special dietary needs food, indigenous food produce, and 
cleaning supplies. The harvested foods will be distributed inter-tribally in 
Nevada. TMTGH plans to utilize Healthy Pantry Initiative. 

Total PSE Reach: 100 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 
this reach estimate? 

Amount of participants from food pantries and 
schools 

Cite specific metrics, formulas, 
and sources of data used. 

TMTGH will track agency referral agreements, referrals, and follow up 
actions. TMTGH will track press releases and Public Service 
Announcements. TMTGH will use social media metrics to evaluate the 
number of people who view messages about intergenerational 
community garden and indigenous foods recipes. 
TMTGH will promote SNAP-Ed approved brochures, flyers/signage, 
curriculum, and programs such as Rethink Your Drink and UNR 
extension programs such as Learn Beginning Gardening. 

Total Health Promotion Reach: 100 

Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate Amount of participants from food pantries, 
this reach estimate? schools, powwows 
Cite specific metrics, formulas, 
and sources of data used. 
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Direct Education 
Strategies 

(if applicable) 

Include brief description of 
audience, settings where 
education will be provided, and 
curriculum name. 

Community 
Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

An on-staff, part-time Nutritionists will provide guidance on surveys and 
pre and post assessments. TMTGH will conduct classes for adults and 
adults with disabilities as follows: one (1) class on-site at New Life 
Church, one (1) classes on-site at New Covenant Church, four (4) 
presentations at local Senior centers. TMTGH will administer a small 
series of pre and post-test assessment tools as outlined in the curriculum. 
TMTGH will conduct classes for children (early childhood) on premises of 
New Life and New Covenant Churches. 
Curriculum will be: Dig in!, Seniors Eating Well 

Total Direct Education Reach: 100 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate Amount of participants from food pantries, 
this reach estimate? faith-based organizations, and schools 
Cite specific metrics, formulas, 
and sources of data used. 

TMTGH Community Participation outreach will be conducted at four (4) 
aging community events, four (4) tribal powwows, one (1) farmers market, 
and distribution of posters and flyers. With electronic tablets TMTGH will 
be able to capture data from conference booths, sessions, and powwows. 
TMTGH will offer coloring pages, a variety of indigenous seeds, and food 
samples to draw audience of focus. 
In order to get participant buy in, TMTGH will empower participants by 
asking for their input through the planning process and by requiring 
participation on committees. TMTGH will acknowledge participants and 
volunteers through appreciation days, and participating in committees. 
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Key Partners and Roles 
Include partner organizations, 
coalitions, and other. Briefly 
describe the role of the partners. 

Site Eligibility 
How are the sites for this 
intervention eligible? Check 
all boxes that apply. You do 
not need to show data. See 
Appendix_D for information 
on SNAP-Ed site eligibility. 

Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of 
Year 1. 

List the appropriate Nevada 
Focus Area that this intervention 
applies to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP-Ed Evaluation 
Framework Matrix. 

Center for Healthy Aging providing TMTGH staff, materials and 
resources, New Life and New Covenant Churches providing land, 
classrooms, kitchen, food pantry, and participants. Teen Challenge 
adolescences homee, YWAM, UNITY Native youth, are partnering in 
providing volunteers. Sun City Senior Center, Evelyn Mount Senior 
Center, Washoe County Senior Center, and Reno and Sparks Senior 
Centers are partnering in providing outlets for promotion, recruitment and 
classes. All Washoe County libraries are partnering in providing outlet for 
promotion, recruitment and classes. Nevada Inter-Faith Coalition Chef 
Dr. Lois Frank is providing expertise in indigenous foods preparation and 
recipes. Tonya Heaton is donating indigenous seeds and foliage. 
Native Seeds Inc. providing seeds for purchase. Hungry Valley Christian 
Fellowship is providing an 18 passenger van, when needed. TMTGH is 
partnering with Wendy Hanson and Holly Gadzke, UNR Extension 
Programs Home Horticulture and Beginning Farmer, for their expertise in 
gardening. We are partnering with Rethink Your Drink program to 
encourage healthy drinking choices. Due to special relationship of 
Reverend Augustin Jorquez there will be collaboration with Nevada 
Tribes and Tribal Agencies. 

Ii] Eligible by location D School Meal Data (FRL: school free/reduced lunch data) 

- Census data - Other 

If you chose "Other", please describe how you determined SNAP-Ed eligibility: 

TMTGH expects to: complete construction of the hoop house on the New 
Life Church property; utilize the site at New Life Church as the central 
distribution for seeds, sprouts, and bulbs for future Intergenerational 
community gardens; expand nutrition through food pantries; see current 
food pantries focused more toward "special dietary needs" produce; see 
increases in Intergenerational socializing and holistic health benefits. 
TMTGH expects New Life and New Covenant Churches will expand 
individual healthy eating through backyard and patio elevated and self 
watering garden beds. 
The appropriate outcome indicators are: 
Early Childhood: 2.1 
Food Management: 3.1 
Adults with Disabilities: 4.1 
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Division of Public and Behavioral Health 

Intervention 1 

Intervention Name PSE Intervention: Increase Child and Adult Care Food Program (CACFP) 
Examples: Curriculum, PSE Enrollment Among Nevada Early Care and Education (ECE) Centers 
strategy, or health promotion 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention Objective(s) 
Objectives must be specific, realistic, 
attainable, measurable, and time­
bound. See Appendix G for guidance 
on creating S.M.A.R. T. objectives. 

This intervention will aim to implement PSE strategies to support increased 

ECE CACFP participation among eligible centers statewide. Strategies align 

with recommended Strategies for Improvement of the CACFP ECE Gap 
Analysis. 

1.1: By September 30, 2021, decrease the percentage of ECE centers which are 

unaware of CACFP by 20%. 

1.2: By September 30, 2021, decrease the percentage of ECE centers confused 

about regulations/requirements to serve food by 10%. 

1.3: By September 30, 2021, decrease the percentage of centers reporting there 

are too many rules/it is too much trouble to participate in the CACFP by 15%. 

RFA FFY 2021-2022 State of Nevada, Division of Welfare and Supportive Services (DWSS) SNAP-Ed Grant - Due: July 13, 2020 at 5 PM PT 

sxcook
Typewritten Text



Intervention Strategies 
Indicate which combination of 
strategies are included in this 
intervention. Then, list and briefly 
describe your Year 1 strategies in 
the sections below. 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Health Promotion 
Strategies 

(if applicable) 

Include brief description of strategl/, 
settin;;:s where strategy will be 
implemented, and potential reach. 

Select ONE of the following combination of strategies for this intervention: 

PSE Strategies only 
X PSE Strategies+ Health Promotion 
_ PSE Strategies + Health Promotion + Direct Education 

1.1.1 Conduct assessment, including a crosswalk of lists provided by NDA, 
Children's Cabinet, and Nevada Childcare Licensing, to identify centers not 
enrolled in CACFP, located in low-income census tracks, receiving childcare 
subsidies. 
1.1.2 Develop a GIS map of assessment findings, highlighting geographical 
disparities of ECE CACFP participation statewide. 
1.1.3 In collaboration with NDA, provide a minimum of one training to 
Children's Cabinet QRIS trainers and SEED program staff on CACFP ECE 
Factsheets and strategies for addressing program questions and misconceptions. 
1.1.4 Through direct outreach and collaboration efforts with Children's Cabinet 
QRIS trainers and SEED program, provide CACFP ECE Factsheets to CACFP­
eligible ECE centers statewide. 
1.3 .1 In collaboration with NDA, conduct an assessment to identify whether 
CACFP administrative requirements can be updated/streamlined to ease burden 
on ECE centers. 

Total PSE Reach: 4,818 Nevada 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. children 

How did you calculate Per data provided by the Children's Cabinet, 736 
this reach estimate? licensed Nevada centers receive childcare subsidies. 
Cite specific metrics, formulas, On average, these centers have a center capacity of 66 
and sources of data used. children. Pending data of the CACFP ECE 

crosswalk/assessment, the OPCP estimates that a 
minimum of 10% of CAFP-qualifying centers will be 
targeted ( ~ 7 4 licensed centers), therefore reaching a 
minimum of 4,884 children. Current CACFP data was 
not included in this estimate. Reach will be updated 
once CACFP ECE data crosswalk/assessment is 
completed in year 1. 

1.1.6 Develop and execute a four-month social media campaign targeting parents 
of children ages zero to eight on the CACFP program and the importance of 
healthy meal/snack offerings within the childcare setting. 

Total Health Promotion Reach: 224,000 Nevadans 
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Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate Estimated per previous social media campaign results. 
this reach estimate? Reach varies per campaign per among allocated to 
Cite specific metrics, formulas, "boosting" the post. Posts/content will be "boosted" to 
and sources of data used. ensure target audience is reached. 
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Direct Education 
Strategies 

(if applicable) 

Include brief description of audience, 
settings where education will be 
provided, and curriculum name. 

Community Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

NIA 

Total Direct Education Reach: NIA 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate NIA 
this reach estimate? 
Cite specific metrics, formulas, 
and sources of data used. 

To ensure community engagement and participation, the OPCP will leverage its 
existing partnerships with organizations that work closely with the communities 
they serve. Specifically, Children's Cabinet will provide updated licensed center 
contact lists to enhance targeted community education campaign and evaluation 
efforts. The ECE provider network will be engaged via two evaluation methods, 
including a statewide survey to assess trends in program awareness and 
perception and key informant interviews to gather feedback on the CACFP ECE 
factsheets. 

RFA FFY 2021-2022 State of Nevada, Division of Welfare and Supportive Services (DWSS) SNAP-Ed Grant - Due: July 13, 2020 at 5 PM PT 



Key Partners and Roles 
Include partner organizations, 
coalitions, and other. Briefly describe 
the role of the partners. 

Site Eligibility 
How are the sites for this intervention 
eligible? Check all boxes that apply. 
You do not need to show data. See 
Appendix D for information on 
SNAP-Ed site eligibility. 

1. Nevada Department of Agriculture: Data sharing; training assistance, 
workgroup/subcommittee participation, final report reviews/approval 

2. Children's Cabinet: Data sharing, EC provider network contacts, 
QRIS/SEED collaboration assistance, training and outreach support, 
workgroup/subcommittee participation, final report reviews/approval 

3. Early Childhood Obesity Prevention Steering Committee: Final report 
reviews/approvals, member workgroup/subcommittee participation 

4. Nevada Childcare Licensing: Data sharing 
5. DP Video: Social media campaign content and messaging development 
6. Nevada Institute for Childcare Research and Policy: 

Workgroup/Subcommittee participation 
7. Social Entrepreneurs, Inc. : 
8. Nevada DPBH Regulatory and Planning Services: Subcommittee 

participation 
9. Carson City Health and Human Services Disease Control and 

Prevention: Subcommittee participation 
10. Washoe County Health District: Subcommittee participation 
11. Southern Nevada Health District: Subcommittee participation 
12. UNR Extension: Subcommittee participation 

Eligible by location School Meal Data (FRL: school free/reduced lunch 
data) 
X Census data X Other 

If you chose "Other", please describe how you determined SNAP-Ed eligibility: 

In addition to census data to identify centers in low-income areas, targeted 
centers will be identified via a crosswalk of ECE centers not currently enrolled 
in the CACFP with the list of Nevada centers currently receiving childcare 
subsidies. 

RFA FFY 2021-2022 State of Nevada, Division of Welfare and Supportive Services (DWSS) SNAP-Ed Grant - Due: July 13, 2020 at 5 PM PT 



Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of Year 
1. 

List the appropriate Nevada Focus 
Area that this intervention applies 
to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP-Ed Evaluation Framework 
Matrix. 

Short-Term Outcomes: Year 1 * 
1. # of CACFP-eligible ECE centers identified 
2. # of centers reached via education/outreach initiatives 
3. # of center follow-ups to assess CACFP interest/technical assistance 

needs 
4. Reach and engagement of social media campaign per campaign analytics 
5. # of next steps and/or educational opportunities identified via Food 

Safety Subcommittee meeting 
6. # of CACFP administrative requirements identified to be 

updated/streamlined 
7. # of innovative strategies identified to support ECE CACFP participation 

*All outcomes apply to the following Nevada focus area: Early Childhood 

SNAP-Ed Evaluation Framework indicators include: STl, ST5, and MTS. 
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Food Bank of Northern Nevada 

Intervention # 1 

Intervention Name Smart Shopper 
Examples: Curriculum, PSE Curriculum: Eating Smart Being Active 
strategy, or health promotion Direct Education Strategy complimented by intervention #3 (HPI) 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention 
Objective(s) 
Objectives must be specific, 
realistic, attainable, measurable, 
and time-bound. See Appendix G 

for guidance on creating S.M.A.R. T. 
objectives. 

Key educational messages : 

1 .  Participants will learn that regular physical activity is part of a healthy 

lifestyle and obesity prevention . 
2 .  Participants will learn shopping strategies that will help stretch their food 

dollars/SNAP benefits. 

3 .  Participants learn to increase the variety and amount of fruits and vegetables 

in their diets. 

4. Participants learn to identify and choose more whole grain foods. 

5 .  Participants learn that eating calcium-rich foods and doing weight-bearing 

activity help build and maintain strong bones. 

6 .  Participants learn to choose lean sources of protein, and how to keep their 

foods safe. 

7 .  Participants learn to limit foods high in fat, sugar, and salt. 

8. Participants learn to practice mindful eating, learn about sharing food tasks 

with children, and develop food preparation skills . Participants also 

continuously review key concepts and celebrate the com pletion of the 

course. 

1 .  By Septem ber 30, 202 1, FBN N  will have taught the Smart Shopper direct 

education course to 200 low income adults in Northern Nevada. 

2 .  By Sept. 30, 202 1, 80% of adult participants i n  Smart Shopper classes will 

have increased one or more nutrition practices during the course of 9 

weeks, including plan ning meals in advance, choosing healthy foods for 

their families, preparing foods without adding salt, using the "Nutrition 

Facts" on food labels to make food choices, and having their children eat 

breakfast. (MTl Healthy Eating Behaviors) .  

3 .  By Sept. 30, 202 1, 80% of adult participants i n  Smart Shopper classes will 

have increased use of one or more food resource management practices 

which im prove family nutrition and stretch food dollars, including plan ning 

meals in advance, com paring prices when shopping, using a grocery list 

while shopping, and not running out of food before the end of the month . 

(MT2 Food Resource Management Behaviors) .  
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Intervention Strategies 
Indicate which combination of 
strategies are included in this 
intervention. Then, list and briefly 
describe your Year 1 strategies in 
the sections below. 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Health Promotion 
Strategies 

(if applicable) 

Include brief description of 
strategy, settings where strategy 
will be implemented, and 
potential reach. 

Select ONE of the fol lowing com bi nation of strategies for th is intervention: 

D PSE Strategies only 
D PSE Strategies + Health Promotion 
IZ] PSE Strategies + Health Promotion + Direct Education 

Smart Shopper will be taught in school environments and community 
organizations. F B N N  will target locations that have food pantries on site 
(receive food from FBNN warehouse). These pantries will be converted 
to Healthy Pantries to connect the 2 programs and create an 
environmental change within that site. For example, the client would 
access that food pantry and get exposed to the nutrition 
education/Healthy Picks/Nudges that HPI provides, then will also have 
the opportunity to participate in direct education at that site. 

Total PSE Reach: 200 
Estimate how many SNAP-Ed eligible people will be  impacted by this strategy. 

How did you calculate Included class participant goal- HPI estimates are 
this reach estimate? in the HPI section. 
Cite specific metrics, formulas, 
and sources of data used. 

Smart Shopper  w i l l  featu re the fo l lowing hea lth promotion strateg ies :  

- Inc reased ma rket ing/promotion of schoo l  n utr it ion progra m ins ide o r  outs ide of schoo l  bu i l d i ng 

(Works c lose ly with FBNN Ch i l d  Nutrit ion  Depa rtment ) .  

-Site p rovides i nformat ion on  other  nutr it ion resou rces (SNAP,  W IC, Med ica i d )  (Works c lose ly with 

other FBNN p rogra ms that p rovide app l icat ion ass ista nce ) .  

-Uses poste rs, v isua l  d i sp l ays, taste testi ng, a n d  l ive demonstrat ions (C i rr icu l u m  provides v isua l s  a nd  

b i l i ngua l  n utr it ion educator w i l l  prov ide a food sa mp le  a nd  l ive demonstrations  for the c lass ) .  

Total Health Promotion Reach: 200 

Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate Included class participant goal. 
this reach estimate? 
Cite specific metrics, formulas, 
and sources of data used. 
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Direct Education 
Strategies 

(if applicable) 

Include brief description of 
audience, settings where 
education will be provided, and 
curriculum name. 

Community 
Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

This course will be primarily taught to parents of youth . Smart Shopper 

courses are offered at certain public schools of Washoe County School District 

where enrollment equals or exceeds 50% of students who are eligible for free or 

reduced price school meals. The adults attending are nearly all mothers or 

grand mothers of students at these schools. Family & Com munity Engagement 

( FACE)  liaisons at these mostly Title I schools request the free course, advertise 

it to students' families, recruit participants, and arrange classroom space for 

Smart Shopper classes. 

We teach Smart Shopper at Washoe I n novations High School and at 

Eddy House for youth aging out of the foster care system .  We also teach Smart 

Shopper courses at various locations reaching low-income people at community 

centers and at service locations of non profit partners such as CARE Chest where 

their clients must meet income guidelines of 150% of federal poverty threshold 

to receive services. These com munity organizations host the course for their 

client population .  After years of teaching this class, com munity organizations 

are eager to invite us back .  

Total Direct Education Reach: 200 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate Goal of 24 class sessions with an average of 8 
this reach estimate? clients per class. 
Cite specific metrics, formulas, 
and sources of data used. 

Family Health Festivals are run quarterly by Truckee Meadows Healthy 
Communities and partly led by FBN N .  These festivals are placed around 
the Reno/Sparks area in low income neighborhoods. We intend on having 
a nutrition table at each of these events (8 total 2021-2022) to advertise 
our classes to community members in different areas. 

FBNN's mobile harvest distributions are in low income neighborhoods. 
This gives a marketing opportunity for Smart Shopper and Seniors Eating 
Well classes. We plan on passing out flyers at distributions near class 
sites. This aspect will add more community members to classes. 

FBNN hosts an Annual Agency Conference for all partner agencies to 
attend. The Nutiriton Education staff intends on hosting a breakout 
session dedicated to highlighting all SNAP-Ed opportunities for clients in 
the community. This opportunity allows us to explain the programs to 
partners, allows them to ask questions, and allows them to request a 
class or to be part of an intervention. 
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Key Partners and Roles Key partners for Smart Shopper include schools, community organizations, and 
Include partner organizations, FBN N  partner agencies. FBN N  has a strong foundation of partnerships within 
coalitions, and other. Briefly 
describe the role of the partners. the com munity that are willing to host this course for their clients (either in 

person or virtually) . Partners support the program by publicizing the course, 

encouraging adults to attend, and arranging space for the classes. 

Site Eligibility 
How are the sites for this 
intervention eligible? Check 
all boxes that apply. You do 
not need to show data. See 
Appendix_D for information 
on SNAP-Ed site eligibility. 

Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of 
Year 1. 

List the appropriate Nevada 
Focus Area that this intervention 
applies to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP-Ed Evaluation 
Framework Matrix. 

Ii] Eligible by location Ii] School Meal Data (FRL: school free/reduced lunch data) 

- Census data - Other 

If you chose "Other", please describe how you determined SNAP-Ed eligibility: 

At the end of year 1, FBN N  expects to see Smart Shopper offered in schools 

and community organizations that also have healthy pantries to ensure 

clients have access to the healthy food we are teaching about. We hope 

to see an increase in nutrition & physical activity practices and 

behaviors among our clients . 

Nevada focus area: School Health, adults and those with disabilities 

Outcome indicators: 
MTl : Healthy Eating 

MT2 : Food Resource Management 

MT3 : Physical Activity and Reduced Sedentary Behavior 

MT4 :  Food Safety 

STl :  Healthy Eating 

ST2 : Food Resource Management 

ST3 : Physical Activity and Reduced Sedentary Behavior 

ST 4 :  Food Safety 
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Intervention #2 

Intervention Name Seniors Eating Well 
Examples: Curriculum, PSE Curriculum: Seniors Eating Well 
strategy, or health promotion 

Direct Education Strategy complimented by intervention #5 (env scan) 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention 
Objective(s) 
Objectives must be specific, 
realistic, attainable, measurable, 
and time-bound. See Appendix_G 

for guidance on creating S.M.A.R. T. 
objectives. 

Key educational messages : 

1 .  Follow a healthy eating pattern across the lifespan to help support a healthy 

body weight and reduce the risk of chronic disease. Plan, shop, and prepare 

meals with less fat and more fruits and vegetables. U nderstand food safety 

basics. 

2 .  Shift to healthier food and beverage choices. 

3 .  Limit calories from added sugars and saturated fats and reduce sodium 

intake. 

4. Focus on variety, nutrient density, and amount. Use knowledge of energy 

density for weight control . 

5 .  Be as physically active as abilities allow. If possible, be active daily. Adults 

should have 2½ hours a week or moderate activity, or 1¼ hours a week of 

vigorous physical activity. 

6 .  Evaluate use, safety concerns, and credible sources of dietary supplements. 

1 . By Septem ber 30, 202 1, FBN N  will have taught the Seniors Eating Well 

direct education course to 200 low income adults in Northern Nevada. 

2 .  By Sept. 30, 2021, 80% of adult participants i n  Seniors Eating Well 

classes will have increased one or more healthy nutrition practices 

during the course of 8 weeks, including reading labels to help choose 

lower sodium foods, trying new recipes using less salt, plan ning menus 

based on USDA's MyPlate, using leftovers within 3 days, using new 

lower-fat cooking methods, eating 4 or more cups of fruit and 

vegetables per day, evaluating their use of dietary supplements, 

exploring other food assistance resources. (MTl Healthy Eating 

Behaviors, MT2 Food Resource Management Behaviors) .  

3 .  By Sept. 30, 2021, 70% of adult participants i n  Seniors Eating Well 

classes will have increased one or more fitness-related activities, 

including being physically activity every day and increasing hydration 

(MT3 I ncrease Physical Activity) .  
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Intervention Strategies 
Indicate which combination of 
strategies are included in this 
intervention. Then, list and briefly 
describe your Year 1 strategies in 
the sections below. 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Health Promotion 
Strategies 

(if applicable) 

Include brief description of 
strategy, settings where strategy 
will be implemented, and 
potential reach. 

Select ONE of the fol lowing com bi nation of strategies for th is intervention: 

PSE Strategies only 
PSE Strategies + Health Promotion 

✓ PSE Strategies + Health Promotion + Direct Education 

Seniors Eating Well will be taught at Senior Centers and Senior 
Apartment Complexes. These classes will highlight healthy eating 
strategies for seniors, and FBN N will also be doing the Environmental 
Scan at these locations to locate additional environment changes that 
can be made (see intervention #5). 

FBNN is also launching a new mobile distribution targeted at seniors 
called Produce on Wheels. This will be a fruit and veggie truck that will 
travel to seniors centers/apartment complexes. This will reinforce the 
information taught in Seniors Eating Well, and truck distribution times and 
classes will overlap for client convenience. 

Total PSE Reach: 200 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate Included class participant goal- Environmental 
this reach estimate? scan estimates are in the Environmental scan 
Cite specific metrics, formulas, section. 
and sources of data used. 

Sen io rs Eati ng We l l  wi l l  featu re the fo l lowing  hea lth promotion strateg ies :  

-Site provides i nfo rmat ion on  other  n utr it ion resou rces (SNAP,  WIC, Med ica i d )  (Works c lose ly with 

other  FBNN  progra ms that provide app l icat ion ass ista nce ) .  

-Uses poste rs, vis ua l  d i sp l ays, a n d  l ive demonstrat ions (C i rr icu l um  p rovides v isua l s  a nd  b i l i ngua l  

nutrit ion  educator w i l l  p rovide l ive demonstrat ions fo r the c lass ) .  

Total Health Promotion Reach: 200 

Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate Included class participant goal. 
this reach estimate? 
Cite specific metrics, formulas, 
and sources of data used. 
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Direct Education 
Strategies 

(if applicable) 

Include brief description of 
audience, settings where 
education will be provided, and 
curriculum name. 

Community 
Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

This series of 8 classes is offered to seniors in places they may frequent, 

including senior centers, com munity centers, and senior housing com plexes. A 

bilingual instructor teaches each class in a classroom setting. Each lesson is 

delivered by facilitated group discussion and includes PowerPoints, food 

preparation, recipes, handouts, and pre-and post-evaluations. Lessons also 

include taste tests, games and activities. 

Assessing our success in reaching the target audience at these locations will 

help determine future senior education program sites. I n  order to avoid 

duplication with other SNAP-Ed programs providing similar programs, FBN N 

SNAP-Ed coordinator will discuss plan ned new sites with DHHS/DWSS SNAP-Ed 

nutrition specialist. We are already coordinating program ming with other 

SNAP-Ed partners who deliver senior-focused curricula in Washoe County. 

Total Direct Education Reach: 200 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate Goal of 24 class sessions with an average of 8 
this reach estimate? clients per class. 
Cite specific metrics, formulas, 
and sources of data used. 

Family Health Festivals are run quarterly by Truckee Meadows Healthy 
Communities and partly led by FBN N .  These festivals are placed around 
the Reno/Sparks area in low income neighborhoods. We intend on 
having a nutrition table at each of these events (8 total 2021-2022) to 
advertise our classes to community members in different areas. 

F B N N 's mobile harvest distributions are in low income neighborhoods. 
FBNN also distributes the senior commodity box (CSFP) and is launching 
a produce truck specifically for seniors (Produce on Wheels). We will 
market Seniors Eating Well classes at these distributions and connect the 
lessons to the physical food clients are getting. We plan on passing out 
flyers at distributions near class sites. This aspect will add more 
community members to classes. 

FBNN hosts an Annual Agency Conference for all partner agencies to 
attend. The Nutiriton Education staff intends on hosting a breakout 
session dedicated to highlighting all SNAP-Ed opportunities for clients in 
the community. This opportunity allows us to explain the programs to 
partners, allows them to ask questions, and allows them to request a 
class or to be part of an intervention. 
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Key Partners and Roles 
Include partner organizations, 
coalitions, and other. Briefly 
describe the role of the partners. 

Site Eligibility 
How are the sites for this 
intervention eligible? Check 
all boxes that apply. You do 
not need to show data. See 
Appendix D for information 
on SNAP-Ed site eligibility. 

Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of 
Year 1. 

List the appropriate Nevada 
Focus Area that this intervention 
applies to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP-Ed Evaluation 
Framework Matrix. 

Key partners for SEW include leaders in Washoe County around aging. Most 

apartment com plexes have one manager over multiple com plexes. We have a 

strong foundation of partnerships after year 1 of SEW and intend on 

strengthening those partnerships in each year to come. Partners support the 

program by publicizing the course, encouraging adults to attend, and arranging 

space for the classes. FBN N 's involvement with the Healthy Aging Alliance 

(Southern NV U N CE)  is also vital to the success of this curriculum and its 

consistency throughout the state of Nevada. 

� Eligible by location D School Meal Data (FRL: school free/reduced lunch data) 

Census data Other 

If you chose "Other", please describe how you determined SNAP-Ed eligibility: 

At the end of year 1, FBN N  expects to see Seniors Eating Well offered in at 

senior apartment com plexes that also have CSFP  or Produce on Wheels 

distributions to ensure clients have access to the healthy food we are 

teaching about. We hope to see an increase in nutrition & physical 

activity practices and behaviors among our clients. 

Nevada focus area: Adults and those with disabilities 

Outcome I ndicators : 

STl :  Healthy Eating 

ST3 : Physical Activity and Reduced Sedentary Behavior 

MTl Healthy Eating Behaviors, 

MT3 I ncrease Physical Activity 

LTl :  Healthy Eating 

LT3 : Physical Activity and Reduced Sedentary Behavior 
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Intervention #3 

Intervention Name Healthy Pantry Initiative 
Examples: Curriculum, PSE PSE- Environmental Change 
strategy, or health promotion. 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention 
Objective(s) 
Objectives must be specific, 
realistic, attainable, measurable, 
and time-bound. See Appendix_G 

for guidance on creating S.M.A.R. T. 
objectives. 

Key educational messages include the messages provided : 
1 .  Meal Kits : Pairing/grouping Healthy Pick foods to create a meal idea. 

2 .  Merchandising/Product Placement: Front and center placement in the food 

pantry and/or making Healthy Picks placement more attractive and easier 

to reach than less nutritious food items in the food pantry. 

3 .  Healthy Pick Cards and other educational images such as MyPlate. 

4. Educational intervention that reinforces healthy choices. These are as sim ple 

as a small laminated card placed in front of or above a nutritious food on 

the pantry shelf. 

5. Suggesting an amount: Signs encouraging clients to take a certain num ber of 

a type of fruit or vegetables, such as "Most people take four apples." This 

intervention increases produce takings and helps create social norms. 

1 . By September 30, 202 1, the Food Ban k of Northern Nevada will continue the 

relationship with our current 18 partner agency food pantries, and add 5 

new pantries to the Healthy Pantry I nitiative. These additional pantries will 

be trained to im plement strategies around adapting the pantry 

environ ment to encourage healthier food choices in a client-choice food 

selection model . 

2 .  By Septem ber 30, 202 1, the Food Bank of Northern Nevada will continue to 

provide nutrition education training to the 18 partner agency 

representatives (food pantry managers, staff, volunteers) and 5 new 

partner agency representatives to increase their ability to help families 

understand how to make better food choices. The training will include Best 

Practices for Success of Healthy Pantry I nitiative. 

3 .  By Septem ber 30, 202 1, all FBN N  H PI partners and their pantry 

environ ments will be evaluated to determine H PI im pact on the pantry itself 

and/or on their clients' choices. H PI impact will be evaluated for changes in 

food environ ments and/or changes in individual clients' food choice 

behaviors (MTS Nutrition Supports Adopted; MTl Healthy Eating Behaviors; 

MT2 Food Resource Management Behaviors) .  
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Intervention Strategies 
Indicate which combination of 
strategies are included in this 
intervention. Then, list and briefly 
describe your Year 1 strategies in 
the sections below. 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 

implemented, and potential reach. 

Health Promotion 
Strategies 

(if applicable) 

Include brief description of 
strategy, settings where strategy 
will be implemented, and 
potential reach. 

Select ONE of the fol lowing com bi nation of strategies for th is intervention: 

I PSE Strategies only 
I ✓ PSE Strategies + Health Promotion 

PSE Strategies + Health Promotion + Direct Education I 

Healthy Pantry I n it iative wi l l  p romote PSE work by i ncorporat ing n utrition 
ed ucation i nto the pantry envi ronment. The use of v isua ls ,  recipes , and 
examp les wi l l  he lp c l ients "make the healthy choice the easy choice" at 
pantry locations .  C l ients wi l l  ga in  n utrit ion knowledge walk ing th roug h the 
pantry by FBN N/pantry partners putt ing the healthy food at eye leve l ,  
labe l i ng  potent ia l  health benefits o f  food (ex: low sod ium)  with Healthy 
P ick Cards ,  shar ing recipes , hang ing MyPlate posters th roug hout the 
pantry ,  and see ing des i rab le food comb inations .  These "nudges" wi l l  
change the  envi ronment of that food pantry i nto a hea lth ier envi ronment 
and promote healthy eati ng among its c l ients . 

Total PSE Reach: 2 1  1 , 000 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate Added the yearly average of c l ients seen at cu rrent 
this reach estimate? 1 8  Healthy Pantries . Th is is the n umber of people 
Cite specific metrics, formulas, who wi l l  be i n  the pantry and exposed to H P I .  
and sources of data used. 

•D i sp lay of N utrit ion  Re lated Signage that d i rectly su pports PSE strategies i n  h igh ly v is i b le  a rea 

(MyP late poste rs and resou rces)  

•D i sp lay of Physica l Activity Re lated Signage that d i rectly su pports PSE strategies i n  h igh ly v i s ib le  a rea 

• I m p lemented o r  enha nced l im its on  ma rket ing o r  promotion of less hea lthy opt ions, Enha nced 

ma rket ing o r  promotion of more hea lthy food options .  

•Po int of  pu rchase and d i str ibut ion p rompts (Hea lthy P ick Cards) 

•S ite provi des i nfo rmat ion on other  nutrit ion  resou rces (SNAP, WIC, Med ica i d )  

•Used posters, vis ua l  d i sp l ays, a ud iovisua ls, reci pes, etc. 

•Food l abe l i ng (e.g., lower sod i u m, t raffi c l ight color cod i ng, "Hea lthy P ick" S igns)  

Total Health Promotion Reach: 2 1  1 , 000 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate Added the yearly average of c l ients seen at cu rrent 
this reach estimate? 

1 8  Hea lthy Pantries . Th is is the n umber of people 
Cite specific metrics, formulas, 

who wi l l  be i n  the pantry and exposed to H P I .and sources of data used. 
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Direct Education 
Strategies 

(if applicable) 

Include brief description of 
audience, settings where 
education will be provided, and 
curriculum name. 

This intervention does not have direct education, but the agencies that 
participate in HPI are also encouraged to host Smart Shopper and 
Seniors Eating Well classes to create an environment of healthy eating 
within that location. Several HPI pantries have committed to this (see 
letters of support/commitment). 

Community 
Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

Total Direct Education Reach: 0 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate N/A 
this reach estimate? 
Cite specific metrics, formulas, 
and sources of data used. 

FBNN hosts an Annual Agency Conference for all partner agencies to 
attend. The Nutiriton Education staff intends on hosting a breakout 
session dedicated to highlighting all SNAP-Ed opportunities for clients in 
the community. This opportunity allows us to explain the programs to 
partners, allows them to ask questions, and allows them to request a 
class or to be part of an intervention. 
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Key Partners and Roles 
Include partner organizations, 
coalitions, and other. Briefly 
describe the role of the partners. 

Site Eligibility 
How are the sites for this 
intervention eligible? Check 
all boxes that apply. You do 
not need to show data. See 
Appendix D for information 
on SNAP-Ed site eligibility. 

Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of 
Year 1. 

List the appropriate Nevada 
Focus Area that this intervention 
applies to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP-Ed Evaluation 
Framework Matrix. 

The primary partners in Healthy Pantry I nitiative are partner agencies of 

the Food Ban k which operate food pantries, distributing food to low-income 

clients and helping connect clients with other support services such as SNAP 

application assistance. ( Partner agency food pantries are the front line for 

provision of emergency food to people in need . Many of them secure most of 

the food they distribute from the Food Bank of Northern Nevada. ) 

FBN N  will help partner agencies modify their environments to make the 

healthier foods easier for the client/family to choose does involve use of 

marketing strategies, including signage, product placement, information, etc . 

FBN N  trains the leaders at partner pantries to adapt their pantry environment 

to support healthier food choices by pantry clients. We continue to work with 

each pantry to conduct assessments of the strategies they put in place, but it is 

the responsibility of the pantry to make the information accessible at all times. 

We visit each H PI pantry at least every three months, bringing educational 

materials and recipes and providing feed back on their H PI operations. 

Ii] Eligible by location D School Meal Data (FRL: school free/reduced lunch data) 

Census data Other✓ 

If you chose "Other", please describe how you determined SNAP-Ed eligibility: 

Monthly income is notated in Client Intake Form at that site. 

At the end of year 1, FBN N  expects to see Healthy Pantry I nitiative thriving at 

the current locations it is in . We also expect to see additional locations added, 

those being school pantries, pantries in/near senior centers to further con nect 

our program ming. We hope to see an increase in readiness among our H PI 

pantries and support from more agencies. 

Nevada focus area: Food resource management 

Outcome Indicators: 
ST5: Need and Readiness 
ST?: Organizational Partnerships 
MT5: Nutrition Supports 
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Intervention # 1 

Intervention Name Nutrition on Wheels (NOW) 
Examples: Curriculum, PSE 
strategy, or health promotion 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention 
Objective(s) 
Objectives must be specific, 
realistic, attainable, measurable, 
and time-bound. See Appendix G 

for guidance on creating S.M.A.R. T. 
objectives. 

Key educational messages : 

1 .  Participants learn about and increase the variety and amount of fruits and 

vegetables in their diets. 

2 .  Participants learn to vary their protein sources. 

3 .  Participants learn to identify and choose more whole grain foods. 

4. Participants learn that eating calcium-rich foods and doing weight-bearing 

activity help build and maintain strong bones. 

5 .  Pa rt ic ipa nts learn to choose foods and beve rages with less satu rated fat, sod i um, 

and  added suga rs. 

6 .  Pa rt ic ipa nts learn to make sma l l  cha nges to create a hea l th ier  eat ing sty le .  

1 .  By January 1, 2021, FBN N  will have hired and trained a bilingual 

nutrition educator to conduct the Nutrition on Wheels Program .  

2 .  By Sept. 30, 2021, 50% of adult mobile harvest clients will have 

increased one or more nutrition practices including increasing fruit and 

vegetable intake, adopting the MyPlate model, and decreasing sugary 

beverage intake. (MTl Healthy Eating Behaviors) .  

3 .  By Sept. 30, 2021, 50% of adult mobile harvest clients will have 

increased use of one or more food resource management practices, 

including plan ning meals in advance and not run ning out of food before 

the end of the month . (MT2 Food Resource Management Behaviors) .  
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Intervention Strategies 
Indicate which combination of 
strategies are included in this 
intervention. Then, list and briefly 
describe your Year 1 strategies in 
the sections below. 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Health Promotion 
Strategies 

(if applicable) 

Include brief description of 
strategy, settings where strategy 
will be implemented, and 
potential reach. 

Select ONE of the fol lowing com bi nation of strategies for th is intervention: 

D PSE Strategies only 
D PSE Strategies + Health Promotion 
IZ] PSE Strategies + Health Promotion + Direct Education 

Food i nsecu re c l ients use mobi le harvest as a way to get the i r  fam i l ies 
add it iona l  food . F B N N  d istri butes a variety of fru its and vegetab les that 
may be foreig n to the c l ients . By comb in i ng the access to phys ical food 
with nutrit ion ed ucation , fun lessons ,  and recipes the c l ient fee l  
empowered to go home and prepare those foods for the i r  fam i ly .  Th is 
he lps the fam i ly eat hea lth ier ,  more d iverse , and more fru it and vegetab le 
packed meals .  
The c l ients wi l l  attend mobi le harvest events with or without the added 
n utrit ion piece ,  but we have fou nd that c l ients are more w i l l i ng  to try a 
variety of fru its and vegetab les when they have knowledge on that item 
(how to prepare it ,  a recipe to try ,  and why it is good for you) . The added 
n utrit ion ed ucation changes the mobi le harvest envi ronment and puts 
health and wel l ness at the forefront of the conversation . 

Total PSE Reach: 8 , 000 households 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate Mobi le harvest sees 7 , 000- 1 0 , 000 households per 
this reach estimate? year. 
Cite specific metrics, formulas, 
and sources of data used. 

NOW wi l l  featu re the fo l lowi ng hea lth p romotion strategies : 

- Inc reased ma rket ing/promotion of school  n utr it ion progra m outs ide of school bu i l d i ng (Works 

c lose ly with FBNN  Ch i l d  N utr it ion Depa rtment ) .  

-Site provides i nfo rmat ion on other  nutr it ion resou rces (SNAP, WIC, Med ica i d )  (Works c lose ly with 

other FBNN p rogra ms that provide app l icat ion ass ista nce ) .  

-Uses poste rs, v isu a l  d i sp l ays, a nd  l ive demonstrat ions ( u ses Myplate mate ria ls  and SNAP-Ed rec i pes 

to teach qu ick lessons and prepa re c l i ent fo r hea lthy eati ng ) .  

Total Health Promotion Reach: 8 , 000 households 
Estimate how many SNAP-Ed eligible people will be  impacted by this strategy. 

How did you calculate Mobi le harvest sees 7 , 000- 1 0 , 000 households per 
this reach estimate? year. 
Cite specific metrics, formulas, 
and sources of data used. 
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Direct Education 
Strategies 

(if applicable) 

Include brief description of 
audience, settings where 
education will be provided, and 
curriculum name. 

Community 
Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

NOW will be taught at FBN N 's mobile harvest sites to clients of all ages and 

demographics. The mobile harvest truck parks in neigh borhoods around 

Northern Nevada (rural and urban ) .  While they are waiting to check in, the 

FBN N  bilingual nutrition educator sets up a table and talks with clients about 

pertinent nutrition topics in the form of short nutrition lessons. The table 

consists of materials such as nutrition information, recipes, and visuals. The 

nutrition educator gives a brief nutrition lesson to clients as they wait in line. 

Often, the produce on the truck is produce that may be intimidating to clients if 

they are unaware of how to cook it. FBN N  mobile harvest staff have seen many 

clients turn down produce out of fear or the un known . This results in the client 

getting less food at the distribution and the client missing out on nutritious and 

delicious foods. For exam ple, spaghetti squash is oblong, rock hard, and does 

not look edible at first glance. The NOW bilingual nutrition educator will show 

clients the squash, explain how to prepare it, give exam ples of foods to pair it 

with, and give recipe cards from the SNAP-Ed website. These steps will get the 

client excited about eating that item . The client may take that spaghetti squash 

and love it. This expands the clients' horizons on fruits and vegetables while 

adding a healthy meal to that household . 

Total Direct Education Reach: 8,000 households 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate Mobile harvest sees 7,000-10,000 households per 
this reach estimate? year. 
Cite specific metrics, formulas, 
and sources of data used. 

NOW will primarily be aimed at food distribution clients, which ranges from 

children to seniors. The truck travels around northern Nevada, so the locations 

also range from rural to urban . This program can be versatile for age and 

geographic location because the content is quick and easy to understand 

material using MyPlate, SNAP-Ed recipes, and surveys. NOW is offered on 

weekdays at Mobile Harvest sites including schools in low-income areas, 

com munity food pantries, healthcare clinics serving low-income patients, and 

com munity centers. 
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Key Partners and Roles This program does not rely on external partners. FBN N 's mobile harvest 
Include partner organizations, program will be the program we accom pany to disseminate the material . 
coalitions, and other. Briefly 
describe the role of the partners. 

Site Eligibility 
How are the sites for this 
intervention eligible? Check 
all boxes that apply. You do 
not need to show data. See 
Appendix_D for information 
on SNAP-Ed site eligibility. 

Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of 
Year 1. 

List the appropriate Nevada 
Focus Area that this intervention 
applies to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP-Ed Evaluation 
Framework Matrix. 

Ii] Eligible by location D School Meal Data (FRL: school free/reduced lunch data) 

- Census data - Other 

If you chose "Other", please describe how you determined SNAP-Ed eligibility: 

At the end of year 1, FBN N  expects to see the bilingual nutrition educator 

teaching NOW at the plan ned mobile harvest site distributions (both rural and 

Washoe) . We expect to see an increased daily consum ption of fruit and 

vegetables, decrease in sugary beverage consum ption, and increased food 

security. 

Nevada focus area: Food resource management 

Outcome Indicators: 
MT1: Healthy Eating Behaviors 
MT2: Food Resource Management Behaviors 
ST?: Organizational Partnerships 
R5: Beverages 
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Intervention #2 

Intervention Name Environmental Scan Pilot 
Examples: Curriculum, PSE 
strategy, or health promotion 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention 
Objective(s) 
Objectives must be specific, 
realistic, attainable, measurable, 
and time-bound. See Appendix_G 

for guidance on creating S.M.A.R. T. 
objectives. 

In partnership with Southern Nevada UNCE and the Healthy Aging 
Alliance, F B N N  will help to administer the environmental scan of senior 
residences in Washoe County. The purpose of the environmental scan is 
to understand general characteristics of senior residence locations and 
the client perspective of these residences in the region to then propose 
larger environmental or policy changes. 
The scan will tell us what wellness resources and opportunities are 
available to seniors at their residence, and what the senior knows or 
thinks about those resources. The residence may be set up with 
resources, but the client may not be aware of the resource or how to 
access it. This gives the Healthy Aging alliance an opportunity to bring 
SNAP-ed resources into the residence in a thoughtful and effective 
manner. 

1 .  By Septem ber 30, 202 1, FBN N will conducted 100 environ mental scans 

at low income senor residences in Washoe County. 

2 .  By Sept. 30, 202 1, The Healthy Aging Alliance will have met twice in 

person to analyze survey data and decide what environ mental and 

policy changes are appropriate for Nevada. 
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Intervention Strategies 
Indicate which combination of 
strategies are included in this 
intervention. Then, list and briefly 
describe your Year 1 strategies in 
the sections below. 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Health Promotion 
Strategies 

(if applicable) 

Include brief description of 
strategy, settings where strategy 
will be implemented, and 
potential reach. 

Select ONE of the fol lowing com bi nation of strategies for th is intervention: 

✓ PSE Strategies only 
PSE Strategies + Health Promotion 
PSE Strategies + Health Promotion + Direct Education 

In order to understand the needs of seniors within our region, we need to 
understand which needs are/are not being currently met. The 
environmental scan will be used as a tool to implement future SNAP-Ed 
strategies in the future (feeding into year 2). 

Example: We survey 5 seniors at a senior residence. We observe that 
the residence has a pool, but 3/5 seniors stated there was no pool. This 
gives SNAP-Ed an opportunity to promote the pool at that residence, host 
classes at the pool, or educate seniors on physical activity they can do 
related to swimming. 

Total PSE Reach: 100 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate Goal is to conduct 100 environmental scans at 
this reach estimate? different residences (100 seniors). 
Cite specific metrics, formulas, 
and sources of data used. 

Total Health Promotion Reach: 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 
this reach estimate? 
Cite specific metrics, formulas, 
and sources of data used. 
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Direct Education 
Strategies 

(if applicable) 

Include brief description of 
audience, settings where 
education will be provided, and 
curriculum name. 

Community 
Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

Total Direct Education Reach: 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 
this reach estimate? 
Cite specific metrics, formulas, 
and sources of data used. 

The envi ronmenta l scan wi l l  be conducted at Sen ior Res idences . S ince 
F B N N  is a l ready teach ing SEW at sen ior res idences , we have an 
opportun ity to engage th is commun ity without havi ng mu lt ip le vis its .  We 
also a l ready have a re lationsh ip  with many of the res idences i n  the 
Washoe County Area. 

F B N N  also d istributes the sen ior  commod ity box (CSFP) and is launch i ng 
a prod uce truck for sen iors (Prod uce on Wheels) . We wi l l  use these 
d istribut ions to ta lk  to sen iors at the i r  res idence .  
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Key Partners and Roles 
Include partner organizations, 
coalitions, and other. Briefly 
describe the role of the partners. 

Site Eligibility 
How are the sites for this 
intervention eligible? Check 
all boxes that apply. You do 
not need to show data. See 
Appendix D for information 
on SNAP-Ed site eligibility. 

Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of 
Year 1. 

List the appropriate Nevada 
Focus Area that this intervention 
applies to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP-Ed Evaluation 
Framework Matrix. 

The Healthy Aging Alliance and Southern Nevada UNCE are key 
partners in this work because we are working together to provide 
consistent messaging to our seniors of Nevada. FBNN is dedicated to 
this partnership and work group. 

The network of senior residences that FBNN has a relationship with are 
key partners in this work to understand the needs and environments of 
seniors. 

� Eligible by location D School Meal Data (FRL: school free/reduced lunch data) 

Census data Other 

If you chose "Other", please describe how you determined SNAP-Ed eligibility: 

At the end  of yea r  1, F BNN  expects to have conducted 100 env i ronmenta l 
sca ns at sen ior  res idences i n  Washoe County i n  pa rtnersh i p  with the 
Hea lthy Agi ng Al l i a nce .  We expect that the data wi l l  give us a path  to 
i n corporate add it iona l  SNAP-Ed resou rces with i n  these res idences .  

Nevada focus area: Ad u lts and those with d isab i l it ies 
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G reen O u r  P l a n et 

Intervention Name 
Examples: Curriculum, PSE 
strategy, or health promotion 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention 
Objective(s) 
Objectives must be specific, 
realistic, attainable, measurable, 
and time-bound. See Appendix G 

for guidance on creating S.M.A.R. T. 
objectives. 

Intervention # 1 

Green Our Planet's (GoP) School Garden Program: PSE, health 
promotion, and direct education (Curriculum: Dig In! Grow Yourself 
Healthy) to increase nutrition education for SNAP-Ed-eligible students in 
Clark County Schools. 

Chi ldhood obesity is a growing problem : 36 .8% of Nevada's ch i ldren are 
overweight or obese wh i le ch i ldhood obesity has doub led in  Nevada during the 
last two decades . Regu lar physical activity is a vita l element of creating a healthy 
l ifestyle .  And yet with the increased pressure for teachers to focus on test scores 
th is often resu lts in  cutt ing physical activity from the school day. Being physica l ly 
active (at least 30 minutes a day) and reducing sedentary behavior is associated 
with reducing many health risks .  Add itional ly ,  accord ing to 20 1 8  Gu idel i nes (CDC 
& SNAP research) , Nevadan ch i ldren s ign ificantly ate below the recommended 

servings for fru it and vegetable intake . 
As a way to combat these alarming statistics ,  the state of Nevada has mandated a 
wel l ness pol icy (State of Nevada's N RS 439 .5 1 8  ) .  However, these pol icies are 
not being imp lemented at schools and one reason is the lack of knowledge and/or 
tra in ing on th is pol icy .  There is also a lack of consistent tracking of school 
wel l ness goals and what school-wide activities wou ld count toward meeting the 

goals of this po l icy .  
Some of the reasons for the lack of nutrition education for Nevada students and 
teachers are 1 )  lack of a mandated and statewide nutrit ion curricu lum ,  2) lack of 
teacher tra in ing in nutrit ion education ,  3) lack of student nutrit ion knowledge and 
exposure to fresh vegetables as wel l  as 4) lack of student experiences involving 

planting ,  growing and preparing fru its and vegetables. 

Objective 1 :  By September 30 ,  202 1 , 50% of the 7 schools where we wi l l  working with the 
Wel l ness Coord inators , i n  partnersh ip with Southern Nevada Health District and Un iversity of 
Nevada Cooperative Extension , wi l l  understand the wel l ness leg islation , have an 
understand ing of the wel l ness goals and be committed to ach ieving them,  as reported by an 

i nternal eva luation taken at  m idyear and end-of-year points. 

Objective 2 :  By September 30, 202 1 , 50% of K- 1 2  students participati ng i n  the GoP School 
Garden project i ntervention ,  as reported by by post surveys, wi l l  i ncrease their wi l l i ngness to 

taste fru its and vegetables.  

Objective 3 :  By September 30 ,  202 1 , 50% of K- 1 2  students participati ng i n  the GoP School 
Garden project i ntervention ,  as reported by post surveys, wi l l  i ncrease their wi l l i ngness to 

i ncrease physical activity .  

Objective 4 :  By September 30 ,  202 1 , 50% of  K- 1 2  students participati ng i n  the GoP School 
Garden project i ntervention ,  as reported by post surveys, wi l l  have a better understand ing of 

the importance of a healthy and active l i festy le .  

Objective 5 :  By September 30 ,  202 1 , each of the 8 schools that participate i n  d i rect 
education wi l l  hold at least 1 farmers market . Th is wi l l  be the capstone activity , g iv ing the 
schoo l ,  students and teachers the opportun ity to showcase the lessons and knowledge 
ga ined i n  the fol lowing areas: health benefits of the produce g rown , entrepreneursh ip ski l l s ,  
the importance of  food to the commun ity ,  us ing fi nancia l  l iteracy ski l l s  and start ing to 
understand the "commun ity food system . "  We wi l l  encourage the remain ing 8 1  schools to hold 
farmers markets . 
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Intervention Strategies 
Indicate which combination of 
strategies are included in this 
intervention. Then, list and briefly 
describe your Year 1 strategies in 
the sections below. 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Health Promotion 
Strategies 

(if applicable) 

Include brief description of 
strategy, settings where strategy 
will be implemented, and 
potential reach. 

Select ONE of the fol lowing com bi nation of strategies for th is intervention: 

D PSE Strategies only 
D PSE Strategies + Health Promotion 
IZ] PSE Strategies + Health Promotion + Direct Education 

GoP's PSE strategy to change each school 's cu ltu re/attitude towards a hea lth ier environment wi l l  be coup led 
with access to produce from school gardens. Learn ing about food systems and how to g row food from 
Garden Educators ,  students wi l l  have opportun ities to taste garden produce and share with their commun ities 
through farmers markets . This will i ncrease fru it and vegetable consumption among students. Research 
shows that exposu re to a school garden i ncreases students' interest in eati ng fru its and vegetables and 
improves attitudes towards fru its and vegetables (Poth ukuch i ,  K. 2004) . 

To ensure the hea lth and safety of our  students, we comply with CCSD's d istance learn ing procedu res: 
Garden Educators wil l tend to 25 flou rish ing gardens and provide monthly video garden tou rs that include 
nutrit ion lessons .  I n  addition ,  our  nutrit ion experts wi l l  provide 2 video lessons each week through the GoP 
Virtua l  Academy, which wi l l  be d istributed to each teacher at the 25 schools . Garden produce may be donated 
to fami l ies in need . 

An addit ional focus on PSE change wi l l  be working with school wel lness coord i nators to develop goals that 
address how the school garden promotes a healthy l ifestyle as wel l  as tra in ing the school 's staff on wel l ness 
pol icies with the goal to streaml ine schoo l-wide implementation and tracking of the school wel l ness goals . 
Rather than separate endeavors support ing school objectives, GoP wi l l  work together with partners ,  inc lud ing 
UNCE, CCSD and SNHD, to develop strategies and enact a ho l istic change to improve hea lth and n utrit ion 
for students ,  their fami l ies, teachers ,  and the school commun ity as a whole . 

Total PSE Reach: 15,000 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 100 students per grade level x 6 grade levels (K-5) 
this reach estimate? = 600 students x 25 schools = 15,000 students 
Cite specific metrics, formulas, impacted
and sources of data used. 

The GoP School Garden Program uses a mu lticomponent, ho l istic approach geared towards K-1 2  
schools ,  which incorporates health promotion strateg ies , to transform the health of our  commun ity .  
The program consists of fou r  components :  1 )  Food system education ,  2) N utrition education and 
promotion ,  3) healthy and active l i festyle changes and 4) state-wide School Wel l ness Pol icy .  The 
prog ram activities , conducted virtua l ly or i n-person ,  i ncl ude evidence-based nutrition cu rricu l um ,  
nutrition/cooking lessons, garden i nstructors , commun ity/school farmers markets and school wel l ness 
comm ittees . In order to improve student n utrition education students are encouraged to try new fru its 
and vegetab les through virtua l  and/or video garden instruction and nutrition classes . Opportun ities for 
physical activity and fu rther exposure to fresh vegetables happens in the garden where students 
experience planti ng ,  g rowing ,  and preparing fru its and vegetables .  The GoP outdoor garden 
curricu lum and GoP's agriculture/garden ing lessons help ma inta i n  the school gardens wh i le students 
and teachers are physica l ly active and s imu ltaneously learn to g row nutritious food and taste 
school-g rown fru its and vegetables .  Students wi l l  sel l thei r school g rown ,  organ ic and fresh produce to 
their parents and commun ity su rrounding the school through student-run farmers markets. Often 
these markets provide fresh produce to not on ly SNAP-Ed el ig ible commun ities but also to 
commun ities in food deserts . I n  order to improve teachers' knowledge of health/nutrition education ,  
educators are encouraged to attend one of GoP's state-approved PDE/CU teacher tra i n i ngs where 
participants learn how to conduct classroom nutrition/cooking lessons and incorporate nutrition 
education i n  thei r classrooms with the school 's fresh garden produce. 

Total Health Promotion Reach: 3,000 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 2 virtual and/or in-person nutrition/cooking demos, 
this reach estimate? 25 schools (36 school weeks). 2 x 25 = 50 demos 
Cite specific metrics, formulas, x 60 studentse= 3,000 students 
and sources of data used. 

RFA FFY 202 1 -2022 State of Nevada ,  Divis ion of Welfare and Supportive Services (DWSS) SNAP-Ed Grant - Due:  J u ly 1 3 , 2020 at 5 PM PT 2 1  



Direct Education 
Strategies 

(if applicable) 

Include brief description of 
audience, settings where 
education will be provided, and 
curriculum name. 

Community 
Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

Students will learn and be encouraged to lead a healthy lifestyle and try 
new fruits and vegetables through direct education using the approved 
"Dig In! Grow Yourself Healthy" curriculum for fifth-grade at 8 CCSD 
schools, in addition to the health promotion and PSE strategies described 
above. Direct education classes will be held virtually and/or in-person 
depending on CCSD's distance or in-school learning preferences. 

Students will create their own farmers market as a capstone project to 
solidify the concepts learned through the curriculum. As a result of this 
direct education strategy, students will learn how to lead a healthy 
lifestyle and will have a better understanding of food and their local food 
system. 

Total Direct Education Reach: 800 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 100 students per grade level x 8 schools = 800 
this reach estimate? students reached 
Cite specific metrics, formulas, 
and sources of data used. 

By implementing the School Garden Program (SGP) at 25 schools, each 
of which will hold a farmers market to sell their school-garden produce, 
the community will enjoy increased access to fresh fruits and vegetables 
and engage with the students participating in the SGP, creating a culture 
of health. 

The SGP provides the opportunity for parents, teachers and the 
surrounding community to understand the local food system. This will also 
include local chefs and nutritionists who will teach students how to use 
their garden produce to create healthy meals. Additionally, the program 
will include financial literacy training from the banking community to 
educate young entrepreneurs who organize farmers markets to sell their 
school-garden produce and garden crafts. Classes will be held virtually 
and/or in-person 

Since schools are the heart of many communities, the SGP provides a 
holistic approach that will maximise impact by integrating teachers, 
students and school community members on multiple levels. 
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Key Partners and Roles 
Include partner organizations, 
coalitions, and other. Briefly 
describe the role of the partners. 

Site Eligibility 
How are the sites for this 
intervention eligible? Check 
all boxes that apply. You do 
not need to show data. See 
Appendix_D for information 
on SNAP-Ed site eligibility. 

Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of 
Year 1. 

List the appropriate Nevada 
Focus Area that this intervention 
applies to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP-Ed Evaluation 
Framework Matrix. 

GoP's SGP is susta ined through a col lective impact model , where we work together with 
commun ity partners to ensure we have the maximum impact poss ib le on the health and 
wel lbe ing of students and commun ity members .  The Clark County School D istrict (CCSD) is 
one of our key partners and shares our  goal to improve student/teacher health and nutrition 
education us ing school gardens .  GoP partnered with teachers from the CCSD to develop the 
lessons for Green Our P lanet's Nutrition Curricu l um ,  a l igned to Nevada's Health Standards .  
The lessons are geared towards students l iv ing i n  a desert envi ronment ,  so they are especia l ly 
appropriate for schools located i n  Nevada and the southwestern U n ited States .  The CCSD wi l l  
encourage its teachers to  conduct hands-on garden ing lessons with the goa l  to  i ncrease 
nutrit ion education and physical activity .  (Letter of commitment attached) . The Southern 
Nevada Health District (SN H D) is another key partner that wi l l  assist GoP in creat ing a culture 
of wel lness at schools by tra in ing GoP staff on the school wel lness pol icy ,  he lp identify 
wel l ness pol icy goals related to school gardens and provide assistance with end of year 
school wel lness pol icy report ing (Letter of commitment attached) . Un iversity of Nevada 
Cooperative Extension (UNCE) is  another key partner that wi l l  enable th is SNAP-Ed 
intervention to reach more CCSD students . UNCE wi l l  provide programming as stated i n  their 
SNAP-Ed p lan and we wi l l  work together to ensure there is  no overlap .  GoP coord inators wi l l  
expand reach and  impact by  co l laborating and  sharing i nformation with UNCE coord inators to 

he lp schools provide nutrition education and meet their wel l ness goals .  

D Eligible by location Iii School Meal Data (FRL: school free/reduced lunch data) 

- Census data - Other 

If you chose "Other" ,  p lease descri be how you determ i ned S NAP-Ed e l i g i b i l i ty : 

This intervention applies to the Nevada Focus Area for School Health. 
This intervention meets the following outcomes from the Nevada 
SNAP-Ed Evaluation Framework: 

- R1 and R5: Assist Nevadans in overall diet quality and beverages 
- R2: Increase daily fruit and vegetable consumption 
- R7: Increase physical activity and decrease sedentary behavior 

GoP will work with schools to create a healthier environment and culture 
for Nevada students. By implementing the school garden program at 
CCSD schools, GoP will improve the health of students/teachers and the 
school's community by increasing adherence to the wellness policies; 
increasing the number of teachers using the outdoor garden classroom; 
providing virtual and/or in-person nutrition education both direct and 
indirect; increasing student access to and familiarity with fruits and 
vegetables and providing opportunities for increased physical activity 
through the school garden. Farmers markets provide fresh food to 
parents and community members. 
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Intervention #2 

Intervention Name Green Our Planet's (GoP) Healthy Communities Program (HCP): PSE 
Examples: Curriculum, PSE Curriculum Cooking Matters 
strategy, or health promotion 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention 
Objective(s) 
Objectives must be specific, 
realistic, attainable, measurable, 
and time-bound. See Appendix_G 

for guidance on creating S.M.A.R. T. 
objectives. 

As students learn how to grow, harvest and prepare fruits and vegetables 
from their school gardens it is equally important to educate their parents. 
GoP's HCP bridges the gap between student nutrition education and the 
health and nutrition choices of parents/guardians. If parents/guardians 
continue to buy processed foods, the child's lifestyle remains unchanged. 
GoP provides a holistic approach to changing the health of the entire 
community by integrating the HCP into this plan. 
Adult and childhood obesity is a growing problem: 59% of Nevada's 
adults are overweight and 29.5% are obese, an increase of 16% since 
2000. Futher 36.8% of Nevada's children are overweight or obese 
(Nevada Wellness, January 8, 2016, Childhood Obesity In Nevada) while 
childhood obesity has doubled in Nevada during the last two decades 
(Nevada Wellness, January 8, 2016, Childhood Obesity In Nevada and 
Haboush-Deloye, A., et al, Health Status of Children Entering 
Kindergarten in Nevada, 2015). 
GoP will work to close this health gap in our community by educating the 
adults, who are the ones buying and preparing food, through the HCP in 
addition to educating students as outlined in Intervention 1. 

Objective 1: By September 30, 2021, 50% of the adults participating in 
the GoP Healthy Communities project intervention, as reported by pre­
and post-testing, will increase their family's fruit and vegetable intake. 

Objective 2: By September 30, 2021, 50% of the adults participating in 
the GoP Healthy Communities project intervention, as reported by pre­
and post-testing, have a better understanding of the importance of 
healthy food choices even on a limited budget. 

Objective 3: By September 30, 2021, 50% of the adults participating in 
the GoP Healthy Communities project intervention, as reported by pre­
and post-testing, will have increased confidence in cooking healthy meals 
for their families. 
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Intervention Strategies 
Indicate which combination of 
strategies are included in this 
intervention. Then, list and briefly 
describe your Year 1 strategies in 
the sections below. 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Health Promotion 
Strategies 

(if applicable) 

Include brief description of 
strategy, settings where strategy 
will be implemented, and 
potential reach. 

Select ONE of the fol lowing com bi nation of strategies for th is intervention: 

PSE Strategies only 
PSE Strategies + Health Promotion 

✓ PSE Strategies + Health Promotion + Direct Education 

The GoP HCP is a health promotion and PSE change intervention that 
will include a multicomponent and holistic approach to transform the 
health of the communities that attend Boys & Girls Clubs (BGC). The 
program consists of two components: 1) food system education and 2) 
nutrition education and promotion. The program activities, which will be 
conducted virtually or in-person at BGC, include evidence-based nutrition 
curriculum, hands-on nutrition/cooking lessons and other nutrition 
promotion. 

GoP's PSE strategy will change the BGC's culture/attitude towards a 
healthier environment, coupled with access to fresh produce when 
attending virtual and/or in-person nutrition education classes. GoP is 
encouraging a holistic change with the decision-makers within each 
family. 

Total PSE Reach: 60 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 4 Boys and Girls Clubs x 15 participants in each 
this reach estimate? virtual and/or in-person class = 60 families 
Cite specific metrics, formulas, impacted.
and sources of data used. 

GoP will email a monthly newsletter to each of the families participating 
in the HCP to support the "Cooking Matters" curriculum. The newsletter 
will share healthy recipes, cooking tips and revisit the lessons learned to 
deepen the topics and concepts covered through the virtual or in-person 
classes at the BGC. 

Additionally, to supplement the classes, GoP will provide recipe cards 
with healthy meal ideas that can involve the whole family, helping 
participants practice cooking skills at home. At the end of each class, 
GoP will provide each participant with the fresh ingredients necessary to 
make a healthy family meal. GoP will also provide participants access to 
GoP's Virtual Academy, a collection of easy and healthy cooking/nutrition 
videos that families can watch and then cook together. By providing 
these grocery and recipe bags as well as cooking videos, GoP will 
promote health and nutrition in the community. 

Total Health Promotion Reach: 60 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 4 Boys and Girls Clubs x 15 participants in each 
this reach estimate? virtual and/or in-person class = 60 families 
Cite specific metrics, formulas, impacted.
and sources of data used. 
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Direct Education 
Strategies 

(if applicable) 

Include brief description of 
audience, settings where 
education will be provided, and 
curriculum name. 

Community 
Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

SNAP-Ed-eligible adults will learn and be encouraged to lead a healthy 
lifestyle, try new fruits and vegetables, learn how to improve skills related 
to meal preparation, grocery shopping, food budgeting and nutrition 
through direct education using the approved "Cooking Matters" 
curriculum for adults virtually or at four Boys and Girls Clubs of Southern 
Nevada, in addition to the health promotion and PSE strategies described 
above. 

At the end of each class, participants will receive the items required to 
prepare the meal covered in the class and are encouraged to cook the 
meal for their families to solidify the concepts learned in class. As a result 
of this direct education strategy, participants will learn how to prepare 
healthy meals for their families and will have a better understanding of 
food and their local food system. 

Total Direct Education Reach: 60 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 4 Boys and Girls Clubs x 15 participants in each 
this reach estimate? virtual and/or in-person class = 60 families 
Cite specific metrics, formulas, impacted.
and sources of data used. 

Through our collaboration with four Boys and Girls Clubs (BGC), we will 
be engaging families in direct nutrition education using the 
SNAP-Ed-approved curriculum "Cooking Matters" in an ongoing effort to 
encourage to include more fruits and vegetables and other healthy food 
choices into the families diet. 

Parents and guardians of the students attending the BGC will be 
encouraged to include more fruits and vegetables and other healthy food 
choices in their family's diet. They will be able to sign up for sessions at 
four of the BGC locations and be asked to attend all of the sessions and 
be rewarded with incentives for class attendance. GoP and BGC will join 
efforts to recruit attendees for these classes. 
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Key Partners and Roles 
Include partner organizations, 
coalitions, and other. Briefly 
describe the role of the partners. 

Site Eligibility 
How are the sites for this 
intervention eligible? Check 
all boxes that apply. You do 
not need to show data. See 
Appendix D for information 
on SNAP-Ed site eligibility. 

Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of 
Year 1. 

List the appropriate Nevada 
Focus Area that this intervention 
applies to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP-Ed Evaluation 
Framework Matrix. 

GoP's key partner is the Boys and Girls Clubs of Southern Nevada 
(BGC). The role that they will be expected to provide as a partner on this 
project is space and/or technology for parents to attend nutrition/cooking 
lessons, advertisement of these lessons to the network of BGC in the Las 
Vegas Valley, and access to the parents of the young people registered 
at their sites. In addition, the BGC will assist GoP in surveying the 
participants to compile impact data for SNAP-Ed. 

Due to social distancing guidelines, GoP has created an alternative plan 
to provide the services expected as part of this objective in a virtual 
setting using the Zoom application. This will include an additional 
provision that BGC will set up all the necessary equipment and let all the 
individuals know how to get to the virtual class that has been scheduled. 
This model of education has been tested and is already implemented in 
the sites that received training this year. 

D Eligible by location D School Meal Data (FRL: school free/reduced lunch data) 

Census data Other
✓ 

If you chose "Other", please describe how you determined SNAP-Ed eligibility: 

This intervention applies to the Nevada Focus Area for Adults. This 
intervention meets the following outcomes from the Nevada SNAP-Ed 
Evaluation Framework: 

- R1 and R5: Assist Nevadans in overall diet quality and beverages 
- R2: Increase daily fruit and vegetable consumption 

GoP will work with BGC and implement the GoP's HCP to create a 
healthier environment by providing direct nutrition education and 
increasing a family's access to and familiarity with fruits and vegetables 
through providing meal kits at the end of each class. Additionally, 
participants will finish the course with a better understanding of the 
importance of healthy food choices, even on a limited budget, and 
increased confidence in cooking for their families. 
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Intervention #1 
Intervention Name 
Examples: Curriculum, PSE 
strategy, or health promotion 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention 
Objective(s) 
Objectives must be specific, 
realistic, attainable, measurable, 
and time‑bound. See Appendix G 
for guidance on creating S.M.A.R.T. 
objectives. 

Healthy Communities Coalition

Lyon County Farm to School

This intervention is designed to: 
  
-Help increase fruit and vegetable consumption among Elementary and 
Middle School Students in Lyon County. 
  
-Increase knowledge, skills, and abilities to make healthy food choices 
among Elementary and Middle School students in Lyon County.  
  
-Help alleviate food insecurity for children and families in Lyon County by 
providing them with the knowledge and skills to grow their own food. 
  
-Help students understand where food comes from and appreciate the 
process of growing, harvesting, processing, and preparing food. 
  
-Increase fruit and vegetable consumption in schools by providing fresh 
produce to school cafeterias or classroom tastings in Lyon County. 
  
 

Increase the number of Lyon County students taking part in school gardening activities at schools that are already participating by 25% by the end of year two, based on an annual survey of school staff. Increase the number of schools participating in Farm to School activities in Lyon County by 2 by the end of year 2, for a total of 7 schools.  Recruit at least 3 schools to utilize school garden produce at least once per semester in their cafeterias or in class room taste tests. Organize and support a Farm to School Month Activity for each participating school in October 2020 and 2021.   Collaborate with UNCE to perform SPAN-Et assessments at elementary schools in Lyon County.  Provide support and technical assistance, including monthly check-in meetings, to Farm to School Teacher Teams at each participating school.



Intervention Strategies 
Indicate which combination of 
strategies are included in this 
intervention. Then, list and briefly 
describe your Year 1 strategies in 
the sections below. 

Select ONE of the following combination of strategies for this intervention: 

PSE Strategies only 
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PSE Strategies + Health Promotion 
PSE Strategies + Health Promotion + Direct Education 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Total PSE Reach: 
Estimate how many SNAP‑Ed eligible people will be impacted by this strategy. 

How did you calculate 
this reach estimate? 

Cite specific metrics, formulas, 
and sources of data used. 

Health Promotion 
Strategies 
(if applicable) 
Include brief description of 
strategy, settings where strategy 
will be implemented, and 
potential reach. 

Total Health Promotion Reach: 

Estimate how many SNAP‑Ed eligible people will be impacted by this strategy. 

How did you calculate 
this reach estimate? 

Cite specific metrics, formulas,
and sources of data used. 

■

■

-Provide support for infrastructure for school gardens at participating 
schools, and technical support for teacher teams at participating schools 
around gardening and agriculture. This creates an environment where 
students can learn about growing and choosing fresh, healthy foods. 
-Work with school food service professionals to develop policies and 
strategies for including school garden-grown produce in cafeteria or 
classroom meals. 
-Conduct SPAN-ET Assessments at schools to make recommendations 
for policy and environment adjustments to improve health. 
-Develop Farm to School Activities that are responsive to the COVID-19 
situation at schools that allow for gardening experiences for homebound 
student learners. 
-Utilize social media and/or email to communicate with students and 
teachers about garden information, events, and information like featured 
recipes.

Approx. 1596

About 52.8% of students district-wide are eligible 
for Free and Reduced lunch. Enrollment at 
participating schools x 52.8%. 

-Produce a monthly e-newsletter, Farm2School, with timely garden information, news, or topics of interest for distribution to participating schools. -Maintain a website with information about the Farm to School program with information for students, teachers, parents, local farmers and interested community members.-Develop "School Garden at Home" kits with educational reinforcers to keep kids engaged in gardening when they are out of school due to COVID-19 or other unforeseen circumstances.-Work with school sites to install bulletin boards featuring garden and nutrition information.-Work with teachers to conduct food demonstrations in the classroom using garden grown produce. 

4788

Assuming each SNAP-eligible student is part of a 
household of 3, who will be reached by these 
messages. 



Direct Education 
Strategies 

(if applicable) 

Include brief description of 
audience, settings where 
education will be provided, and 
curriculum name. 

Community 
Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

N/A 

Total Direct Education Reach: 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 
this reach estimate? 
Cite specific metrics, formulas, 
and sources of data used. 

The school gardens uti l ize parent vol u nteers to keep the gardens runn i ng 
d u ring the summer months .  

Uti l iz ing socia l  med ia and a web page we wi l l  share i nformation about the 
school gardens with parents and i nterested commun ity members .  
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Key Partners and Roles 
Include partner organizations, 
coalitions, and other. Briefly 
describe the role of the partners. 

Site Eligibility 
How are the sites for this 
intervention eligible? Check 
all boxes that apply. You do 
not need to show data. See 
Appendix D for information 
on SNAP‑Ed site eligibility. 
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Eligible by location 

Census data 

School Meal Data (FRL: school free/reduced lunch data) 

Other 

If you chose “Other”, please describe how you determined SNAP‑Ed eligibility: 

Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of 
Year 1. 

List the appropriate Nevada 
Focus Area that this intervention 
applies to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP‑Ed Evaluation 
Framework Matrix. 

Lyon County School District - Provides the sites for this intervention. 
Serves as a partner in disseminating information and implementing the 
Farm to School Program. 
  
Nevada Department of Agriculture - Provides supports for school gardens 
in the form of technical assistance and the provision of producer 
certificates for the gardens. 
  
UNCE - Partners for the SPAN-Et Assessment 
 

The NV Focus Area for this intervention is School Health. ST1, ST5 Qualitative data re:readiness and capacity related to increasingaccess or appeal to nutrition education. ST5 LWP Scores for nutrition environment,Year 1 (SPAN-ET) MT1, MT5 Qualitative data re: adoption of nutrition related supports including potential reach and number of sites that make a change We anticipate at the end of year one that students at participating Lyon County Schools will demonstrate a preference for fresh fruits and vegetables as a result of their participating in the Farm to School program. We also anticipate that this program will influence policy change around healthy foods in schools through the SPAN-ET evaluation process.



Intervention #2 

Intervention Name Healthy Aging Lyon County 
Examples: Curriculum, PSE 
strategy, or health promotion 

Need(s) addressed with 
this intervention 
1ndude brief description. 

Intervention 
Objective(s) 
Objectives must be specific, 
realistic, attainable, measurable, 
and time-bound. See Appendix_G 

for guidance on creating S.M.A.R. T. 
objectives. 

Seniors in Nevada are a vulnerable population. Vulnerable populations 
are at risk for adverse health outcomes and health disparities. Food 
insecurity, inability to shop for healthy foods, and lack of access or 
inability to do physical activity are all risk factors. 

This intervention addresses the need for opportunities for physical 
activity among rural seniors through two direct education physical activity 
interventions - Stay Strong Stay Healthy and Bingocize. Rural seniors 
have limited opportunities for physical activity and this provides them with 
both social interaction with other seniors and a chance to reduce the risk 
of injury by slips and falls through improvements in strength and balance. 

Additionally, this intervention will help address the nutrition status of 
seniors in Lyon County through the Seniors Eating Well curriculum. 
Seniors will be able to take part in this program to learn important 
nutrition information that can improve their health status and help them 
reduce their risk for numerous adverse health outcomes. 

As evidenced by pre- post- assessment, at least 1. 30% of participants 
will report increasing their consumption of cups of fruit and vegetables 
per day by the end of FFY21; 2. 30% of participants will report increasing 
overall physical activity by the end of FFY21; 3. 30% of participants will 
report an increase in choosing healthy foods on a budget by the end of 
FFY21; 4. 30% of participants will report an increase in reading nutrition 
facts labels by the end of FFY21; 5. 30% of participants will report a 
decrease in running out of food before month's end by the end of FFY21; 
6. 30% of participants will report an increase in comparing prices before 
purchasing foods by the end of FFY21; 7. 30% of participants will report 
an increase in identifying foods on sale or using coupons to save money 
by the end of FFY21; As evidenced by a PSE tracking tool, at least 8. 
50% of implementation sites will establish as least one wellness 
champion per site by the end of FFY21; 9. 50% of implementation sites 
will implement the Senior Site Physical Activity and Nutrition Assessment 
tool (PAN) by the end of FFY21. 10. 50% of implementation sites will 
have a documented readiness for change through the use of the 
organizational readiness to change tool by the end of FFY21 
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Intervention Strategies 
Indicate which combination of 
strategies are included in this 
intervention. Then, list and briefly 
describe your Year 1 strategies in 
the sections below. 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Health Promotion 
Strategies 

(if applicable) 

Include brief description of 
strategy, settings where strategy 
will be implemented, and 
potential reach. 

Select ONE of the fol lowing com bi nation of strategies for th is intervention: 

PSE Strategies only 
PSE Strategies + Health Promotion 

✓ PSE Strategies + Health Promotion + Direct Education 

-Participate as a member of the Nevada Healthy Aging Alliance with 
agencies across the state to meet the health needs of our seniors. 
-Stay Strong, Stay Healthy senior physical activity program. 
-Seniors Eating Well senior nutrition program. 
-Bingocize senior physical activity pilot in our senior centers in year 2. 
-Partner with Healthy Aging Alliance in the development of a healthy 
eating program for seniors to replace Seniors Eating Well in year 2. 
-Implement Garden-based Nutrition Education for seniors through 
multiple venues, including gardens at our senior centers, pantries and 
kits distributed through our food pantries and Meals on Wheels. 
-Utilize food pantries and the Connect Lyon County system to distribute 
recipes, nutrition education and social supports to homebound seniors. 
-Partner with HAA for Environmental Scan, and development of a module 
on cooking capacity to be utilized with the instrument to evaluate seniors' 
ability to prepare food in their own homes. 

Total PSE Reach: 1500 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate Over 1500 seniors are served by our food 
this reach estimate? pantries. We anticipate there will be additional 
Cite specific metrics, formulas, participants.
and sources of data used. 

-The Dandelion monthly newsletter distributed to food pantry clients. 
-Weekly bulletin for Lyon County Seniors to share in print and via social 
media outlets. 
-Development and promotion of a Lyon County Seniors Facebook page 
to be piloted in year 1. 
-Collaborate with our food pantries and senior centers to place Bulletin 
Boards at each location with seasonally appropriate information about 
health and nutrition as well as information about upcoming learning 
opportunities and classes. 
-Distribution of kits, including educational reinforcers, to send home to 
seniors through the food pantries on a variety of subjects, including 
cooking, gardening, and fitness. 

Total Health Promotion Reach: 1500-1800 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate Over 1500 seniors are served by our food 
this reach estimate? pantries. We anticipate there will be additional 
Cite specific metrics, formulas, participants.
and sources of data used. 
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Direct Education 
Strategies 
(if applicable) 
Include brief description of 
audience, settings where 
education will be provided, and 
curriculum name. 

Total Direct Education Reach: 

Estimate how many SNAP‑Ed eligible people will be impacted by this strategy. 

How did you calculate 
this reach estimate? 

Cite specific metrics, formulas, 
and sources of data used. 

Community 
Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

-Year 1, we will continue to conduct Stay Strong, Stay Healthy at 3 sites: Dayton Senior Center, Silver Springs Senior Center, and Yerington Senior Center. The audience for these classes will be SNAP-Eligible seniors in these communities. We will conduct two series of SSSH Level 1 and/or Level 2 at each site. In year 2, we plan to expand our program to include Fernley Senior Center and the Yerington Paiute Tribe as well. Our goal for year 2 will also be to recruit and train champions to teach SSSH at each site to improve sustainability. -Year 1, we will continue to conduct Seniors Eating Well at 3 sites: Dayton Senior Center, Silver Springs Senior Center, and Yerington Senior Center. The audience for these classes will be SNAP-Eligible seniors in these communities. We will conduct one series of SEW at each site. In year 2, we plan to expand our program to include Fernley Senior Center as well. -During year 2, we will pilot Bingocize at each of the four sites; Dayton, Silver Springs, Yerington, and Fernley.

108

This assumes 12 participants per class at each 
site.

This intervention aims to help seniors improve their participation in 
physical fitness activity and make healthy eating choices. By utilizing 
community sites like senior centers and food pantries, we can help 
seniors engage with their communities. 



Key Partners and Roles 
Include partner organizations, 
coalitions, and other. Briefly 
describe the role of the partners. 

Site Eligibility 
How are the sites for this 
intervention eligible? Check 
all boxes that apply. You do 
not need to show data. See 
Appendix D for information 
on SNAP-Ed site eligibility. 

Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of 
Year 1. 

List the appropriate Nevada 
Focus Area that this intervention 
applies to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP-Ed Evaluation 
Framework Matrix. 

University of Nevada Cooperative Extension - Cooperate for training 
licensing, and data collection for all Direct Education Interventions. 

Lyon County Senior Services- Provides sites for PSE, Health Promotion, 
and Direct Education Interventions 

Healthy Commuities Coalition Food Pantries- Provides a site for PSE and 
Health Promotion Interventions 

Nevada Healthy Aging Alliance- Collaborates for environmental scan and 
the development of an evidence-based senior nutrition program to 
replace Seniors Eating Well. 

� Eligible by location D School Meal Data (FRL: school free/reduced lunch data) 

Census data Other 

If you chose "Other", please describe how you determined SNAP-Ed eligibility: 

The Nevada Focus Area for this intervention is Adults including those 
with disabilities. 
ST1: Healthy Eating 
ST3: Physical Activity and Reduced Sedentary Behavior 
ST?: Number of partnerships 
MT3 Increase in PA behaviors scores for adults, pre to post, Annually 
MT12 Number and % of people reached in each market segment, 
Number of media impressions 

At the end of year 1, we expect to see an increase in the number of 
seniors in Lyon County who are participating in physical activity. We also 
anticipate that seniors who attend the food pantries and senior centers 
will be more aware of health behaviors like selecting fresh fruits and 
vegetables and getting enough physical activity. We expect that we will 
have strengthened partnerships with other agencies and organizations 
through the NV Healthy Aging Alliance. 
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Intervention #3 
Intervention Name 
Examples: Curriculum, PSE 
strategy, or health promotion. 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention 
Objective(s) 
Objectives must be specific, 
realistic, attainable, measurable, 
and time‑bound. See Appendix G 
for guidance on creating S.M.A.R.T. 
objectives. 

Solidarity Garden and Farmers Market

The most common nutrition education topics participants in Phase III of the Nevada SNAP-Ed Needs Assessment expressed interest in were ways to make groceries last all month, ways to prepare healthy meals quickly, and preparing meals on a budget. All these topics are addressed in workshops for community garden members, and through the Farmers Market via a nutrition education booth hosted by UNCE. Additionally, most respondents agree that exercise and physical activity are important. Gardening is an excellent way to participate in physical activity. Furthermore, gardening participants at the Solidarity Garden in Dayton report an improvement in mental health status through participation in the garden.The garden and farmers market also assist by providing a source of fresh fruits and vegetables to increase fruit and vegetable consumptions among adults and families.

-By the end of year 1, marketing for the Farmers Market will extend its 
reach by 25% per social media metrics. 
-By the end of year 1, the Farmers Market will increase participation by 
local farmers by 33% 
-By the end of year one, program staff will have identified 2 additional 
community garden locations and one additional Farmers Market location. 
Based on a Pre-Post Survey: 
-By the end of year 1, 30% of community garden participants will report 
an increase in fruit and vegetable intake. 
-By the end of year one, 30% of acommunity garden participants will 
report an increase in knowledge of ways to make groceries last all 
month. 
-By the end of year one, 30% of community garden participants will 
report an increase in knowledge of ways to prepare healthy meals 
quickly. 
-By the end of year one, 30% of community garden participants will 
report an increase in knowledge of preparing meals on a budget. 
-By then end of year 1, 50% of community garden participants will report 
an increase in knowledge of how to grow their own food.
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Intervention Strategies 
Indicate which combination of 
strategies are included in this 
intervention. Then, list and briefly 
describe your Year 1 strategies in 
the sections below. 

Select ONE of the following combination of strategies for this intervention: 

PSE Strategies only 
PSE Strategies + Health Promotion 
PSE Strategies + Health Promotion + Direct Education 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Total PSE Reach: 
Estimate how many SNAP‑Ed eligible people will be impacted by this strategy. 

How did you calculate 
this reach estimate? 

Cite specific metrics, formulas, 
and sources of data used. 

Health Promotion 
Strategies 
(if applicable) 
Include brief description of 
strategy, settings where strategy 
will be implemented, and 
potential reach. 

Total Health Promotion Reach: 

Estimate how many SNAP‑Ed eligible people will be impacted by this strategy. 

How did you calculate 
this reach estimate? 

Cite specific metrics, formulas, 
and sources of data used. 

✔

The Solidarity Garden encourages individuals to take an active role in 
what they eat by providing growing space to members. The garden 
provides a place for people from different backgrounds to grow, learn 
and heal together. Located in the heart of our community, within walking 
distance of the Dayton Food Pantry, the Garden serves not only as a 
venue to learn about nutrition and agriculture, but also as a supportive, 
nurturing space where members of the community feel welcome and 
accepted. 
The Dayton Farmers Market brings fresh, local fruits and vegetables to 
our community. We are pleased to host this space for farmers and 
residents to connect. The Farmers Market accepts multiple forms of 
payment to put fresh, locally grown fruits and vegetables in reach of 
low-income residents, including EBT, Double Up Food Bucks, WIC 
Farmers Market Coupons, and Senior Farmers Market Coupons.

30/1000

30 is the number of members at the Garden. 1000 
is the current weekly reach of our Facebook posts 
on the market. 200 market customers weekly. 

-Display of nutrition-related signage that supports PSE strategies.
 

200+

This is the number of customers who attend the 
farmers market weekly.



Direct Education 
Strategies 

(if applicable) 

Include brief description of 
audience, settings where 
education will be provided, and 
curriculum name. 

Community 
Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

N/A 

Total Direct Education Reach: 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 
this reach estimate? 
Cite specific metrics, formulas, 
and sources of data used. 

The Farmers Market creates a ven ue for a l l  commun ity members to shop 
for fresh ,  loca l ly g rown prod uce .  Du ring non-COVI D markets , there is 
music ,  food demos, and samp les to encourage people to make hea lthy 
food choices . The commun ity is supportive of the market and vis its 
weekly. 

Commun ity garden membersh ip  is free to SNAP-E l ig ib le i nd iv id ua ls ,  but 
commun ity members are welcome to s ign up  for a nomina l  fee .  We also 
i nvite commun ity members who are subject-matter experts i nto the 
garden to host workshops on g rowing , cooking demonstrations ,  and other 
garden- or nutrition-re lated top ics for garden members .  
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Key Partners and Roles 
Include partner organizations, 
coalitions, and other. Briefly 
describe the role of the partners. 

Site Eligibility 
How are the sites for this 
intervention eligible? Check 
all boxes that apply. You do 
not need to show data. See 
Appendix D for information 
on SNAP‑Ed site eligibility. 

Eligible by location 

Census data 

School Meal Data (FRL: school free/reduced lunch data) 
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Other 

If you chose “Other”, please describe how you determined SNAP‑Ed eligibility: 

Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of 
Year 1. 

List the appropriate Nevada 
Focus Area that this intervention 
applies to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP‑Ed Evaluation 
Framework Matrix. 

Nevada Department of Agriculture-Certifies the Farmers Market, provides guidance for safe food handling procedures. University of Nevada Cooperative Extension-Provides a nutrition education booth at the Farmers Market.Local Farmers/ producers- Participate in the farmers market, lead workshops for community garden participants.Healthy Communities Coalition Dayton Food Pantry- Promote the garden and farmers market to pantry visitors to increase awareness and participation.

✔

Participants in the community garden are primarily SNAP-eligible. Recruitment for this intervention is conducted through a SNAP-Eligible site, the Dayton Food Pantry. Future community garden sites, planned for year 2 of this funding cycle, will be located in Silver Springs, which meets eligibility by census data. 

The Nevada Focus Areas for this intervention are Food Resource Management and Adults including those with disabilities. MT12 Number and % of people reached in each market segment, Number of media impressionsST1: Healthy EatingST3: Physical Activity and Reduced Sedentary BehaviorST7: Number of partnershipsMT1,2 Increase in MyPlate scores for adults, pre to post annuallyST1, ST2 Readiness and capacity to set goal for food resource managementMT1, MT2 % of participants reporting food resource management behavior change



Intervention # 1 

Intervention Name 
Examples: Curriculum, PSE 
strategy, or health promotion 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention 
Objective(s) 
Objectives must be specific, 
realistic, attainable, measurable, 
and time-bound. See Appendix G 

for guidance on creating S.M.A.R. T. 
objectives. 
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Intervention Strategies Select ONE of the fol lowing com bi nation of strategies for th is intervention: 
Indicate which combination of D PSE Strategies only strategies are included in this 
intervention. Then, list and briefly D PSE Strategies + Health Promotion 
describe your Year 1 strategies in D PSE Strategies + Health Promotion + Direct Education 
the sections below. 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Health Promotion 
Strategies 

(if applicable) 

Include brief description of 
strategy, settings where strategy 
will be implemented, and 
potential reach. 

Total PSE Reach: 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 
this reach estimate? 
Cite specific metrics, formulas, 
and sources of data used. 

Total Health Promotion Reach: 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 
this reach estimate? 
Cite specific metrics, formulas, 
and sources of data used. 

RFA FFY 2021-2022 State of Nevada, Division of Welfare and Supportive Services (DWSS) SNAP-Ed Grant - Due: July 13, 2020 at 5 PM PT 2 1  



Direct Education 
Strategies 

(if applicable) 

Include brief description of 
audience, settings where 
education will be provided, and 
curriculum name. 

Community 
Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

Total Direct Education Reach: 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 
this reach estimate? 
Cite specific metrics, formulas, 
and sources of data used. 
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Key Partners and Roles 
Include partner organizations, 
coalitions, and other. Briefly 
describe the role of the partners. 

Site Eligibility 
How are the sites for this 
intervention eligible? Check 
all boxes that apply. You do 
not need to show data. See 
Appendix_D for information 
on SNAP-Ed site eligibility. 

Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of 
Year 1. 

List the appropriate Nevada 
Focus Area that this intervention 
applies to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP-Ed Evaluation 
Framework Matrix. 

□ 
El ig i b le by location 

□ 
School Meal Data (FRL: school free/reduced lunch data) 

Census data Other 
□ □ 

I f  you chose "Other" ,  p lease descri be how you determ ined SNAP-Ed e l i g ib i l i ty : 
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Lutheran Social Services of Nevada 

Intervention #1 

Cooking Matters 
Example$: C11rric11lum, PSE 
stra tegy, or health promotion 

I ncreasing access to healthy foods and reducing food insecurity while 
providing dignified services and education to the community has been an 

Include brief description. on-going goal of LSSN . 

............... ................. -........ .. ..  . .. . . .... . . ............... _________ ____________ __ __ _______ 

Intervention 1 .  By September 30, 2021, 50% of the Cooking Matters intervention 
participants will report an increased consumption of fruit and 

Objectives must be specific, vegetables.
realistic, attainable, measurable, 
and time-bound. See AAAflnrtiJC.Ji. 

2. By September 30, 2021, 50% of the Cooking Matters interventionfor guidance on creating S.M.A.R. T. 
objectives. participants will report that they are confident to read nutrition 

facts labels, cook healthy meals on a budget, purchase fruits and 
vegetables, compare prices before buying foods, identify foods on 
sale or use coupons, and shop with a list. 

3. By September 30, 2021, 50% of the Cooking Matters intervention 
participants will report drinking water daily and decreasing their 
sugary beverage consumption. 

·-···· ..············· · ·  ····" ................. ---
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https://AAAflnrtiJC.Ji


r .1: 1t,,, Str , ·es Select ONE of the following combination of strategies for this intervention: 
Indicate which combination of 
strategies are included in thi.s PSE Strategies only 

intervention. Then, list and briefly PSE Strategies + Health Promotion 
describe your Year 1 strategies in (Z] PSE Strategies + Health Promotion + Direct Education the sections be/aw. 

· · · · · · · · · · · · · · · · · ··•·••· . . . . .. .. . . ............ .......... ... .................. . . --- ---------------- -- -- - - ----, 

1 1 � S .f' .; 
Include brief description of polici;, 
si;stem, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Health Promotion 
r:ii p i s 

( if applicable) 

I Include brief description of 
strategi;, settings where strategi; 
will be implemented, and 
potential reach. 

I 

Lutheran Social Services of Nevada will consult with partner 
organizations on promoting practices that support healthy food and 
beverages. 

LSSN will create nutrition handouts and recipes using food pantry items 
to food pantry recipients at LSSN, the food pantries at Nevada Hand 
properties, and other partners. 

LSSN will create a monthly newsletter and distribute electronically and 
hard copies to past and current Cooking Matter's students, to community 
partners, and to individuals signed up on the LSSN mailer list. 

LSSN will utilize social marketing by creating and posting educational 
videos, sharing food resource information, and sharing nutrition 
information on the LSSN Facebook page. 
Total PSE Reach: 400 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate Based on Facebook page insights, an average of 
this reach estimate? 400 individuals are reached through our posts. 
Cite specific metrics, formulas, 
and sources of data used. 

Cooking matters participants will learn how to increase physical activity 
through low-impact exercises, such as yoga and walking and will be 
encouraged to utilize local parks and walking trails. 

Food demonstrations will take place during food pantry hours to increase 
awareness of PSE strategy. 

Stairwell prompts will be posted by the elevator at LSSN to encourage 
taking the stairs instead of the elevator. 

Posters and handouts of nutrition educational materials will be distributed 
at the food pantry and outreach events. 

96Total Health Promotion Reach: 

Estimate !tow many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate The program anticipates 8 groups of 12  individuals 
this reach estimate? = 96 total 
Cite specific metrics, formulas, 
and sources of data used. 
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- -- -- ------ - -------------

- -

8 groups of 12  individuals throughout the year, with 

1 

this reachestimate? 
The program anticipates providing the program to 

�--·· ···-··.. · · · · · ·· ·· · ·· ·····················---- --

Direct Education 

(if applicable) 

Include brief description of 
audience, settings where 
education will be provided, and 
curriculum name. 

---, 

Cooking Matters consists of a series of six (6) two-hour long classes that 
take place weekly. These classes will be held in-person at LSSN, at our 
partners' facilities, or virtually on Zoom. Participants are educated on the 
health benefits of eating fruits/vegetables and learn about different fruits 
and vegetables through tastings. Participants will learn how to cook 
delicious, healthy, and affordable meals through cooking demonstrations 
and will learn how to compare prices and create shopping lists from 
discussions on shopping smarter. After each session, participants will be 
provided with the recipe and a bag of food containing the ingredients for 
the healthy meal that was prepared in class and educational tools and 
materials. Participants will also learn about safe food handling by 
learning proper hand washing techniques and learning how to cook food 
to proper temperatures. In addition to nutrition education, participants will 
learn how to increase physical activity through low-impact exercises, such 
as yoga and walking and will be encouraged to utilize local parks and 
walking trails. 

Total Direct Education Reach: 96 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

Howdidyou calculate 

Community 

Include strategies or methods 
for haw you will engage with 
the community or include t/1eir 

participation. 

Citespecificmetrics,
f

ormulas, a total of 96 participants to graduate the program. 
and sources of data used. 

Program participants will be identified by the Health Educator and 
SNAP-Ed Coordinator through in-reach activities at LSSN, outreach 
efforts. Nutrition education materials and a monthly news letters will be 
distributed both electronically and hard copy to partners. The program, 
educational materials, and newsletters will be advertised through the 
LSSN Facebook page, outreach events, and community calendars . 

.......... ...... ............................................. . .. . . .. .... . . ................ . . .-- -------- -------- ----= 

RFA FFY 2021- 2022 State of Nevada, Division of Welfare and Supportive Services (DWSS) SNAP-Ed Grant • Due: July 13, 2020 at 5 PM PT 22 



School Meal Data (FRL: school free/reduced lunch data) 

Other 

I r 
Include partner organizations, 
coalitions, and other. Briefly 
describe the role of the partners. 

Participants will also be referred through partner agencies, such as /
WellCare Services, Golden Ages Adult Daycare, and Nevada HAND. The /
partners will help identify SNAP eligible recipients to refer to this 
program. LSSN will also recruit participants through our building partners, 
The Boys and Girls Club, Nevada Hand Boulder Pines Apartments, and 
Multicultural Wellness Center. LSSN will provide promotional flyers to the 
partners and ongoing educational materials and newsletters to distribute 
to their clients and residents. 

i. . . . . . · · · · · · · · · · · · · · · · · · · · · ···························· · · · · ················ 
How are the sites for this 
intervention eligible? Check 
all boxes that apply. You do 
not need to show data. See 
AP.P.J:mtix.D. for information 
on SNAP-Ed site eligibility. 

�- c: t.. e 

I Include brief description of what 
outcomes you expect to see from 
this intervention at the end of 
Year 1. 

List t/ze appropriate Nevada 
Focus Area that this interventicrn 
applies to. 

List the appropriate 011tCL1111e 
indicators a.� outlined in Nevada 
SNAP-Ed Evaluation 
Framework Matrix. 

■ Eligible by location 

Census data 
✓ 

If you chose "other", please describe how you determined SNAP-Ed eligibility: 

1 .  Eight separate Cooking Matters Classes will be planned for the year. 

2. 96 adults and those with disabilities will be registered for Cooking 
Matters. 

3. The program will reduce food insecurity through promoting and 
increasing access to nutritious food through food pantries. 

4, 400 individuals will be reached in Social Media posts and campaigns. 
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_ ____ 

- - - - - - -

Intervention # 2 

p '.J"9 .. I:: Stay Strong, Stay Healthy 
Examples: Curriculum, PSE 
strategy, or health promotion 

..... ... .. . ............ .  . _ _ _______________________ _J 

Need{s) addressed with Physical activity and reduced sedentary behavior. 
ti, � e 
Include brief description. 

-······· ··· ····· ····· ·· ···· ···· - ------------------------ - - -----' · · · · · · · · ·· ·· ·· ·· · ··· · · ·· · · ··· · · ................ . . . . . . . . .· 

Intervention 1. By September 30, 2021, 50% of the Stay Strong, Stay HE�althy 
intervention participants will report an increase in daily physical 

Objectives must be specific, activity of 15  minutes or more, r
realistic, attainable, measurable, 
and time-bound. See �.P.P�m:!iX.� 2. By September 30, 202 1 ,  50% of the Stay Strong, Stay Healthy forguidance on creating S.M.A.R. T. 
objectives. intervention participants will report that they have reduced the 

amount of time watching television, reduced the amount of time on 
the computer or video games, and reduced the amount of time 
sitting. 

·· ···· ·············· - -- - --- -- --------- ----'··· · · · · · · · · · · · · · · · · · · · · · · · · · · · · · · · · ···-----
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-

· · · · ·· · ·· · · · ······-· ······ ········· ·· - ···················· ·········· .. ···· .··· . ····· ·········---------------------- -----� 

········ ···•····•· · · · ···· ·· ··· ···· · ······ .. ···· ··· · · · · · · ······-···· · · · · · · · · ··· ··· .. - ---- ---------------------------

·· · ·· · · 

"I � ' ' Select ONE ofthefollowing combination of strategies forthis intervention: 
lndicale which combination of 
strategies are included in this PSE Strategiesonly 

intervention. Then, list and briefly PSE Strategies + Health Promotion 
describe your Year1 strategies in 

✓ PSE Strategies + Health Promotion + Direct Educationthe sections below. 

Include briefdescription ofpolietJ, 
system, or environ.menta/ strategy, 
settings where strategy will be 
implemented, and potential reach. 

Lutheran Social Services of Nevada will consult with partner
organizations on promoting practices and resources that support physical
activity and reduce sedentary behaviors. 

LSSN will create a monthly newsletter and distribute electronically and 
hard copies to past and current Stay Strong, Stay Healthy students, to 
community partners, and to individuals signed up on the LSSN mailer list. 

LSSN will utilize social marketing by creating and posting educational 
videos, sharing physical activity information, and promoting walking trails 
on the LSSN Facebook page. 

Total PSE Reach: 400 
Estimate how many SNAP-Ed eligible peoplewill be impacted by this strategy. 

How did you calculate Based on Facebook page insights, an average of 
this reach estimate? 400 individuals are reached through our posts.
Cite specific metrics, formulas, 
and sources ofdata used. 

1------- - ················ ··········· ·· ·· · · ·----------- - ---- ---- -------- --------: 

Health Promotion 

( ifllpplicable) 

Include briefdescription of 
strategy, settings where strategy 
will be implemented, and 
potential reach. 

Participants will meet for one hour twice per week for eight weeks. The 
course consists of a warm-up, strength exercises and a cool-down. The 
exercises are designed to build strength gradually throughout the eight
weeks. 

Stairwell prompts will be posted by the elevator at LSSN to encourage
taking the stairs instead of the elevator. 

Posters and handouts for physical activities will be distributed at the food 
pantry and outreach events. 

Total Health Promotion Reach: 48 
Estimate how many SNAP-Ed eligible people will be impacted by t/1is strategy. 

How did you calculate 4 groups of 1 2  participants = 48 
this reach estimate? 

Cite specific metrics, form11las, 
and sources ofdata used. 

..........,,,,,.,,.,................................ . .................. ··············•·"··..··-·· · · · ·..· · · · ···• ·.. .......,. .,.,.... . . .  • '- •··-··· · · ·········· 
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. ---

.

j Direct Education 

(ifapplicable) 

-------------,
Stay Strong, Stay Healthy (SSSH) is an eight-week exercise program thatI 
helps the participant to develop the fitness, flexibility and balance that will
enable them to live independently longer. This program will be provided

Include briefdescription of 
audience, settings where 
education will be provided, and 
c11rric11l11m name. 

in-person at Lutheran Social Services of Nevada and virtually through
Zoom when needed. 

The courses are one hour long and are held twice a week. The courses 
are taught by trained instructors who will lead the participant through the 
warm-up, easy-to-learn strength exercises, and a cool-down. These 
exercises are safe for the participants and the program will provides
equipment, such as weights to use on-site. 

After the participant has completed the course, they will be provided with 
a guide that they can use to continue the training in their own home. 

························-·······-····.... ........................ .... . . ................... ·------------

Total Direct Education Reach: 48 

Estimate /row many SNAP-Ed eligible people will be impacted by tltis strategi;. 

How did you calculate 4 groups of 12  participants = 48 
this reachestimate? 

Cite specific metrics, fornwlas,
and sources ofdata used. 

··-··· ····.. -··········--------------------------------------; 

Community Program participants will be identified by the Health Educator and 
SNAP-Ed Coordinator through in-reach activities at LSSN, outreach 

Include strategies or methods efforts. Educational materials and a monthly news letters will befor how you will engage with 
the community or include their distributed both electronically and hard copy to partners. The program,
participatio11. educational materials, and newsletters will be advertised through the 

LSSN Facebook page, outreach events, and community calendars. 

. .............................. ...... . . .. ...• •·················---------- ------- --------- -
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.• Participants will also be referred through partner agencies, such as
Include partner organizations, 
coalitions, and other. Briefly WellCare Services, Golden Ages Adult Daycare, and Nevada HAND. The 
describe the role of the partners. partners will help identify SNAP eligible recipients to refer to this 

program. LSSN will also recruit participants through our building partners, 
The Boys and Girls Club, Nevada Hand Boulder Pines Apartments, and 
Multicultural Wellness Center. LSSN will provide promotional flyers to the 
partners and ongoing educational materials and newsletters to distribute 
to their clients and residents. 

·-··-········ · · · · -· · · · · ·· · · ·- ---··-· -· -·-·•·· · · ·· · · ·· · · · ····-------------------------------· · -
■ Eligible by location School Meal Data (FRL: school free/reduced lunch data) 

How are the sites for this Census data Other 
interoention eligible? Check ✓ 

all boxes that apply. You do 
not need to show data. See If you chose "Other", please describe how you determined SNAP-Ed eligibility: 
�mmsti�P.Jor information 
on SNAP-Ed site eligibility. 

1 .  Four separate Stay Strong, Stay Healthy classes will be planned. 
Include brief description ofwhat 2. 48 adults and those with disabilities will participate in the program. 
outcomes you expect to see from 
this intervention at the end of 2. Physical activity will increase and sedentary behavior will be reduced. 
Year 1. 

List the a,1propriate Nt.'l'ada 
Foc11s Area that this i11ten.,ention 
rrppliesto. 

List the appropriate outcome 
indicators as 011//ined i11 Nl'l'ada 
SNAP-Ed Evaluation 
Framework Matrix. 
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Nye Com m u n it ies  Coa l it i on  

Intervention # 1 

Curriculum All-4-Kids with School Garden PSE and Health Promotion Intervention Name 
Examples: Curriculum, PSE 
strategy, or health promotion 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention 
Objective(s) 
Objectives must be specific, 
realistic, attainable, measurable, 
and time-bound. See Appendix G 

for guidance on creating S.M.A.R. T. 
objectives. 

Childhood obesity is an increasing issue. Fourteen percent of Nevada 
children under 5 years old are overweight. A persons relationship with 
food is developed when they are a child. 
Social Development: A preschooler is becoming more aware of self and 
is able to follow simple rules and directions. They are developing 
friendships with peers. 
Emotional Development: A preschooler is beginning to express and label 
feelings. They are developing self-control and can tolerate some 
frustration. 
Cognitive Development: A preschooler's vocabulary is developing 
quickly. Thinking is very egocentric. They have a short attention span, 
and are easily distracted. 
Physical Development: A preschooler is learning to run, jump with both 
feet, ride a tricycle, walk backwards, climb, and catch a ball. 

By May 31 st, 2021 ; 90% of the Pre-K ch i ldren partic ipati ng in A l l  4 Kids i ntervention wi l l  report that 
they have increased the ir  consumption of fruits and vegetables as measured by pree/ post survey . 

By May 31 st, 2021 , 90% of the Pre-K chi ldren part icipating in A l l  4 Kids i ntervention wi l l  report that 
they have increased the ir  physical activity as measured by pre / post survey . 
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Intervention Strategies 
Indicate which combination of 
strategies are included in this 
intervention. Then, list and briefly 
describe your Year 1 strategies in 
the sections below. 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Health Promotion 
Strategies 

( if applicable) 

Include brief description of 
strategy, settings where strategy 
will be implemented, and 
potential reach. 

Select ONE of the following combination of strategies for this intervention: 

D PSE Strategies only 
D PSE Strategies + Health Promotion 
IZ] PSE Strategies + Health Promotion + Direct Education 

NyECC will collaborate with Nye County School District to install a 
garden at the Pre-Kindergarten site. NyECC will help establish the 
location, securing volunteers to help maintain the site. The Pre-K will be 
provided resources to help incorporate the garden into their daily 
classroom lessons. This initial year will be an opportunity to work with 
school staff to determine the best research based intervention as 
approved by the SNAP-Ed program to incorporate with the garden. 
NyECC will work with NCSD to promote the garden activities via social 
media, encouraging others to grow a garden and use the produce from 
the garden in healthy ways. 

Total PSE Reach: 180 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate All of Nye County Schools are in the Community 
this reach estimate? Eligibility Provision Program (CEP) due to 
Cite specific metrics, formulas, community economics. 
and sources of data used. 

NyECC will promote messaging on eating fruits and vegetables along 
with increasing physical activity via flyers and posters at the Pre 
-Kindergarten sites for children, parents, and educators to view. 

Total Health Promotion Reach: 180 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate All of Nye County Schools are in the Community 
this reach estimate? Eligibility Provision Program (CEP) due to 
Cite specific metrics, formulas, community economics 
and sources of data used. 
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Direct Education 
Strategies 

( if applicable) 

Include brief description of 
audience, settings where 
education will be provided, and 
curriculum name. 

Community 
Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

Education will be conducted in classrooms at Mt. Charleston Elementary 
School and Tonopah Pre-Kindergarten classrooms. The attendees are all 
Pre-Kindergarten students. The program is the All 4 Kids program and it 
includes this lesson format: 
Review - Children engage in a discussion or review activity about the 
concepts of the previous lesson and overall unit theme. 
Chant - Children stretch and warm up as they engage in dialogue about 
moving and making healthful snack choices. 
Fitness Move of the Day - Children learn movement skills from the 
corresponding unit including fitness concepts and dance choreography. 
Children are encouraged to move at their own skill level. 
Dance - Children and teacher dance together with the All 4 Kids original 
music. The genre, message and choreography of the songs vary 
according to the corresponding unit. A primary goal throughout all music 
and dance is to have fun! 
Concept Activity - Children participate in a variety of activities that 
reinforce the All 4 Kids concepts. These segments include movement 
games, storytelling and food tasting. Closing - Children review the lesson 
and conclude with the words: Healthy, Happy, Active, Fit! All 4 Kids; Eat 
Smart, Don't Sit! 

Total Direct Education Reach: 180 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate All of Nye County Schools are in the Community 
this reache5timate? Eligibility Provision Program (CEP) due to 
Cite specific metrics, formulas, commun ity economics 
and sources of data used. 

Family members of the Pre-Kindergarten students are invited to the three 
family events, one after each unit delivery. Family is invited to attend and 
participate in engaging their children in healthy nutrition and education. 
This also encourages the parents to integrate the lessons into their home. 
Teachers and educators are also encouraged to participate. 
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Key Partners and Roles Nye County School District, Mt Charleston Elementary Pre-K, and 
Include partner organizations, Tonopah Pre-K will provide the site, access to students and parents. As 
coalitions, and other. Briefly 

the school garden develops this may bring in other partners including describe the role of the partners. 

Cooperative Extension and Green Our Planet. 

Site Eligibility 
How are the sites for this 
intervention eligible? Check 
all boxes that apply. You do 
not need to show data. See 
Appendix_D for information 
on SNAP-Ed site eligibility. 

Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of 
Year 1. 

List the appropriate Nevada 
Focus Area that this intervention 
applies to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP-Ed Evaluation 
Framework Matrix. 

Ii] Eligible by location Ii] School Meal Data (FRL: school free/reduced lunch data) 

- Census data - Other 

If you chose "Other", please describe how you determined SNAP-Ed eligibility: 

All 4 Kids participants will increase their physical activity and daily 
consumption of fruits and vegetables and gain the knowledge to choose 
healthy choices. They will receive multiple messages regarding healthy 
choices and a school will develop a plan and start a school garden. 

Increase Physical Activity and decrease sedentary behavior (R7) 
Increase daily fruit and vegetable consumption (R2) 
Number and percentage of children (2-5) and their parents reached. 
Number of media impressions (MT 12) 

Focus Area: Early Childhood 
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Intervention #2 

Intervention Name Curriculum Pick a Better Snack 
Examples: Curriculum, PSE 
strategy, or health promotion 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention 
Objective(s) 
Objectives must be specific, 
realistic, attainable, measurable, 
and time-bound. See Appendix_G 

for guidance on creating S.M.A.R. T. 
objectives. 

Nevada has high rates of preventable chronic disease rates. Data on 
children point to behaviors that may increase health risks (ex. sedentary 
behavior, limited intake of fruits and vegetables, consumption of 
sugar-sweetened beverages). (NV Needs Assessment, Overview page 
14). 

Pick a Better Snack provides opportunities for students to taste new fruits 
and vegetables and increase their knowledge about the importance of a 
healthy diet. Thus, making it more likely that they will encourage their 
parents to purchase, prepare, and consume more fruits and vegetables 
in their family's daily meals. Each lesson contains a physical activity 
break which assists in reducing sedentary behavior and increases 
opportunity for healthy movement throughout the day. 

This program addresses the state priority objectives, "Assist Nevadans in 
overall diet quality and beverages, " " Increase physical activity and 
reduce sedentary behavior, " and " Increase daily fruit and vegetable 
consumption." 

By May 31st 2021, 90% of the participating 225 students in the Pick a 
Better Snack intervention will report increased consumption of fruits and 
vegetables as measured by pree/ post survey. 

By May 31st 2021, 90% of the participating 225 students in the Pick a 
Better Snack intervention will report increased physical activity as 
measured by pree/ post survey. 
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Intervention Strategies 
Indicate which combination of 
strategies are included in this 
intervention. Then, list and briefly 
describe your Year 1 strategies in 
the sections below. 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Health Promotion 
Strategies 

( if applicable) 

Include brief description of 
strategy, settings where strategy 
will be implemented, and 
potential reach. 

Select ONE of the following combination of strategies for this intervention: 

PSE Strategies only 
PSE Strategies+ Health Promotion 

✓ PSE Strategies + Health Promotion + Direct Education 

NyECC will connect with local farmers, growers, gleaners to use locally 
grown fruits and vegetables for the program. This will create a 
relationship between Nye County School District and local growers. 
NCSD will be encouraged to consider systems change of using local 
foods. 

Total PSE Reach: 675 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate The average family size of three x the number of 
this reach estimate? participants 225 
Cite specific metrics, formulas, 
and sources of data used. 

NyECC will work with NCSD and Esmeralda County School District 
(ECSD) to display signage that supports nutrition and physical activity 
supports in the school cafeteria where it will be viewed by the students, 
school-wide. 
The reach for this strategy would cover (5) elementary schools with the 
population of approximately 2250 . 
The Pick a Better Snack curriculum contains a newsletter and a BINGO 

card that go home to the parents with each lesson. These resources 
encourage parent engagement and reinforce the message of increasing 
the consumption of fruits and vegetables as well as maintaining an active 
lifestyle. 
We will send the ChopChop magazine home to the parents as an 
nutrition education support two times during the school year. This 
resource will encourage families to cook together, learn new cooking 
skills, and try new recipes. 

Total Health Promotion Reach: 2250 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate All of Nye County Schools are in the Community 
this reach estimate? Eligibility Provision Program (CEP) due to 
Cite specific metrics, tormulas, community economics. 
and sources of data used. 
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Direct Education 
Strategies 

( if applicable) 

Include brief description of 
audience, settings where 
education will be provided, and 
curriculum name. 

Community 
Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

NyECC will be deliver the Pick a Better Snack program to 2nd and 3rd 
graders in our after-school program at each of the (4) elementary schools 
in Pahrump and in the Esmeralda County School District classroom. 

Pick a Better Snack consists of a 30 minute lesson delivered once a 
month by a nutrition educator. Each nutrition lesson will include the 
chance for the student to taste a new fruit/vegetable and learn more 
about the health benefits of that fruit/vegetable. Each lesson will have a 
physical activity break and materials to be sent home to the parents. 
These materials will stimulate parent/child engagement in choosing more 
healthy foods and becoming more physically active in the home 
environment. 

Total Direct Education Reach: 225 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate All of Nye County Schools are in the Community 
this reach estimate? Eligibility Provision Program (CEP) due to 
Cite specific metrics, formulas, community economics. 
and sources of data used. 

School District and Local School Wellness Coordinators will be informed 
of proposed programs so that there will be effective and consistent 
messaging throughout school and community environment. Parents are 
given the opportunity for comment by contacting the Director of the 
after-school program or school administrator. 

The SNAP-Ed Program Coordinator will collaborate with district's Parent 
Engagement Specialists to ensure that the parents are well informed 
about the goals and benefits of nutrition education in the schools. 

The director and staff of the after-school programming will be informed of 
the purpose and benefits of Pick a Better Snack program during staff 
meetings at beginning of the school year. Parents and other community 
members are invited to contact director of after-school programming with 
suggestions and comments of all programs offered during the school 
year. 
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Key Partners and Roles 
Include partner organizations, 
coalitions, and other. Briefly 
describe the role of the partners. 

Site Eligibility 
How are the sites for this 
intervention eligible? Check 
all boxes that apply. You do 
not need to show data. See 
Appendix D for information 
on SNAP-Ed site eligibility. 

Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of 
Year 1. 

List the appropriate Nevada 
Focus Area that this intervention 
applies to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP-Ed Evaluation 
Framework Matrix. 

Nye County School District 
S.A.F.E. After School Program Coordinators 

The school administrator will be a key partner in providing the allocation 
of space for programming and for communicating with school staff about 
opportunities to build on the after-school programs. 

The director of after-school programming will be the primary contact for 
communication regarding training of staff to implement Pick a Better 
Snack. We will also partner with a site coordinator at each school in 
regards to scheduling activities. The site coordinator will provide 
demographic information to the SNAP-Ed Coordinator on request. The 
SNAP-Ed Coordinator will be responsible for compiling turned in 
attendance sheets and surveys needed for reporting purposes. 

� Eligible by location � School Meal Data (FRL: school free/reduced lunch data) 

Census data Other 

If you chose "Other", please describe how you determined SNAP-Ed eligibility: 

With the delivery of Pick a Better Snack, NyECC anticipates that the 
consumption of fruits and vegetables will increase among the students 
completing the program and that the students will show a reduction in 
sedentary behaviors. 
We will see an increase in the scores for nutrition environment as 
measured by the Alliance for Healthier Generation Healthy Schools 
Program. 
We will see increased parent engagement as a result of social marketing 
strategies to support healthy eating behaviors and encouraging more 
physical activity in the home. 
Focus Area: School Health 
ST1: Healthy Eating 
ST3: Physical Activity and Reduced Sedentary Behavior 
ST5: Need and Readiness 
MT12: Social Marketing 
Increase Physical Activity and decrease sedentary behavior (R7) 
Increased daily fruit and vegetable consumption (R2) 
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Intervention #3 

Intervention Name 
Examples: Curriculum, PSE Curriculum Cooking Matters for Teens 
strategy, or health promotion. 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention 
Objective(s) 
Objectives must be specific, 
realistic, attainable, measurable, 
and time-bound. See Appendix_G 

for guidance on creating S.M.A.R. T. 
objectives. 

Fruit and vegetable consumption data for Nevada high school students 
and adults show few changes from 2013 to 2015. 
Rates for physical activity and sedentary behaviors also indicated few 
changes from year to year. 
The 2015 Nevada YRBS data indicated 38.3% of high school students 
reported playing video or computer games for three or more hours each 
school day. 
YRBS data found that 16.6% of middle school students are food 
insecure. 

Cooking Matters for Teens offers nutrition education combined with 
practical applications to learning how to cook and prepare healthy meals. 
Students learn basic kitchen skills, (ex. Knife skills, measuring 
ingredients, food safety, and following a recipe), along with MyPlate 
healthy eating messages and obtaining knowledge of the Dietary 
Guidelines for Americans. Students also receive information on 
importance of keeping physically active as part of living a healthy 
lifestyle. 

By May 31st 2021, 90% of the participating 50 students in the Cooking 
Matters intervention will report increased consumption of fruits and 
vegetables as measured by pree/ post survey. 

By May 31st 2021, 90% of the participating 50 students in the Cooking 
Matters intervention will report increased physical activity as measured 
by pree/ post survey. 
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Intervention Strategies 
Indicate which combination of 
strategies are included in this 
intervention. Then, list and briefly 
describe your Year 1 strategies in 
the sections below. 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Health Promotion 
Strategies 

( if applicable) 

Include brief description of 
strategy, settings where strategy 
will be implemented, and 
potential reach. 

Select ONE of the following combination of strategies for this intervention: 

I PSE Strategies only 
PSE Strategies + Health Promotion I 

I ✓ PSE Strategies + Health Promotion + Direct Education 

RCMS environment will be encouraging for students to engage in 
physical activities. Students are presented with a fitness challenge twice 
during the school year to reinforce the importance of physical activity. 
This activity will impact the whole student body not just the intervention 
participants. 
NyECC will connect with local farmers, growers, gleaners to use locally 
grown fruits and vegetables for the program. This will create a 
relationship between Nye County School District and local growers. 
NCSD will be encouraged to consider systems change of using local 
foods. Participants will learn the value of local shopping. 

Total PSE Reach: 1200 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 1200 student body at RCMS All of Nye Schools are 
this reach estimate? in the Community Eligibility Provision Program 
Cite specific metrics, formulas, (CEP) due to community poverty 
and sources of data used. 

NyECC has partnered with the after-school program at Rosemary Clarke 
Middle School to provide a nutrition educator to deliver evidence-based 
curriculum that would teach basic cooking skills and how to prepare 
simple recipes. Health promoting messaging based on MyPlate and 
Dietary Guidelines included in each lesson plan. 
Students are encouraged to share recipes with parents at home and to 
take a more active role in meal preparation based on skills learned in the 
classroom. 
NyECC will provide NCSD to display signage that promotes healthy 
eating and keeping physically active in the school cafeteria where it will 
be viewed by the students, school-wide. 

Total Health Promotion Reach: 1 200 
Estimate how many SNAP-Ed eligible people will be  impacted by this strategy. 

How did you calculate Community Eligibility Provision Program(CEP) 
this reach estimate? 
Cite specific metrics, formulas, 
and sources of data used. 
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Direct Education 
Strategies 

( if applicable) 

Include brief description of 
audience, settings where 
education will be provided, and 
curriculum name. 

Community 
Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

Cooking Matters for Teens curriculum offers nutrition education combined 
with practical applications to learning how to cook and prepare healthy 
meals. The class meets on a weekly basis for 50 minutes starting in 
October and finishing at the end of the school year. (26 lessons) 
Lessons are designed to be relevant to youth who live in homes which 
may be resource limited. The program is offered to all grade levels of 
students enrolled in the after-school program at Rosemary Clarke Middle 
School in Pahrump. 

Total Direct Education Reach: 50 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate Community Eligibility Provision Program(CEP) for 
this reach estimate? 

a l l  Nye Schools 
Cite specific metrics, formulas, 
and sources of data used. 

District and Local School Wellness Coordinators will be informed of 
proposed programs so that there will be effective and consistent 
messaging throughout school and community environment. Parents are 
given the opportunity for comment by contacting the director of the 
after-school program or school administrator. 

The SNAP-Ed Program Coordinator will collaborate with district's Parent 
Engagement Specialist to ensure that the parents are well informed about 
the goals and benefits of nutrition education in the schools. 

The director and staff of the after-school programming will be informed of 
the purpose and benefits of the Cooking Matters program during staff 
meetings at the beginning of the school year. Parents and other 
community members are invited to contact director of after-school 
programming with suggestions and comments of all programs offered 
during the school year. 
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Key Partners and Roles 
Include partner organizations, 
coalitions, and other. Briefly 
describe the role of the partners. 

Site Eligibility 
How are the sites for this 
intervention eligible? Check 
all boxes that apply. You do 
not need to show data. See 
Appendix D for information 
on SNAP-Ed site eligibility. 

Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of 
Year 1. 

List the appropriate Nevada 
Focus Area that this intervention 
applies to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP-Ed Evaluation 
Framework Matrix. 

Nye County School District 
S.A.F.E. After School Program at middle school in Pahrump 

The school administrator will be a key partner in providing the allocation 
of space for programming and for communicating with school staff about 
opportunities to build on the after-school programs. 

The director of after-school programming will be the the primary contact 
for communication regarding scheduling of classes. We will also seek 
assistance from the site's clerical aide to obtain demographic information 
needed for reporting purposes. The SNAP-Ed Program Coordinator will 
be responsible for compiling attendance sheets and surveys. A 
curriculum notebook will be maintained at the site and a second copy 
held by the SNAP-Ed Program Coordinator. 

Ii] Eligible by location Ii] School Meal Data (FRL: school free/reduced lunch data) 

Census data Other 

If you chose "Other", please describe how you determined SNAP-Ed eligibility: 

With the delivery of Cooking Matters, we anticipate that the consumption 
of fruits and vegetables will increase among the students completing the 
program and that the students will show a reduction in sedentary 
behaviors. 

We will see an increase in the scores for nutrition environment as 
measured by the Alliance for Healthier Generation Healthy Schools 
Program. 

We will see increased parent engagement as a result of social marketing 
strategies to support healthy eating behaviors and encouraging more 
physical activity in the home. 

Focus Area: School Health 

ST1, MT1, R1 , R2, R5, R7 
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Appendix I Intervention Template 

Intervention # 4 

Intervention Name 
Examples: Curriculum, PSE 
strategy, or health promotion 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention Objective(s) 
Objectives must be specific, realistic, 
attainable, measurable, and time­
bound. See AP.P.(.!ml}x.G for guidance 
on creating S.M.A.R. T. objectives. 

RFA FFY 2021-2022 State of Nevada, Division of Welfare and Supportive Services (DWSS) SNAP-Ed Grant - Due: July 13, 2020 at 5 PM PT 



Intervention Strategies Select ONE of the following combination of strategies for this intervention: 
Indicate which combination of D PSE Strategies only 
strategies are included in this 
intervention. Then, list and briefly D PSE Strategies + Health Promotion 
describe your Year 1 strategies in D PSE Strategies + Health Promotion + Direct Education 
the sections below. 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Health Promotion 
Strategies 

(if applicable) 

Include brief description of strategy, 
settings where strategy will be 
implemented, and potential reach. 

Total PSE Reach: 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 
this reach estimate? 
Cite specific metrics, formulas, 
and sources of data used. 

Total Health Promotion Reach: 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 
this reach estimate? 
Cite specific metrics, formulas, 
and sources of data used. 
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Direct Education 
Strategies 

(if applicable) 

Include brief description of audience, 
settings where education will be 
provided, and curriculum name. 

Community Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

Total Direct Education Reach: 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 
this reachestimate? 
Cite specific metrics, formulas, 
and sources of data used. 
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Key Partners and Roles 
Include partner organizations, 
coalitions, and other. Briefly describe 
the role of the partners. 

Site Eligibility 
How are the sites for this intervention 
eligible? Check all boxes that apply. 
You do not need to show data. See 
Appendix D for information on 
SNAP-Ed site eligibility. 

Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of Year 
1. 

List the appropriate Nevada Focus 
Area that this intervention applies 
to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP-Ed Evaluation Framework 
Matrix. 

□ E l ig ib le  by locat ion □ School Meal Data (FRL:  school free/reduced l u nch data) 

□ Census d ata □ Other 

If  you chose "Other", please describe how you determined SNAP-Ed eligibility: 
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Intervention # 5 

Promotion of Physical Activity (Community-based Fitness Classes) Intervention Name 
Examples: Curriculum, PSE 
strategy, or health promotion 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention 
Objective(s) 
Objectives must be specific, 
realistic, attainable, measurable, 
and time-bound. See Appendix G 

for guidance on creating S.M.A.R. T. 
objectives. 

NyECC will increase opportunities for physical activity in the community. 
33% of the adults in Nye County and 28% of Esmeralda are obese per 
the County Health Rankings compared to the Nevada rate of 26%. 22% 
have access to exercise opportunities compared to 91 % of the rest of 
Nevada. 
NyECC offers fitness classes for resource limited adults and youth who 
may not have access to a gym or who are interested in pursuing classes 
that are not readily available in local gyms. NyECC predominately offers 
these classes on the NyECC campus where low income people come for 
services such as workforce training, family planning support, 
transportation assistance, youth development, and assistance with basic 
needs. 
Gentle Yoga targets active older adults and those with chronic pain. 
Qigong targets older adults, including those with disabilities. 
Karate targets mostly youth and young adults and has a strong 
mentoring quality to it's programming. Participation is open to anyone in 
the community but is highly marketed to the low income youth 
participants in workforce programs. 

By September 29th, 2021; 90% of the regular (attending at least three 
sessions) attendees of the Community Based Fitness Classes will report 
that they increased their physical activity as measured by pree/ post 
survey. 

RFA FFY 2021-2022 State of Nevada, Division of Welfare and Supportive Services (DWSS) SNAP-Ed Grant - Due: July 13, 2020 at 5 PM PT 20 



Intervention Strategies 
Indicate which combination of 
strategies are included in this 
intervention. Then, list and briefly 
describe your Year 1 strategies in 
the sections below. 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Health Promotion 
Strategies 

(if applicable) 

Include brief description of 
strategy, settings where strategy 
will be implemented, and 
potential reach. 

Select ONE of the fol lowing com bi nation of strategies for th is intervention: 

D PSE Strategies only 
� PSE Strategies + Health Promotion 
D PSE Strategies + Health Promotion + Direct Education 

NyECC has adopted and developed a suitable location on campus that 
is dedicated solely to fitness activities and has the capacity to store 
equipment and supplies used in the classes. Classes encourage the 
development of healthy habits including healthy eating and we can refer 
participants to other NyECC's Prevention and Wellness programs. (Ex. 
Eating Smart-Being Active, Diabetes Self-Management, and 
Anti-tobaccoNaping education) 
Reach: Yoga/Qigong - (In 2019-20 we had 108 unduplicated participants 

Q1 to Q3) 
Karate - (In 2019-20 we had 25 unduplicated participants Q1 to 
Q3) 

In addition to NyECC offered programs, NyECC will market local 
activities and locations to engage in physical activity and will work with 
the town, schools, and other organizations to promote their event and 
site. 

Total PSE Reach: 200 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate At a minimum we will serve 200 individuals 
this reach estimate? through the workforce program which qualifies 
Cite specific metrics, formulas, individuals for programming at 185% poverty.
and sources of data used. 

The NyECC campus in Pahrump is an old elementary school campus 
and serves in the capacity of the local community center. The Tonopah 
campus is the old jail and has communty shared meeting rooms. The 
Prevention and Wellness programs at NyECC complement and are 
promoted in our fitness classes by sharing promotional flyer's and access 
to NyECC Newsletter and calendar. The wellness classes include 
Diabetes Self Management, Diabetes Prevention Programming, Chronic 
Disease Management, Child Crib Safety, Child Safety Seat Instruction, 
Tobacco Prevention and Cessation. In addition Workforce Training 
Program participants are provided information on SNAP Ed program. All 
Workforce Program participants are determined eligible at 185% poverty. 
NyECC Campus' serve as One Stop Centers and include campus 
partners: Rural Housing, ADSD, AARP, Vocational Rehabilitation, and in 
Tonopah UNR Cooperative Extension and Treatment Program. 

Total Health Promotion Reach: 200 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate At a minimum we will serve 200 individuals 
this reach estimate? through the workforce program which qualifies 
Cite specific metrics, formulas, individuals for programming at 185% poverty.
and sources of data used. 
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Direct Education 
Strategies 

(if applicable) 

Include brief description of 
audience, settings where 
education will be provided, and 
curriculum name. 

Although our fitness classes do not utilize SNAP-Ed approved curriculum, 
they are considered evidence based modalities used in recreational and 
therapeutic settings. Our instructors have multiple credentials making 
them knowledgeable and adaptable to teaching a diverse population. 

Community 
Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

Total Direct Education Reach: 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 
this reach estimate? 
Cite specific metrics, formulas, 
and sources of data used. 

Classes are promoted on NyECC website and the NyECC Newsletter 
calendar. We also share information with individuals seeking other types 
of services at NyECC. Participant in Workforce Programming and Youth 
Development must attend orientation sessions that includes information 
about physical activity classes and how to sign up. A calendar is posted in 
the main entrance to the resource room and flyer's are posted on 
campus'. Participants in other wellness initiatives are encouraged to 
attend physical activity sessions. Plus, the SNAP-ED Program 
Coordinator makes announcements at the monthly General Coalition 
Meetings in Pahrump and Tonopah, encouraging attendance and 
engagement with other social service program participants. 
Promotional flyer's for classes are posted at Pahrump Community Library 
and other local spots; they are also noted in the Pahrump Valley Times 
newspaper column for community events. Information and sign up is 
noted in the NyECC newsletter which is distributed to more than 800 
individuals and organizations. NyECC also promotes via social media, 
encouraging attendance and engagement. Information on the type of 
classes that people would prefer to attend is discussed by attendees of 
NyECC meetings and programs. 
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Key Partners and Roles 
Include partner organizations, 
coalitions, and other. Briefly 
describe the role of the partners. 

Site Eligibility 
How are the sites for this 
intervention eligible? Check 
all boxes that apply. You do 
not need to show data. See 
Appendix_D for information 
on SNAP-Ed site eligibility. 

Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of 
Year 1. 

List the appropriate Nevada 
Focus Area that this intervention 
applies to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP-Ed Evaluation 
Framework Matrix. 

Pahrump Community Library allows us to utilize their meeting room for a 
weekly Qigong class. They also assist in promoting the class. Other 
partners promote attendance at the classes as they hear about them 
during general coalition meetings. NyECC partners on campus (Section 
8/Rural Housing, ADSD, RSVP (Retired Senior Volunteer Program) and 
AARP are encouraged to promote classes among their participants. 
NyECC has multiple program divisions including workforce, prevention, 
wellness, transportation, and safety. Programs for SNAP Ed is promoted 
among the division Directors. Directors discuss potential collaborations 
and dual enrollments for participants. Tonopah will utilize the community 
center for the sessions. 

Ii] Eligible by location D School Meal Data (FRL: school free/reduced lunch data) 

✓ Census data - Other 

If you chose "Other", please describe how you determined SNAP-Ed eligibility: 

We anticipate that participants will increase their levels of physical 
activity by attending classes on a consistent basis. As a result of regular 
attendance, participants will gain in knowledge and skills; increase their 
levels of strength, flexibility, and balance. In addition, participants often 
report an improvement in their social-emotional health due to the 
opportunity to make connections with other individuals in the class. 

Focus Area: Adults and those with disabilities (Yoga & Qigong) 
Focus Area: School Health (Karate Classes target the youth) 

Outcome Indicators: ST3, ST5, R7 

Survey will include monitoring participants current practice by asking: 
During the past week how many days did you do physical activity or 
leisure sport? 0, 1, 2, 3, 4, 5, 6+ 
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Appendix I Intervention Template 

Intervention Name 
Examples: Curriculum, PSE 
strategy, or health promotion 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention Objective(s) 
Objectives must be specific, realistic, 
attainable, measurable, and time­
bound. See AP.P.(.!ml}x.G for guidance 
on creating S.M.A.R. T. objectives. 

Intervention # 6 

Healthy Pantry Initiative 

This intervention will address insufficient access to healthy food while 
promoting healthy food choices in the pantries. The materials in the 
Healthy Pantry Toolkit are designed to increase accessibility, 
consumption, and distribution of healthy food. This is accomplished by 
targeting organizational practices within food pantries, increasing the 
knowledge of pantry staff, and creating an environment where clients 
can easily reach information and resources regarding health. The toolkit 
consists of 5 key objectives which are; Increase client choice, market 
healthful products, promote additional resources, plan for alternate 
eating patterns, and emphasize fruits, vegetables, whole grains, and 
staples. While utilizing this intervention with pantries individually, 
NyECC staff with be working with the pantry system as a whole to 
increase coordination and reach to best serve community members in 
need. 
NyECC will also examine opportunities in areas not served by any food 
pantry such as Esmeralda County. There are pop up pantry services 
provided by Three Square Food Bank. This project will examine the 
potential for gleaning in Esmeralda County. 

By January, 2021 NyECC staff will complete follow up visits with initial 
two pantries utilizing the Healthy Pantry Snapshot Assessment Tool and 
will identify 2 new strategies for implementation to increase accessibility, 
distribution, and consumption of healthy foods as measured by 
completion of assessment tool. 

By March, 2021 NyECC Staff will complete the Healthy Pantry Snapshot 
Assessment Tool with 2 additional pantries utilizing the Healthy Pantry 
Snapshot Assessment Tool and will identify 2 new strategies for 
implementation to increase accessibility, distribution, and consumption 
of healthy foods as measured by completion of assessment tool. 

By August 30th, 2021 healthy food will become more accessible at 
pantries with at least 8 community members participating in produce 
gleaning as measured by gleaning registration forms and donation logs. 
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Intervention Strategies 
Indicate which combination of 
strategies are included in this 
intervention. Then, list and briefly 
describe your Year 1 strategies in 
the sections below. 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Health Promotion 
Strategies 

(if applicable) 

Include brief description of strategy, 
settings where strategy will be 
implemented, and potential reach. 

Select ONE of the following combination of strategies for this intervention: 

PSE Strategies only 
✓ PSE Strategies + Health Promotion 

PSE Strategies + Health Promotion + Direct Education 

In addition to the "Healthy Pantry Snapshot" assessment tool the 
Healthy Pantry Initiative includes "Strategies for Encouraging Healthy 
Choices at the Pantry". This intervention will evaluate current policies, 
systems, and environment within the pantries and encourage pantry 
staff to adopt strategies such as; providing healthy pick informational 
cards and recipe cards for pantry clients, posting health and nutrition 
related signage in high traffic areas of the pantry, placing healthier food 
options at eye level in pantries that incorporate client choice, and 
hosting cooking demonstrations in partnership with NyECC staff. These 
strategies will be evaluated and implemented at three pantries. Pantries 
identified so far are Pahrump Valley United Methodist Church, 
Salvation Army Pahrump, Salvation Army Tonopah and Path of Hope. 

Total PSE Reach: 255 
Estimate how many SNAP-Ed eligible people will be  impacted by this strategy. 

How did you calculate The number above was derived from average 
this reach estimate? weekly pantry attendance numbers at 4 pantries. 
Cite specific metrics, formulas, 
and sources of data used. 

By incorporating local produce gleaning efforts and the NyECC 
Demonstration Garden with the Healthy Pantry Initiative, food pantry 
clients will have a wider selection of fresh fruits and vegetables to 
incorporate into their meals. Additionally they will have educational 
materials specific to the food available at the pantry, including nutritional 
values and recipe cards. The Healthy Pantry Snapshot post assessment 
tool will be used to identify and measure any additional methods 
pantries use to Market Healthful Products (objective 2 of Healthy Pantry 
Initiative) and Promote Additional Resources (objective 4 of Healthy 
Pantry Initiative). The Healthy Pantry Snapshot pre-assessment tool will 
be used to measure current health promotion strategies as well as 
readiness to adopt new strategies. 

Total Health Promotion Reach: 255 
Estimate how many SNAP-Ed eligible people will be  impacted by this strategy. 

How did you calculate The number above was derived from average 
this reach estimate? weekly pantry attendance numbers at 4 pantries. 
Cite specific metrics, formulas, 
and sources of data used. 

RFA FFY 2021-2022 State of Nevada, Division of Welfare and Supportive Services (DWSS) SNAP-Ed Grant - Due: July 13, 2020 at 5 PM PT 



Direct Education 
Strategies 

(if applicable) 

Include brief description of audience, 
settings where education will be 
provided, and curriculum name. 

Community Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

Total Direct Education Reach: 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 
this reachestimate? 
Cite specific metrics, formulas, 
and sources of data used. 

Community members will be directly involved with several stages of the 
Healthy Pantries Initiative. Not only adopting healthier eating habits and 
gaining knowledge as clients, but but by expanding the selection of 
healthy foods available at the pantries by participating in produce 
gleaning practices. This program year at least 8 community members 
will be recruited to participate in produce gleaning efforts. This means 
that community members who grow their own produce will agree to 
donate any excess produce to local pantries. By braiding gleaning 
efforts into the Healthy Pantry Initiative the community may help to 
shape a new norm within the pantries by increasing access to fresh, 
locally grown produce. NyECC coordinates a food security meeting on 
an as needed basis both in Pahrump and Tonopah, incorporating food 
security issues into general coalition meetings when a focused meeting 
is not required. These meetings include community members, recipients 
of services, providers of services, along with government, faith based, 
and business partners. These meetings will be used to help guide the 
initiatives and strategies. 

RFA FFY 2021-2022 State of Nevada, Division of Welfare and Supportive Services (DWSS) SNAP-Ed Grant - Due: July 13, 2020 at 5 PM PT 



Key Partners and Roles 
Include partner organizations, 
coalitions, and other. Briefly describe 
the role of the partners. 

Site Eligibility 
How are the sites for this intervention 
eligible? Check all boxes that apply. 
You do not need to show data. See 
Appendix D for information on 
SNAP-Ed site eligibility. 

Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of Year 
1. 

List the appropriate Nevada Focus 
Area that this intervention applies 
to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP-Ed Evaluation Framework 
Matrix. 

Partnership will include local pantries including but not limited to 
Pahrump Valley United Methodist Church, and Salvation Army Pahrump 
and Tonopah. All food pantries in Nye County are run out of churches 
by volunteers. This results in a very individual driven process. The 
knowledge, commitment, and engagement of the church is influenced by 
new church leadership and the loss or gain of volunteers. The Healthy 
Pantry Snapshot Assessment Tool was discussed and initially 
implemented at a couple of pantries last program year. NyECC staff will 
follow up with these pantries, conduct the post assessments, and 
measure changes within the 5 objectives of the Healthy Pantry Initiative. 
NyECC staff will develop partnerships with new pantries this program 
year. The collaboration with the pantries is key. NyECC has been able 
to assist food pantry partners with securing healthy food in the past and 
has established a strong working partnership with food pantry leaders. 

Ill Eligible by location D School Meal Data (FRL: school free/reduced lunch data) 
7 Census data � Other 

If you chose "Other", please describe how you determined SNAP-Ed eligibility: 

Priority Focus Area: 
Increase Food Security I Food Resource Management 

Priority Overall Objectives: 
Assist Nevadans in overall diet quality and beverages (R1 and R5) 
Reduce food insecurity through Food Resource Management (R6) 
Increase daily fruit and vegetable consumption (R2) 

Outcome indicators as outlined in Healthy Pantry Initiative: 
ST5: Readiness and Need 
Healthy Pantry Snapshot tool will be utilized to rate current strategies 
and willingness to adopt new strategies at minimum 2 food pantries 
MT5: Nutrition Supports 
Healthy Pantry Snapshot rating will increase at 50% of pantries rated 
last program year. (1 pantry) 
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Intervention # 7 

Intervention Name Bingocize 
Examples: Curriculum, PSE 
strategy, or health promotion 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention 
Objective(s) 
Objectives must be specific, 
realistic, attainable, measurable, 
and time-bound. See Appendix G 

for guidance on creating S.M.A.R. T. 
objectives. 

A significant barrier to improving the health and well-being of sedentary older 
adults is getting them to adhere to an exercise-based health promotion program 
(Picorelli et al. , 2014). Older adults enjoy and are more likely to participate in 
programs that are game-centered, interactive, and socially engaging multi-modal 
interventions (targeting multiple aspects of physical and/or cognitive health, 
such as health education and exercise) are most likely to produce improvements 
(Park et al. , 2011 ). 

The overall goals of the program are to help older adults: 

* Improve and/or maintain mobility and independence 

* Learn and use health information focused on falls reduction and other 
health-related behaviors 

* Engage older adults in social settings 

By September 29th, 2021; 90% of the attendees of the Bingocize 
intervention will report that they increased their physical activity as 
measured by pre / post survey. 
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Intervention Strategies 
Indicate which combination of 
strategies are included in this 
intervention. Then, list and briefly 
describe your Year 1 strategies in 
the sections below. 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Health Promotion 
Strategies 

(if applicable) 

Include brief description of 
strategy, settings where strategy 
will be implemented, and 
potential reach. 

Select ONE of the fol lowing com bi nation of strategies for th is intervention: 

D PSE Strategies only 
D PSE Strategies + Health Promotion 
IZ] PSE Strategies + Health Promotion + Direct Education 

NyECC will promote the take home Bingocize card / health education 
topic for the week via social media during the instruction weeks of the 
program. This will encourage not only the participants of the program but 
also other community members to follow through with the tasks such as 
checking for home hazards. NyECC will also create flyers and 
information sheets and distribute at food pantry and via newsletters 
(community and faith based) to reach community members. 

Total PSE Reach: 1500 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 46,523 US Census 30% over 65 years and 15% in 
this reach estimate? poverty. 
Cite specific metrics, formulas, 
and sources of data used. 

The program targets sedentary older adults at all ability levels, in a variety of 
settings, including certified nursing facilities, assisted living, independent living, 
and community senior centers. Distribution at the senior centers will include 
posters, banners, and informational flyers. Senior center in Pahrump is at a 
mobile home park and Beatty is part of community center with traffic at both 
locations. 

Total Health Promotion Reach: 400 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate Number of residents at Senior center location,
this reach estimate? number attending events, information provided by 
Cite specific metrics, formulas, sites 
and sources of data used. 
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Direct Education 
Strategies 

(if applicable) 

Include brief description of 
audience, settings where 
education will be provided, and 
curriculum name. 

Community 
Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

Participants (Bingocizers®) complete a series of strategically inserted exercises 

designed to increase or decrease the intensity and volume of exercise. Health 
education questions are also inserted into the game. Participants rest while 

numbers are called for the bingo game, then complete more strategically 
inserted exercises or health education questions, rest during number calling, and 
so on. This pattern is continued until a Bingocizer® wins the game. Small prizes 

(not included with program) are awarded to winners. Additional games are 

played until all planned exercises are completed. Senior Center attendees will 
be the primary participants. Will deliver to 2 cohorts at Pahrump site and one 

cohort at Beatty site . 

Total Direct Education Reach: 
40 

Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 
this reach estimate? 

Previous events at senior center attendance 
Cite specific metrics, formulas, 
and sources of data used. 

Beatty Senior Center and Pahump Senior Center will host the Bingocize 
program. Each center has regular community members that attend to 
participate and eat meals. Volunteers to assist with the program will be 
recruited from the senior center staff and from local youth leadership 
groups. Events are open to the public so will market at food pantries and 
other community events such as the County Senior Resource Fair. 
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Key Partners and Roles 
Include partner organizations, 
coalitions, and other. Briefly 
describe the role of the partners. 

Senior Centers will provide the site and access to participants. Local 
high schools and youth leadership service organizations will provide 
volunteers to assist with program. They will distribute the prizes and help 
demonstrate the activities and provide encouragement. Walmart program 
will donate some of the prizes for participants as part of the bingo 
program. 

Site Eligibility 
How are the sites for this 
intervention eligible? Check 
all boxes that apply. You do 
not need to show data. See 
Appendix_D for information 
on SNAP-Ed site eligibility. 

Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of 
Year 1. 

List the appropriate Nevada 
Focus Area that this intervention 
applies to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP-Ed Evaluation 
Framework Matrix. 

Ii] Eligible by location D School Meal Data (FRL: school free/reduced lunch data) 

Census data - Other✓ 

If you chose "Other", please describe how you determined SNAP-Ed eligibility: 

Improved lower/upper body strength, gait, balance, and range of motion 
Improved aspects of cognition ( executive function), Increased social 
engagement, Improved knowledge of falls risk reduction and other important 
health topics. 

Focus Area: Adults and those with disabilities 

Outcome Indicators: ST3, ST5, R7 

Survey will include monitoring participants current practice by asking: 
During the past week how many days did you do physical activity or 
leisure sport? 0, 1, 2, 3, 4, 5, 6+ 
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Southern Nevada Health District 

Intervention #1 

Intervention Name The SNHD SNAP-Ed project will utilize the Faithful Families, Thriving 
C.,·n111pl,·,: C11nh-11/11111, PSC 
�fr11/,-g11, u,·he11/1t, 1wi111111tin11 

Communities curriculum. The project will include direct education, 
implementation of Policy, Systems and Environmental Change (PSE) 
strategies and use of several health promotion strategies including 
communication, social marketing, education and PSE efforts. 

Need(s) addressed with 
this intervention 
I11c/11d,· brit:(rl,•�aif'lio11. 

Findings from the Nevada SNAP-Ed Needs Assessment (Needs 
Assessment) along with other data were used to identify needs, priority 
populations and to develop a proposal to address the needs 
high lighted in the Needs Assessment. According to the Needs 
Assessment, a higher proportion of SNAP recipients in Nevada are 
female, Hispanic or African American .  Data also ind icates that 
Hispanics report higher levels of physical inactivity, lower levels of fruit 
and vegetable consumption and higher levels of obesity. Our proposal 
will focus on Hispanics, with a strategic focus on women. The setting 
for our intervention will be places of faith/food pantries and will util ize 
culturally and linguistically appropriate direct education, PSE and 
health promotion strategies to address the following needs: 
1 .  Increase education of and access to healthy foods and 
beverages including fruits and vegetables 
2. Increase education of and access to opportunities for physical 

activity 

Intervention In Year 1 of the project we will leverage our partnership with 2 places 
Objective(s) of faith/food pantries that serve the Hispanic community. We have 
Ol,jcrth>1•,: 11111,:f /,r "l'Crij,c, already provided culturally and linguistically appropriate, 
r,•11/i�lir, 111/11i1111f,/e, 111en,11rnt,lt•, evidence-based direct education on physical activity and healthy eating 
,111tf ti,111••lm1111d . S,•e AP.P.tnstiJ!.f:j, in these sites. We have also conducted assessments of the nutrition 
.Ji>l'gt1id11IIC<'t>II Cl'<'t1(i11g S.M.A /t "/'. 

and physical activity environment in each place of faith/food pantry to ohj..r Ii111•.s. 
identify PSE strategies that would support healthy eating and physical 
activity. Though not final or implemented yet, these PSE strategies 
could include written policies that prohibit selling sugar-sweetened 
beverages at church concession stands, increasing access to free 
water, and modifying the environment through the placement of 
permanent point of purchase signage. Our proposal for Year 1 of this 
project will be to leverage the work already completed and the 
partnerships developed to implement at least 1 PSE strategy identified 
through the assessment in each place of faith and to utilize other 
health promotion strategies to promote healthy eating and physical 
activity and support direct education and PSE efforts. Our Year 1 
Objective is: 
By September 30, 2021e, work with partners to successfully implement 
and evaluate at least 1 PSE strategy (supported by health promotion 
strategies) in two places of faith/food pantries serving the Hispanic 
community. 
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.................................................-.................................... --------------------------------, 
tntervention Strategies Select ONE of the following combination of strategies for this intervention: 
/111/irnk 11,l,id1 m111/Ji1111lio1111 ,f 
:<lrnlegil', 11n• i11c/11,/1•d i11 //,i,; fJ PSE Strategies only 
i1111•11•1•111i1•11. "J J,,•11, li:11 nll(f lrri,:fly L J PSE Strategies + Health Promotion 
,1,•,cri/1,• .'frllll' Yl'lll' I s/ m,, ..�ic•,; ill [ZI PSE Strategies + Health Promotion + Direct Education 
1/w :11•,·/i1111,; /1!'111m 

····-·········-·········-···•-.•-··················--·················..---------------------------------, 
PSE Strategies (
/11d 11r/1• li,·i,'.f rl,•�c'l'i/llic,11 ,! policy, 
,;y,;t,•111. UI' t'll11if<lllll/Cll/11/ .<frn/c'$_1f, 
s,•ni11g, 111/11'1·,· ,;/1•11 1,·:,:y 1Pill be 
i111µ/1·1111·11ferl, 1111,I 1111f£•111i11/ r�nc/1. 

In Year 1 of the project we will leverage our partnership with 2 places of 
faith/food pantries that serve the Hispanic community. We have already 
provided direct education in these sites . We have also conducted 
assessments of the nutrition and physical activity environment in each 
place of faith. These assessments identify PSE strategies that could be 
implemented to support healthy eating and physical activity. From these 
assessments and, after discussions with promotoras and faith leaders, 
a list of at least 4 PSE strategies for each place of faith/food pantry was 
developed. I n  Year 1 ,  each place of faith will adopUimplement at least 1 
PSE strategy from the recommended list of PSE strategies which 
includes: 
* Adoption of written policies that prohibit the sale of 
sugar-sweetened beverages at church concession stands 
* Increasing access to free water through water fountains or bubblers 
* Offering free physical activity courses or providing free access to 

physical activity equipment on church property 

Total PSE Reach: 900 
[�fi11111/,• /11111' 111171/_I/ SNI\P-[rl digi/1/t• ,,,·oplc will /IC' illlf'l1Cft'd '''' (l,i,-, ,;/ml,•sy.· 

How did you calculate The estimated reach is based on the estimated # 
this reach estimate? of parishioners and the public who util ize the place 
Ci/C' :<pee/fie 111,•(,-ieo,1Ji1m1ul,,�. 

of faith each week. 111,rl �ou1·i:1'� of dnln tt�t.•d. 

Health Promotion 
Strategies 

(i
f
11pf 'lirnblr) 

l11r/11clt• /1rh'f dt'�l'l'i/Jfi,m cf 
,tmti:5:_I1, ,,,1 ti11s." i<'hen· �lml,•gy 
will 111• i111pl,•111,•11t,,rl, 11111/ 
p,1/e11/i11/ r/'11c/1. 

Health promotion strategies will be utilized to support program objectives, 
direct education and PSE strategies. The primary health promotion 
strategies that will be utilized in our proposal include: 
* Health Communication: This will occur in various means including direct 
education and education on PSE strategies. We will expand 
communication efforts through a Spanish-language social marketing 
campaign that will promote physical activity and healthy eating and 
provide support for PSE implementation . 
* Health Education: We will provide evidence-based culturally and 
linguistically appropriate education through the Faithful Families, Thriving 
Communities Program. 
*Policy, Systems, and Environmental Change: Each place of faith/food 
pantry will implement at least 1 recommended PSE strategy during Year 
1 .  PSE strategies were identified based on a previous assessment. 

Total Health Promotion Reach: 25,900 
C,li111nf P /,nm 111n11_11 SN/\f'-[,J rligibk 11r,,ple tl'ill be i111µ11c!crl 11_11 f/,i., ,fmlrsy. 

How did you calculate Estimate is based on social marketing reach and 
this reach estimate? frequency estimates and # of people reached 
Cifl' ,;1wc1Jic 111,•l ric,;, ,for111 11/11,;, through education and PSE strategies. 
,r11d :<011n·e, u.f i/11/11 11,;1•d.

---..···-..··· .. ·····""··-...._...______ ............._..............._______________________, 
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......................................... ...... --..... _ .................. ----------------------------� 

__,.,,.,_,_,,...._.,___.,,____________________________ _,......................... ---, 

Direct Education 
Strategies 

(if1111p/ irn/ifr) 

/11rl 11dC' /1ri<:( dc�criptiu11 n.f 
llllrlfrnr«', ,•Wlli'1s,� 7(1/,,•n· 
cd11cntio11 wi/1 /w 1•mllirlrd, 111,d 
CIIJ'l'iC11/11111 I/Ill/II', 

In  Year I we wi l l  rely on evidence-based direct education currently being 
provided through our SNAP-Ed grant using the Comunidad en Acci6n program. 
Our focus in Year I will be on implementing the Supporting Wellness At 
Pantries (SW AP) program and on implementing at least I other PSE strategy to 
support healthy eating and physical activity in each place of faith/food pantry 
currently serving as an implementation site for the Comunidad en Acci6n 
program. In Year 2, we wil l  transition our direct education strategy to include 
the Faithful Families, Thriving Communities curriculum. Faithful Fami lies, 
Thriving Communities is an evidence-based, direct education and PSE program 
designed to be implemented in  places of faith. It is l isted on the SNAP-Ed 
Toolbox Website and on the Nevada SNAP-Ed approved curriculum list. Direct 
education consists of 9 lessons that focus on healthy eating and physical activity. 
Lessons are typically taught on a weekly basis to groups of around 20 adults. 
Materials are available in Spanish and the curricu lum is appropriate for any faith 
tradition. SNHD staff wi l l  work alongside trained promotoras to implement the 
Faithful Families, Thriving Communities curriculum in Spanish in  at least 2 new 
places of faith/food pantries that serve the H ispanic community. 

Total Direct Education Reach: 

Esli111all' lu>il' 1111111y SN/\P ..[<f cli,<:iblc peoµII' il'i/1 b1· i111p11cll'd by /hi; ;;tmtc•sy. 40 

................_........... -......... 

Community 
Participation 
lul'i11d,• ,lrnt,•sit•, ar 111,•t/11,,I, 
.f<1r t,m,, .'ft'" ici/1 ,·usng,· will, 
1/1,• c.1111111u11ily ur i11r/11d,• //1<'ir 
l'll>'tici/J11tinu. 

How did you calculate 

this reach estimate? 
Estimated 20 people/workshop per place of faith C:it,· :</1t\·iflc 1111!1 ri.-,, Jom111/fl,, 

1111,I s1111tce,: 4,1,1111 rt�C"d • 

We will utilize multiple community participation strategies to engage 
partners and our priority population. We will leverage our partnerships 
with places of faith/food pantries that serve the Hispanic community . 
Parishioners and faith leaders will identify PSE strategies for 
implementation in their place of faith/food pantry. They will assist with 
implementation, evaluation and sustainability efforts. We will continue 
our partnership with Visi6n y Compromise promotoras who regularly work 
in the faith community and have established relationships with 
parishioners and places of faith/food pantries. These trusted leaders will 
also assist with identification and implementation of PSE strategies and 
will help convey information to community members. Though our health 
communication/social marketing efforts we will promote healthy eating 
and physical activity and drive people to culturally and lingu istically 
available resources. SNHD staff will participate in regular meetings of the 
Nevada Nutrition Consortium which includes several other 
SNAP-Ed-funded Implementing Agencies as well as the Partners for a 
Healthy Nevada (PHN) coalition and the Nevada Minority Health and 
Equity Coalition (NMHEC) to share project outcomes, network and 
collaborate with key stakeholders . 
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........................................................ -................................-------------------------------, 

Key Partners and Roles Our proposed project will include partnerships with several 
/11c/11rl1• p11r/ //er t1rg1111i:w/i1>11,, 

organizations. Each partner has a specific role which will contribute tornnlifi1111.•, n11,I nlfwr. Bricjly 
,1,-,:ailw //,,- /'Pit- <>/ the pnrl m·r�. the overall success of the project. Key partners and their roles include: 

*Vision y Compromiso: This organization of promotoras is a current 
partner and has committed to support our proposed project (see 
Appendix A for Letters of Support). Promotoras from Vision y 
Compromiso will support PSE identification ,  implementation and 
evaluation efforts in participating places of faith/food pantries. They will 
be trained in the Faithful Families, Thriving Communities curriculum and 
in Year 2, will assist with delivering the program to two (2) new places of 
faith/food pantries . Promotoras will assist with community engagement 
and education of PSE efforts and will help identify places of faith/food 
pantries to serve as intervention sites in Year 2 of the project. 
*Places of Faith: We have received letters of support from places of 
faith/food pantries that serve the Hispanic community (see Appendix A 
for Letters of Support). These current partners will serve as intervention 
sites for PSE strategies to be implemented in Year 1 .  They will assist with 
community engagement and education of PSE efforts . 

..................._........-.. .......--....·--------------------------------------! 

Site Eligibil ity [i] Eligible by location 0 School Meal Data (FRL; school free/reduced lunch data) 

I low 11rc 1/11• site, for ffli, Census data Other 
i11tern,•11li,,11 ,•lisil1h•? Clu·ck 
11/1 l>v.n-" I/ml 11pµly. ¥1111 rll• 
1ml 111'1'.rl /( I ,/11111' r/11/n. S,·,• If you chose .. Other", please describe how you determined SNAP-Ed eligibility: 
Alwi:nsl.ix.Qf1 1r i11Ji•n1111tin11 
,,11 SN/IP-[,/ ,it,• ,•/igibility. 

___ .......................................... -.... ---------------------------------1 
Expected Outcomes 
l11c/11d1• /,ri,'f d,•,rrip1i,111 ,f 11•/1,1/ 
"" (CC//1/('o !I''" 1'.Y/WCI '" ,C'f/rn111 
//,i, i11/1•nor11fio11 11/ //,1• c11d of 
YMr I .  

List the approprintc Neuadn 
Focus Aren l/r11 t this i11lcrve11Ho11 
applies to. 

List the r,pproprir,fc 011/come 
i11rlicntors as 011tli11ed in Ncundn 
SNAP-Ed Eualuntio11 
Frnmework Matrix. 

At the conclusion of Year 1 ,  we anticipate that 2 places of faith/food 
pantries will have successfully implemented at least 1 PSE strategy to 
promote and/or increase access to healthy eating or physical activity. A 
list of priority PSE strategies was developed for each place of faith/food 
pantry based on an assessment of the nutrition and physical activity 
environment. While the specific PSE strategy for implementation has not 
been confirmed yet, each identified/recommended strategy supports the 
Nevada focus to · Implement strategies or  interventions to help the 
SNAP-Ed target audiences establish healthy eating habits and a 
physically active lifestyle'. It also supports the second Nevada focus to 
prevent risk factors for nutrition-related chronic diseases such as obesity 
and to prevent or postpone onset through healthier eating and physical 
activity. PSE and direct education will address the 'adults and including 
those with disabilities' Nevada Focus Area and will support the following 
Nevada SNAP-Ed Priority Objectives listed in the Nevada SNAP-Ed 
Evaluation Framework Matrix: MT 1 ,3,5,6, and 1 2  and will: 
*Assist Nevadans in overall diet quality and beverages 
*Increase Physical Activity and decrease sedentary behavior and; 
*I ncrease daily fruit and vegetable consumption. 
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Intervention #2 

Intervention Name The SNHD SNAP-Ed project wil l implement the Supporting Wellness at 
r::.,·nJ111•lc.•: C11,.,.ic11ltr111, PSC Pantries (SWAP) program in two places of faith/food pantries serving the 
,/n,/pg_l/, LIi' /,,•11///, /JY1t/ll<1/i11J1 

Hispanic Community. The SWAP program includes PSE and other 
health promotion strategies. 

·····-··-·-..... _ .......... -....... _ ........... _._ ................. _... ___________________________ ------1 

Need(s) addressed with Findings from the Nevada SNAP-Ed Needs Assessment (Needs 
this intervention Assessment) along with other data were used to identify needs and 
tudut1,· 1>,.hfd,•;ai,,ti,m. priority populations and to develop a proposal to addresses the needs of 

priority populations. According to the Needs Assessment, a higher 
proportion of SNAP recipients are female, Hispanic or African American. 
In addition to higher levels of chronic diseases including obesity, 
Hispanics experience food insecurity at higher levels than the general 
population. Combined with the economic crisis caused by the COVID-1a9 
pandemic, efforts to address food resource management strategies in 
food pantries that serve the priority population are needed. 
Our proposal will focus on H ispan ics, with a strategic focus on women. 
The setting for our intervention will be places of faith/food pantries and 
will include culturally and lingu istically appropriate PSE and health 
promotion strateg ies to address the following food resource management 
needs: 
*Assisting food pantry clients with identifying and choos ing healthier food 
including fruits and vegetables and whole grain foods.  

·········-· .... ··-· ..·"-· .. ·-·······-·· ...... -................ ------------------------------l 
Intervention In  Year 1 of the project we wil l leverage our partnersh ip with 2 places of 
Objective(s) faith/food pantries that serve the Hispan ic community. We have already 
0/tjrrtit•,·� 11111,1 h,· �pcci{ic. provided parishioners in these sites with culturally and linguistically 
rr11/i,lic, 111/r1i1 111/Jh-, 111ea,11ml,h•, appropriate, evidence-based direct education on physical activity and ,111tl timr-/m11 11d. S�,• hPR!:Di:lix.� 
fi ,,.s11id11uc,·011 cn·11ti11s S.M./1..R. '/'. healthy eating. We have also worked with them and other partners to .
oh jcc I iuc,;. conduct assessments of the nutrition and physical activity environment 

of each place of faith/food pantry to identify PSE strategies to support 
healthy eating and physical activity. Our proposal for Year 1 of th is 
project will be to leverage our existing partnerships to implement the 
SWAP program in these two places of faith/food pantries that serve the 
H ispanic community. 
Year 1 Objective B: By September 30, 2021 implement the SWAP 
program (supported by health promotion strategies) in 2 places of 
faith/food pantries serving the Hispan ic community . 

.......... -..... -..... -................................-.. _ ................ -.... ·------------------------------
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_______________________________ _ 

lnterventton Strategies Select ONE of the following combination of strategies for this intervention: 
J11r/iflllt' H•l1it'l1 cm11/ii11nlio11 ,f 

PSE Strategies only �trolt-gil"� 11r1· i11c/11rl,•d i11 ti,i� 
i11f, ,m1•11/i<111. '/' l,c11, Ii,/ (111,I lirh:fly ✓ PSE Strategies + Health Promotion 
,/c_•:,;cru,,_, _110111' Yc1nl' 1 st rnlc•gh•s ill PSE Strategies + Health Promotion + Direct Education f/w ,edio11s Ul'low . 

.... _ .. .......... -.......-.............................................. _ 
PSE Strategies The SWAP program is a nutrition ranking system designed to promote 
/11c/11de bri�f,/<'ffl'ipli(III 1!{ p,1/icy, healthy choices at food pantries. The easy to understand ranking system 
sy.,rcm, or nmim111111·11trrl ,frot,·sy, 
s!'fti11:,:s w/1c1·e ,;tr,11,•gy 111ill /,,, categorizes food using a stoplight raking system (green, yellow, red). 
i111p/('111c11ted, 11111/ pnll'11li11/ •·l'nc/1. The program incorporates PSE strategies by modifying the physical 

environment of the pantry through the addition of signage, educational 
materials and a pantry shelving system that promotes foods ranked as 
green over foods ranked as yellow or red. This program can also 
influence food pantry donations and procurement systems to encourage 
donations and purchases of healthier foods. Additionally, pantries that 
adopt the SWAP program can formally adopt a policy that identifies the 
SWAP program as their nutrition standards policy. 
In Year 1 of our proposal, two places of faith/food pantries will implement 
the SWAP program in their food pantries to include the PSE strategies 
highlighted above. 

Total PSE Reach: 6,000 
Csti111,1l1' hmfl 1111111,11 SNIIP-Crl digil>I,· J'<'OJ•lc wi/1 /w i1111'11ct,•rl liy this stmt,·�.'I· 

How did you calculate Estimated reach is based on the estimated 
this reach estimate? number of food pantry clients at 2 places of 
Cit,· S/JCCiflc 11/l'tl'i,s, .fi1rn111/,1s, faith/food pantries r1111/ .,.,urc,•.< tfdr1t11 us,·d . 

......-..···-············-···-·················... ·-············-···················· ..·------------------------------
Health Promotion Health promotion strategies will be utilized to support program objectives. 
Strategies The primary health promotion strategies that will be utilized in our 
</(11pplic11l!II') proposal include 
/ll.-/11(/e lll'it:(d,•,:,·1·iplic111 <>f * Health Communication: We will expand communication efforts through 
of'l'l1ll'g1/, :,l'fl i11):;: ll'ill'l'C :,tm/1•s_11 

a Spanish-language social marketing campaign that will promote physical will Ii,· i11111h•111,•11t,,ri, 1111,/ 
potr11thil ,.,.11d1. activity and healthy eating and provide support for PSE implementation. 

* Health Education: We will provide culturally and linguistically 
appropriate food resource management education to assist food pantry 
clients select healthier food options. 
*Policy, Systems, and Environmental Change: Two places of faith/food 
pantries will implement the SWAP program which includes environmental 
changes to promote healthier foods and potentially the development of 
policies that establish nutrition standards for the pantry using the SWAP 
program. Policies could also address the type of food donated to the 
pantry and other food procurement processes. 

Total Health Promotion Reach: 31e,000 
C;fi11111tc /um, 111111,y SN/IP-Cd l'ligi/1/,• Jl<'PJ'h· il'i/1 /,,. i1111mctcrl t,y tlri, ,trnli's.11. 

How did you calculate Reach is based on the estimated number of food 
this reach estimate? pantry clients at 2 places of faith/food pantries and 
Cit,• ,J'<'cific 111,·tric:,, .fil/'/1111/11,:, reach and frequency of social marketing efforts. 11111/ ,,011rrr,: ,>fr/at,, 11,,•d. 
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··················································-········-·-····················-····---------------------------� 

······-·················· ·  ....... -.......-....___ -----------------------------� 
Direct Education 
Strategies 

<if aµplimbl,·) 
/11f/11,lr l1ric(dc�criplicm c,f 
,wrlfrurc', :,;c11;ns,� rchc•n· 
cd11c11/i1J11 111ill he µrm•irl,•rl, 1111d 
r,,rri<'«l111J1 11,11m•. 

The SWAP program is not a direct education program. However, during 
the course of the program year we intend to hold at least 1 workshop at 
each place of faith/food pantry for food pantry clients. Topics to be 
covered during that workshop include: 
*An introduction to the SWAP food ranking system for the pantry 
*Nutrition label reading 
*Eating healthy on a budget and other strategies to shop/procure healthy 
foods while on a limited budget 

Total Direct Education Reach: 30 
Csli111all' //111(1 11/flll!/ SNAP-Cd ,·ligihlc /IC()/11,· will /1,· i111µr1,·t,•d /1.'f ll1is ,:/ 1·,1 /cs.'I• 

How did you calculate The reach is an estimate based on a estimated 1 5  
this reach estimate? people per workshop 
Cil,· �,1,·cijic IIIC'lric.,, Jim1wl11:<, 
11111/ .•1111rte,; 1f tl11/11 11sc•d. 

·····························••,-······ .. · ......... _ ... _. __ ..... ____________________________ ----l 

Community 
Participation 
/11r/11,fr .<lrnlt'!:(it•., or 11,,,1/11,d:' 
.,,,,. /,()!1• .'flll/ will ,·11s11sc ll'iJ/1 
//1,· COllll/lflllil 11 Ill' i11c/111/,• //,cir .1
pnrli<'i11,,1;, ,,,. 

We will utilize multiple community participation strategies to engage 
partners and our priority population. We will continue our partnership 
with Vision y Compromise promotoras who regularly work in the faith 
community and have established relationships with parishioners and 
places of faith/food pantries. We will also leverage our partnerships with 
places of faith/food pantries that serve the Hispanic community. 
Promotoras and faith leaders that oversee the food pantry will be trained 
in the SWAP program including how to rank and shelve food according to 
the green, yellow and red stoplight ranking system. They will assist with 
implementation, evaluation and sustainability efforts of the SWAP 
program. These trusted leaders will help convey information about the 
SWAP program with food pantry clients. We will convene workshops with 
food pantry clients to provide education on the SWAP program, answer 
questions and provide other useful information. Though our health 
communication/social marketing efforts we will promote healthy eating 
and physical activity and connect people to culturally and linguistically 
available resources. SNHD staff will participate in regular meetings of the 
Nevada Nutrition Consortium, including several other SNAP-Ed-funded 
Implementing Agencies as well as the PHN and NMHE coalitions to 
share project outcomes, network and collaborate with key stakeholders. 
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.......................·-······· .. -·..·· ............_ ...........................------------------------------, 
Key Partners and Roles Our proposed project will include and leverage partnerships with several 
/11c/11tf,· 1•11r/111•r nrg111iiz11li1 •11.,, organizations. Each partner will have a specific role which will contribute 
nmlil'i<l11,, 11111/ nlh,·r. Briej1y 
dc"rri/11• J/11• n•/,• ,f tltc /J"r/11,•n:. to the overall success of the project. Key partners and their roles include: 

*Vision y Compromiso: This organization of promotoras is a current 
partner and has committed to support our proposed project (see 
Appendix A for Letters of Support). Promotoras from Vision y 
Compromiso will be trained in the SWAP program and will support 
implementation and evaluation efforts in participating places of faith/food 
pantries. Promotoras will assist with community engagement and 
education efforts and will help identify places of faith/food pantries to 
serve as intervention sites in Year 2 of the project. 
*Places of Faith/Food Pantries: We have received letters of support from 
places of faith/food pantries that serve the Hispanic community. (See 
Appendix A for Letters of Support.) These current partners will serve as 
intervention sites to implement the SWAP program. Faith leaders and 
volunteers who oversee the food pantry will also be trained in the SWAP 
program. They will assist with educational workshops for food pantry 
clients and with community engagement and education efforts . 

...................................-......... -........-....._______________________________ _,
Site Eligibil ity [!] Eligible by location n School Meal Data (FRL: school free/reduced lunch data) 

I Inn• 11rc 1/,c ,itc" _(or 1/,i:1 Census data Other 
i11/vr11r11tio11 eligi/JI,•? Cl,erk 
111/ /Joxc, tl,1111 1111ply. Y,,,, rl" 
1111/ 11,wt In :1/Jm11 dc1/11. S,•,• If you chose "Other", please describe how you determined SNAP-Ed eligibility: 
�P.JmmtlK.P./c1r i4orm111io11 
,,,, SN/IP-Ed .,ii<' ,•ligil1i/ity . 

..,.,__ , .... -...... _., .. ,_,_.....__......................------------------------------1 
Expected Outcomes 
/11r'/ 11(/(' l11·it:f d<?s,·l'iplio,, tf11•/,a/ 
c>11/n111Jl'>' yo11 ,·xpcc/ In ,n·fr<l111 
11,;,, i11/,•1·t1(•11tio11 ,ii ti,,• ,·11d ,!f' 
y,,,,,. I .  

List lire appropr/(l/e Nevada 
Focus Arta that t/1is iuleroe11tio11 
11pplies to. 

List the appropriate 011tco111c 
i11dicntors as 011tli11cd i11 Nevnrla 
SNAP·Ed Evn/11nlio11 
Framework Mntri,:. 

At the conclusion of Year 1 ,  we anticipate that 2 places of faith/food 
pantries will have successfully implemented the SWAP program in the 
food pantry. The SWAP program uses a stoplight ranking system (green, 
yellow, red) to modify the physical environment of the pantry to promote 
healthier foods. The SWAP program helps clients make healthier 
choices and can influence the procurement and donation systems of the 
pantry to increase access to healthier foods. This project supports the 
Nevada focus to ' Implement strategies or interventions to help the 
SNAP .. Ed target audiences establish healthy eating habits and a 
physically active lifestyle'. It also supports the second Nevada focus to 
prevent risk factors for nutrition .. related chronic diseases such as obesity 
and to prevent or postpone onset through healthier eating and physical 
activity. PSE efforts will address the 'adults and including those with 
disabilities' Nevada Focus Area and will support the following Nevada 
SNAP-Ed Priority Objectives listed in the Nevada SNAP-Ed Evaluation 
Framework Matrix: MT 1 ,  2, and 1 2  and will: 
*Assist Nevadans in overall diet quality and beverages, and 
"Support Food resource management strategies. 
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Shining Star Com munity Services 

Intervention # 1 

SS Healthy Eating Program: Direct Education and PSE Strategy Intervention Name 
Examples: Curriculum, PSE 
strategy, or health promotion 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention 
Objective(s) 
Objectives must be specific, 
realistic, attainable, measurable, 
and time-bound. See Appendix G 

for guidance on creating S.M.A.R. T. 
objectives. 

Shining Star will focus on two areas identified in the 2017-2018 
SNAP-Ed Needs Assessment: (1) healthy eating habits and (2) food 
insecurity. According to the Centers for Disease Control and Prevention, 
unhealthy eating habits have contributed to the obesity epidemic in the 
United States: about one-third of U.S. adults (33.8%) are obese and 
approximately 17% (or 12.5 million) of children and adolescents aged 2 
-19 years are obese. 

The Statewide Needs Assessment stated food insecurity to be a 
problem for both youth and adults. The report found 16.6% of middle 
school students and 15.3% of high school students were food insecure 
in Nevada. Further, the State Needs Assessment discussed findings 
from the Nevada's 2015 BRFSS;ewhich indicates 28.2% of SNAP-eligible 
adults in Clark County reported going hungry at least once in the past 
30 days because there was not enough food in their homes. 

Objective (1 ): By September 30, 2021, 50% of adults and youth 
participating in the project interventions, as reported by pre and post 
testing, will eat more whole fruits and vegetables. 

Objective (2): By September 30, 2021, 50% of adults and youth 
participating in the project intervention, as reported by pre and post 
testing, will read nutrition facts labels or nutrition ingredients lists. 
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Intervention Strategies 
Indicate which combination of 
strategies are included in this 
intervention. Then, list and briefly 
describe your Year 1 strategies in 
the sections below. 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Health Promotion 
Strategies 

(if applicable) 

Include brief description of 
strategy, settings where strategy 
will be implemented, and 
potential reach. 

Select ONE of the fol lowing com bi nation of strategies for th is intervention: 

D PSE Strategies only 
D PSE Strategies + Health Promotion 
IZ] PSE Strategies + Health Promotion + Direct Education 

Sh in i ng Star wi l l  adm in ister the U . S .  Household Food Secu rity Survey 

Mod u le to a l l  p rog ram partic ipants . I n  do ing so ,  staff wi l l  work with 

c l ients to complete an 1 8- item th ree-stage q uestionna i re (Attachment A) 

desig ned to screen and d i rect food- insecu re c l ients to food resources . 

Sh i n i ng Star staff wi l l  be ed ucated and tra i ned on food i nsecurity and 

the need to add ress food insecurity i n  a sens itive manner .  Each SS 

Healthy Eati ng Prog ram cl ient wi l l  complete the q uestionna i re .  After, 

c l ients wi l l  be immed iate ly l i nked to commun ity resources based on the i r  

responses . 

Total PSE Reach: 600 
Estimate how many SNAP-Ed eligible people will be  impacted by this strategy. 

How did you calculate 50 partic ipants per month = 600 per year 
this reach estimate? 
Cite specific metrics, formulas, 
and sources of data used. 

Health Promotion Strateg ies for the SS Healthy Eati ng Prog ram overlap 

the D i rect Ed ucation strateg ies as Leah's Pantry-Arou nd the Table 

tra i n i ng cu rricu l um is desig ned to promote the selection of hea lthy food 

in a cost effective manner .  

Total Health Promotion Reach: 600 
Estimate how many SNAP-Ed eligible people will be  impacted by this strategy. 

How did you calculate 50 part ic ipants per month = 600 per year 
this reach estimate? 
Cite specific metrics, formulas, 
and sources of data used. 
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Direct Education 
Strategies 

(if applicable) 

Include brief description of 
audience, settings where 
education will be provided, and 
curriculum name. 

Community 
Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

Leah's Pantry-Around the Table curriculum integrates social emotional 
learning through a trauma-informed lens. Participants will learn the 
principles of: relationship building, joyful experiences, safety and trust 
empowerment and self-care through hands-on cooking, a series of 
facilitated conversations, and interactive activities designed to support 
healthy connections to food, self, and the community. Specifically, 
participants will explore their personal relationships with food, and work 
to improve their food resource management skills; ultimately enabling 
them to implement strategies that support a healthier diet. Participants 
will also learn about the connection between nutrition and physical and 
mental health in addition to healthy coping and self-nourishment skills. 

Total Direct Education Reach: 600 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 50 participants per month = 600 per year 
this reach estimate? 
Cite specific metrics, formulas, 
and sources of data used. 

Shining Star has established itself as a valuable Clark County community 
partner by providing high quality services. In doing so, we work to 
establish positive relationships with members of the community. For 
example, Shining Star supports reunification events. We would build 
upon those efforts to further engage with members of the community. 

In addition, Shining Star will leverage existing partnerships with the Clark 
County Departments of Juvenile Justice Services and Family Services 
and DCFS to engage the community. 
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Key Partners and Roles 
Include partner organizations, 
coalitions, and other. Briefly 
describe the role of the partners. 

Sh in i ng Star wi l l  partner with the C lark Cou nty Departments of J uven i le 

J ust ice Services (DJJS) and Fam i ly Services (D FS) . Sh i n i ng Star 

provides I ndependent Livi ng and Safety Services for DFS ch i ld welfare 

c l ients and mentori ng services for DJJS .  For th is prog ram ,  Sh i n i ng Star 

wi l l  work with DFS and DJJS to estab l ish a process to refer ch i l d ren , 

youth and ad u lts to the prog ram .  

Site Eligibility 
How are the sites for this 
intervention eligible? Check 
all boxes that apply. You do 
not need to show data. See 
Appendix_D for information 
on SNAP-Ed site eligibility. 

Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of 
Year 1. 

List the appropriate Nevada 
Focus Area that this intervention 
applies to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP-Ed Evaluation 
Framework Matrix. 

Ii] Eligible by location D School Meal Data (FRL: school free/reduced lunch data) 

- Census data - Other 

If you chose "Other", please describe how you determined SNAP-Ed eligibility: 

The SS Healthy Eati ng Prog ram wi l l  focus on two areas ( 1 ) healthy eat ing 

hab its and (2) food insecurity .  

Outcomes : 

( 1 ) Hea lthy Eati ng : Prog ram part ic ipants wi l l  improve c hoices as it 

re lates to hea lthy food consumption . 

(2) Food I nsecurity :  Food i nsecu rity cha l lenges wi l l  d ecrease for 

prog ram part ic ipants 
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University of Nevada, Rethink Your Drink 

Intervention # 1 

Intervention Name Rethink Your Drink Where You Live 
Examples: Curriculum, PSE 
strategy, or health promotion 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention 
Objective(s) 
Objectives must be specific, 
realistic, attainable, measurable, 
and time-bound. See Appendix G 

for guidance on creating S.M.A.R. T. 
objectives. 

This intervention consists of several strategies developed to promote healthful 
beverages and decrease sugary drin ks by reaching parents/guardians of young, 
school-age children in their homes and surrounding com munity. 

Sugary drin ks are the largest single food source of added sugar in the U .S .  diet 
and contributes positively to risk for obesity, type 2 diabetes, heart disease, 
dental caries, and to overall lower dietary quality. RYD interventions will 
benefit persons who are at greater risk for poor health outcomes including 
children from low-income households, and racial/ethnic minorities. 

Through health promotion strategies, our aim is to increase parents/guardians' 
knowledge of healthy beverage choices, to promote healthful beverage 
choices, and to increase the likelihood that they will limit children 's intake of 
sugary drin ks. We will do this by reaching SNAP participants using their 
preferred methods (i .e. , by mail and the l nternet/website)as noted in the 
2017-2018 Statewide Needs Assessment. 

1. At least SO% of a ra ndom sa mp le  of pa rents/gua rd i ans  from SNAP househo lds  who 
received the RYD mater ia l s  via d i rect ma i l , wi l l  report exposu re to one or  more of the 
RYD commun ity app roaches ( i .e .  soci a l  med ia ,  d igita l newslette r, website) at the c lose 
of the FY 202 1 .  

2 .  Among a ra ndom sa m p le of  pa rents/gua rd i ans  of  SNAP househo lds  who received 
the RYD materi a l s  via d i rect ma i l , those who report h igh exposure to the home and  
com mun ity RYD strategies wi l l  be more l i ke ly to  correct ly ident ify "Go", "Slow" or  
"Whoa" d ri n ks, compared to pa rents/gua rd i ans  who do not  reca l l  rece ivi ng the 
mater ia l s  o r  who report no or  l itt le  exposu re ( p  < .OS) at the c lose of FY 202 1 .  

3 .  Among a ra ndom sa m p le of  pa rents/gua rd i ans  of  SNAP househo lds  who received 
the RYD materi a l s  via d i rect ma i l , those who report h igh exposure to the home and  
com mun ity RYD strategies wi l l  be :  a )  more l i ke ly to  offer/se rve water to  t he i r  ch i l d ren ,  
b )  more l i ke ly to l im it the i r  ch i l d ren ' s  i nta ke of suga ry d ri n ks, c)  more l i ke ly to 
consume m i l k, a nd  d )  less l i ke ly to consume suga ry d ri n ks compared to 
parents/gua rd i ans  who do not reca l l  receivi ng the mater ia l s  o r  who report no or  l itt le  
exposu re ( p  < .OS) at the c lose of FY 2021 .  
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Intervention Strategies 
Indicate which combination of 
strategies are included in this 
intervention. Then, list and briefly 
describe your Year 1 strategies in 
the sections below. 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Health Promotion 
Strategies 

(if applicable) 

Include brief description of 
strategy, settings where strategy 
will be implemented, and 
potential reach. 

Select ONE of the fol lowing com bi nation of strategies for th is intervention: 

D PSE Strategies only 
� PSE Strategies + Health Promotion 
D PSE Strategies + Health Promotion + Direct Education 

Total PSE Reach: 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 
this reach estimate? 
Cite specific metrics, formulas, 
and sources of data used. 

Health promotion strateg ies i nc lude the use of d i rect-mai l  to SNAP 
households with ch i l d ren ages 6-1 2 years o ld and severa l on l i ne  efforts . 
Th ree mai l i ngs of comp lementary mater ia ls about healthy d ri nks i nc lud ing 
the booklet deve loped i n  FY 2020 and two postcards for parents and the i r  
ch i l d ren wi l l  be mai led d u ring the summer months . We wi l l  post one 
image per  week to  socia l  med ia (some of  these ads wi l l  be  Spanish) . 
F ive new recipe tutor ia l  v ideos wi l l  be recorded i n  Span ish and posted to 
socia l  med ia .  The webs ite ( reth i nkyou rd ri nknevada .com) w i l l  conti n ue to 
provide i nformat ion and resources about hea lthy beverages , and the 
d ig ital newsletter wi l l  be mai led to subscribers monthly .  To i ncrease 
newsletter reach , the practice of posti ng and ' boosti ng '  our  posts on 
Facebook and l nstag ram th roug h Facebook's Ad Manager wi l l  conti nue .  

Total Health Promotion Reach: 1 , 725 , 1 23 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

8,075 SNAP households x 3 mailings x 1 person (24, 225) + 468 newsletter How did you calculate 
this reach estimate? subscribers x 1 2 issues (5, 61 6) + estimate reach from social media 

Cite specific metrics, formulas, (1 , 695,282) .  
and sources o f  data used. 
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Direct Education 
Strategies 

(if applicable) 

Include brief description of 
audience, settings where 
education will be provided, and 
curriculum name. 

Community 
Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

No direct education is planned. 

Total Direct Education Reach: 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 
this reach estimate? 
Cite specific metrics, formulas, 
and sources of data used. 

In addition to the strategies described above, we will engage with 
community members in the following ways to help ensure RYD efforts are 
relevant and effective: 
1) At least 5 nutrition educators who have experience with SNAP-Ed 
eligible audiences will be invited to review the direct-mail materials before 
these materials are finalized and distributed. 

2) At least 25 parents/guardians of children 6-12 years will be 
interviewed regarding their opinions of the direct-mail materials before 
these materials are finalized and distributed. 

3) SNAP-Ed eligible persons will be invited to review and comment on 
Facebook and lnstagram ads before they are posted. 

4) A randomly-selected sample of SNAP households in Washoe County 
will be invited to completed the Family Drink Survey at the close of FY 
2021. The survey will include questions to determine the relevance and 
effectiveness of the RYD efforts. 

5) Explore the degree to which existing RYD materials might be useful for 
WIC clinics. As we look forward, we will explore the extent to which RYD 
may collaborate with and support WIC's mission. 
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Key Partners and Roles This year we propose to enhance our efforts in Nevada's tribal 
Include partner organizations, communities. To help ensure that our efforts are effective, we have 
coalitions, and other. Briefly secured the support and commitment from colleagues at UNR Extension. 
describe the role of the partners. Please see the letters of support from S. Emm that are appended to this 

proposal. 

Site Eligibility 
How are the sites for this 
intervention eligible? Check 
all boxes that apply. You do 
not need to show data. See 
Appendix_D for information 
on SNAP-Ed site eligibility. 

Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of 
Year 1. 

List the appropriate Nevada 
Focus Area that this intervention 
applies to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP-Ed Evaluation 
Framework Matrix. 

D Eligible by location D School Meal Data (FRL: school free/reduced lunch data) 

✓ Census data ✓ Other 

If you chose "Other", please describe how you determined SNAP-Ed eligibility: 

Census  d ata wi l l  be used to determ i n e  SNAP-Ed e l i gi b l e  z i p  codes fo r ta rget ing  

our  d igita l advert i sements .  O u r  d i rect ma i l  m ateri a l s  wi l l  o n ly be sent  to  

househo lds  e n ro l l ed  i n  SNAP (we wi l l  req uest the  househo ld  i nformat ion from 

DWSS) .  

This intervention relates to the following Nevada's focus areas: 
1. Food Resource Management 
2. Adults 

At the close of FY 2021, we expect to have reached 8,075 SNAP 
households with children between the ages of 6 and 12 in the 16 
intervention counties through one or more of the ''RYD Where You Live" 
strategies. This outcome corresponds to indicator M12. 
As a result, we anticipate that those parents/guardians exposed to the 
RYD strategies will have greater knowledge of healthful beverage 
choices, will more often offer/serve their children healthful beverages, 
and will more often consume healthful beverages themselves (MT1 ). 
Please note that for the socia l  med ia  efforts , metrics recommended in the 
CDC's Health Commun icator's Socia l  Med ia Toolkit wi l l  be used (MT1  2) . 
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Intervention #2 

Intervention Name Reth ink  Your  Drink  Where You Stay Wel l  
Examples: Curriculum, PSE 
strategy, or health promotion 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention 
Objective(s) 
Objectives must be specific, 
realistic, attainable, measurable, 
and time-bound. See Appendix_G 

for guidance on creating S.M.A.R. T. 
objectives. 

This intervention consists of reaching SNAP-Ed eligible households with 
young children through primary health care and dental care 
professionals in medical and dental practices in the intervention counties. 

A previous needs assessment conducted by the RYD team revealed that 
SNAP-Ed eligible parents/guardians relied upon and trusted the advice 
provided by their child's health care providers. In addition, surveys of 
Nevada's health care providers have revealed a need for education on 
healthful beverages, and concerns regarding children's intake of sugary 
drinks. Lastly, the SNAP-Ed State Needs Assessment showed that 
nearly half (48%) of SNAP participants surveyed preferred to obtain 
education on nutrition and physical activity at medical or dental 
offices/clinics. Therefore, this RYD intervention will address the need for 
education and PSE efforts in the medical/dental care settings that will 
serve to promote healthful beverages and decrease the intake of sugary 
drinks among SNAP-Ed eligible households with young, school-aged 
children. 

1 .  At least 75% of e l i g i b le med ica l  and denta l care practices i n  the 1 6  

i ntervent ion counties wi l l  have a RYD Toolkit by the close of FY 202 1  . 

2 .  Among a random sample of parents/guard ians of S NAP households who 
received the RYD materia ls  v ia d i rect mai l ,  at least 50% wi l l  report that a 
med ica l  and/or denta l care professional  has ta l ked with them about hea lthfu l 

beverage choices at the close of FY 202 1  . 

3 .  At least 75% of med ica l  and dental care professiona ls who com plete the 
Health Care Professiona ls Survey at the close of FY 202 1 wi l l  report that ,  as a 
resu lt of the RYD Tool kit ,  more education on healthy beverage choices has 

been provided to the i r  patients . 

4 .  At least 25% of the med ica l  and denta l care profess iona ls who com plete the 
Health Care Professiona ls Survey at the close of FY 202 1 wi l l  report that they 
are p lann ing or  have implemented one or  more PSE approach (es) that supports 

hea lthy beverage choices among young ch i l d ren .  
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Intervention Strategies 
Indicate which combination of 
strategies are included in this 
intervention. Then, list and briefly 
describe your Year 1 strategies in 
the sections below. 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Health Promotion 
Strategies 

(if applicable) 

Include brief description of 
strategy, settings where strategy 
will be implemented, and 
potential reach. 

Select ONE of the fol lowing com bi nation of strategies for th is intervention: 

PSE Strategies only 
✓ PSE Strategies + Health Promotion 

PSE Strategies + Health Promotion + Direct Education 

For the purpose of facilitating more education on healthful beverages by 
healthcare professionals who treat children from SNAP-Ed eligible 
households, we will continue to support eligible medical/dental care 
practices currently using the toolkit. The toolkit includes tear sheets for 
parents, stickers for children, posters for waiting and exam rooms, and 
acrylic models that depict the amount of sugar in a 12 oz soda, energy 
drink, and sweetened coffee drink. An accompanying digital Guidebook is 
also provided that explains how the materials are meant to be used, and 
suggests additional PSE strategies to promote healthy beverages in their 
practice and community. Previous evaluation findings indicated that the 
Toolkit resources increased education on sugary drinks within select 
medical and dental care settings- providing evidence of PSE-level 
changes (specifically systems and environmental). 

Total PSE Reach: 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate We are unable to estimate reach for this 
this reach estimate? intervention. 
Cite specific metrics, formulas, 
and sources of data used. 

Health promotion strategies for this intervention include the 
replenishment of educational materials provided in the RYD Toolkit to 
SNAP-Ed eligible households. All materials now feature the "stoplight 
approach" and promote healthy drinks such as water and low-fat or 
non-fat milk, and recommend limiting sugary drinks. Updated materials 
will include new posters and stickers to be sent three times in order to 
keep the effort "fresh". Other supplies that may need to be replenished 
include the tear sheets and sugary drink models. 
Another health promotion strategy involves the provision of education for 
the health professionals themselves about beverages and children's 
health via the "Blog for Health Professionals." 

Total Health Promotion Reach: 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate We are unable to estimate reach for this 
this reach estimate? intervention 
Cite specific metrics, formulas, 
and sources of data used. 
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Direct Education 
Strategies 

(if applicable) 

Include brief description of 
audience, settings where 
education will be provided, and 
curriculum name. 

Community 
Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

No direct education by RYD team members is planned. As a result of this 
intervention however, we anticipate that a significant proportion of 
primary medical and dental care professionals will provide education to 
their pediatric patients and/or their parents. 

Total Direct Education Reach: 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 
this reach estimate? 
Cite specific metrics, formulas, 
and sources of data used. 

In addition to the strategies described above, we will engage with 
community members in the following ways to help ensure RYD Toolkits 
and related efforts are relevant and effective: 

1) At least 25 medical/dental care professionals will be interviewed 
regarding their opinions of the RYD Toolkit material during the first 
quarter of FY 2021. Their feed-back will be used to refine and/or develop 
toolkit materials. 

2) We will up-date our database of medical and dental care practices in 
the intervention counties that are eligible to receive a RYD Toolkit in 
preparation for expansion during FY 2022. 

3) A random sample of medical/dental professionals from participating 
practices will be invited to complete the Health Care Professionals 
Survey at the close of FY 2021. The survey will include questions 
determine the usefulness and effectiveness of the RYD Toolkit and 
related resources. Results will be used to further refine the RYD Toolkit. 
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Key Partners and Roles 
Include partner organizations, 
coalitions, and other. Briefly 
describe the role of the partners. 

Site Eligibility 
How are the sites for this 
intervention eligible? Check 
all boxes that apply. You do 
not need to show data. See 
Appendix D for information 
on SNAP-Ed site eligibility. 

Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of 
Year 1. 

List the appropriate Nevada 
Focus Area that this intervention 
applies to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP-Ed Evaluation 
Framework Matrix. 

Key partners for the ''RYD Where You Stay Well" intervention include 
medical and dental care practices in the intervention counties that 
provide care to children from SNAP-Ed eligible households. At the close 
of FY 2020, 223 such practices will have access to the RYD Toolkit. This 
includes ~600 primary health care and dental care professionals. 

Provision of the Toolkit is meant to facilitate education of 
parents/guardians and their young children about healthful beverages 
and risks associated with sugary drinks, and to develop other PSE 
approaches among medical/dental care practices and/or surrounding 
community. 

Please see the letter of support appended to this proposal from one of 
our medical partners in Washoe County, Dr. Steven Shane. 

D Eligible by location D School Meal Data (FRL: school free/reduced lunch data) 

Census data Other✓ 

If you chose "Other", please describe how you determined SNAP-Ed eligibility: 

E l i g ib le  practices: accept Medica id or Nevada  Check-up  hea lth i nsurance, provide  ca re to ch i l d ren, and  for 
med ica l  practices - l imited to pr imary hea lth care and  ped iatrics. 

Th is  i ntervent ion re l ates to the  fo l lowi ng N evada ' s  focus  a reas :  

4 .  Ad u lts 

At the c lose of FY 202 1, we expect that at least 7S% of e l ig ib le  med ica l and denta l 

ca re p ractices i n  the 16 i nte rvent ion count ies wi l l  have a RYD Too l kit (ST7) and  that at 
least SO% of med ica l/denta l s  ca re p rofess iona l s  su rveyed wi l l  report that more 
ed ucat ion on  hea lthfu l beverages was p rovided as  a resu lt ( MTS) .  

I n  add it ion,  at least SO% o f  parents/gua rd i ans  o f  SNAP househo lds  su rveyed wi l l  
report that a med ica l  a nd/or denta l ca re p rofess iona l  h a d  recent ly ta l ked with them 
a bout hea lthfu l beve rage cho ices at the c lose of FY 2021 (a lso MTS ) .  
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Intervention #3 

Intervention Name Rethink Your Drink Where You Shop 
Examples: Curriculum, PSE 
strategy, or health promotion. 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention 
Objective(s) 
Objectives must be specific, 
realistic, attainable, measurable, 
and time-bound. See Appendix_G 

for guidance on creating S.M.A.R. T. 
objectives. 

This intervention consists of promoting healthful beverages choices at the 
point-of-purchase in SNAP-approved grocery stores located in or near SNAP-Ed 
eligible com munities. By distributing low-cost, sim ple healthy beverage recipes 
and conducting store events, we aim to decrease the purchase of sugary 
drin ks, and to increase the preparation of healthy, inexpensive drin ks at home. 
These behaviors have the potential to enhance food resource management by 
shifting purchases to more healthful options, and to im prove overall dietary 
quality. 

There is evidence from USDA that sugary drin ks are often purchased by SNAP 
participants. Per the 2017-2017 Statewide Needs Assessment, over two-thirds 
of SNAP participants expressed an interest in education on food resource 
management including making groceries last all month (72%), and preparing 
meals on a budget (67%) .  I n  addition, key informants reported that cooking at 
home should be a priority for Nevada's SNAP-Ed . 

This intervention addresses the need for education and PSE approaches by 
facilitating more healthful purchases at grocery stores where SNAP benefits are 
redeemed, and en hancing food preparation knowledge. 

1 .  At any one t ime during FY 202 1 , a m inimum of 25 SNAP-approved grocery 
reta il stores in the 1 6  intervention counties will partner with RYD and provide 
space to improve appeal of healthy beverage choices through the d istri bution of 
RYD recipe cards .  

2 .  By the close of each quarter during FY 202 1 , 3 RYD grocery store d isplays 
will be relocated to new grocery retail stores through the development of new 
partnersh ips ( i . e . , 1 2  new partnersh ips developed during FY 202 1 ) .  

3 .  At least 20 , 000 RYD recipe cards will be d istri buted v ia the RYD grocery 
store d isplays by the close of FY 202 1  . 

4 .  Among a random sample of parents/guard ians of SNAP households who 
received the RYD materials v ia d irect mail ,  75% of those who had reportedly 
prepared one or more of the RYD healthy beverage recipes will be more 
confident that they can "make healthy drinks that taste good" ( i . e . , enhanced 
self-efficacy) by the close of FY 202 1  . 
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Intervention Strategies 
Indicate which combination of 
strategies are included in this 
intervention. Then, list and briefly 
describe your Year 1 strategies in 
the sections below. 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Health Promotion 
Strategies 

(if applicable) 

Include brief description of 
strategy, settings where strategy 
will be implemented, and 
potential reach. 

Select ONE of the fol lowing com bi nation of strategies for th is intervention: 

I PSE Strategies only 
I ✓ PSE Strategies + Health Promotion 

PSE Strategies + Health Promotion + Direct Education I 

In an effort to encourage healthful beverage choices at the 
point-of-purchase, we began collaborating with SNAP-approved retailers 
in FY 2017. We now have RYD displays in 24 stores in eight different 
counties in Nevada (plan to have a total of 25 by close of FY 2021). 
These displays each include a poster inviting customers to take home 
free recipe cards for healthful, tasty drinks; and four different recipe 
cards. In most stores, the displays are placed in or near the produce 
section. We will build on the success of this effort through reaching new 
audiences by relocating 3 RYD grocery store displays per quarter to 
new partner stores. In stores where displays are not relocated, we will 
continue to maintain the displays currently in place. This involves 
updating the posters monthly and keeping the display stocked with 
seasonally-appropriate recipe cards. We also plan to recruit an 
additional store(s) in or near a tribal community; collaboration with 
Extension faculty and staff will be instrumental in this effort. 

Total PSE Reach: 20,000 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate The estimated reach was determined using the 
this reach estimate? number of recipe cards distributed through stores 
Cite specific metrics, formulas, in FY 2020 thus far. 
and sources of data used. 

Due to the COVID pandemic, this year, we plan to promote grocery store 
displays during the first 10 days of the month through our social media 
channels. We will continue to maintain the displays with new recipe cards 
to continue it looking 'fresh'. All of the recipe cards available in stores 
highlight low-cost recipes that can help benefit customers' food resource 
management. 

Total Health Promotion Reach: 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 
this reach estimate? 
Cite specific metrics, formulas, 
and sources of data used. 
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Direct Education 
Strategies 

(if applicable) 

Include brief description of 
audience, settings where 
education will be provided, and 
curriculum name. 

Community 
Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

No direct education by RYD team members is planned. 

Total Direct Education Reach: 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 
this reach estimate? 
Cite specific metrics, formulas, 
and sources of data used. 

I n  addition to the strategies described above, we will engage with com munity 
mem bers in the following ways to help ensure RYD Where You Shop efforts are 
relevant and effective: 

1) Feed-back from managers from participating grocery stores will be sought 
regularly for the purpose of identifying opportunities to im prove the RYD Where 
You Shop intervention .  

2)  I nsights from collaborating Extension faculty and staff will be  utilized to 
strengthen the effectiveness of RYD 's efforts within the tribal com munities -
including but not limited to the RYD Where You Shop I ntervention .  An exam ple 
of this may include development of new recipes. 
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Key Partners and Roles 
Include partner organizations, 
coalitions, and other. Briefly 
describe the role of the partners. 

Site Eligibility 
How are the sites for this 
intervention eligible? Check 
all boxes that apply. You do 
not need to show data. See 
Appendix D for information 
on SNAP-Ed site eligibility. 

Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of 
Year 1. 

List the appropriate Nevada 
Focus Area that this intervention 
applies to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP-Ed Evaluation 
Framework Matrix. 

Key partners for this RYD intervention include the participating 
SNAP-approved grocery stores and UNR Extension. 

Participating grocery stores will provide space (at no cost) to promote 
healthful beverage choices. This includes a visible location to place the 
RYD recipe card display, ideally in or near the produce section. 

UNR Extension will partner with RYD in FY 2021 to help increase the 
inclusion of grocery store(s) that are in or near tribal communities. 
Please see the letter of support provided by S. Emm of Extension that is 
appended to this proposal. 

D Eligible by location D School Meal Data (FRL: school free/reduced lunch data) 

Census data Other✓ 

If you chose "Other", please describe how you determined SNAP-Ed eligibility: 

The stores that are recruited for this intervention must be 
SNAP-approved. As we expand the number of stores in FY 2021, we will 
make a concerted effort to recruit stores in or near tribal communities. 

This intervention relates to the following Nevada's focus areas: 
3. Food Resource Management 
4. Adults 

At the close of FY 202 1 , we expect 1 2  new g rocery store partnersh ips (3 per 
quarter) . At any one time ,  25 existi ng or  new partner stores i n  the 1 6  
i ntervention counties w i l l  provide space to improve the appeal of healthy 
beverages through the d istri but ion of RYD recipes cards (ST? and MT5) . 
As a resu lt ,  at least 20 , 000 RYD recipe cards wi l l  be d istri buted . 
I n  addition ,  at least 75% of S NAP part ic ipants who reportedly prepared one or  
more of the RYD reci pes , w i l l  report they are more confident they can "make 
healthy d ri n ks that taste good" ( i . e . , enhanced self-efficacy) . 
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Appendix I Intervention Template 

Intervention #4 

Intervention Name Rethink Your Drink Where You Learn 
Examples: Curriculum, PSE 
strategy, or health promotion 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention Objective(s) 
Objectives must be specific, realistic, 
attainable, measurable, and time­
bound. See AP.P.(.!ml}x.G for guidance 
on creating S.M.A.R. T. objectives. 

Sugary drink intake among children in the U.S. has declined overall, but 
intake remains excessive. Furthermore, not all socio-demographic 
groups have experienced declines equally; disparities by race/ethnicity 
and household income remain. In addition, there is evidence that 
younger children and non-Hispanic Black children are at greater risk of 
under-hydration compared to their peers. Lastly, a recent report by the 
Rudd Center, noted that beverage companies spent over $1 billion to 
market sugary drinks in 2018 and that Black and Hispanic youth were 
often targeted. 

Changes within the school setting that resulted from School Wellness 
Policies has contributed to the decline in sugary drink intake among 
students. To build on this positive change, the strategies included in 
this intervention will reinforce the importance of healthy beverage 
choices among elementary school students in the location where they 
eat/drink daily.Parents/guardians report that their food/beverage 
purchases are influenced by family members. Therefore, this 
intervention has the potential to also influence parents indirectly. 

1 .At least 75% of S NAP-Ed e l i g ible e lementary schools i n  the 1 6  i ntervention 
counties wi l l  reportedly d isp lay the RYD healthy beverage posters i n  the i r  
l unchroom/cafeteria areas by  the  close of  FY 202 1  . 

2 .Th rough formative eva luation ,  feedback w i l l  be co l lected from 8 teachers (2 
per g rade leve l )  on the effectiveness of the RYD lesson p lan by the close of 
FY202 1 .  
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Intervention Strategies 
Indicate which combination of 
strategies are included in this 
intervention. Then, list and briefly 
describe your Year 1 strategies in 
the sections below. 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Health Promotion 
Strategies 

(if applicable) 

Include brief description of strategy, 
settings where strategy will be 
implemented, and potential reach. 

Select ONE of the following combination of strategies for this intervention: 

PSE Strategies only 
✓ PSE Strategies + Health Promotion 

PSE Strategies + Health Promotion + Direct Education 

I n  order to enhance the awareness of healthfu l beverage choices for 
ch i l d ren ,  we wi l l  conti nue to d istribute posters that target ch i l d ren for 
d isp lay i n  e l i g ib le elementary school cafeterias . I n  the i ntervention 
counties , there are 79 elementary schools where > 50% of ch i l d ren are 
e l ig ib le for free and reduced -priced school meals (~ 29 ,000 students) . 

Total PSE Reach: 29 , 000 
Estimate how many SNAP-Ed eligible people will be  impacted by this strategy. 

How did you calculate Total n umber of students at the e l ig i b le schools 
this reach estimate? that wi l l  be i ncl uded i n  the i ntervention . 
Cite specific metrics, formulas, 
and sources of data used. 

To complement the PSE approach described above , we p lan to 
conti nue the development of the RYD lesson p lan by recru iti ng teachers 
i n  a l im ited number of schools to p i lot ( i . e . , formative eva luation) . 
During FY 2022 , we p lan to mod ify and incorporate the feed-back 
provided by the teachers ,  as wel l  as , post to the RYD webs ite . 

Total Health Promotion Reach: 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 
this reach estimate? 
Cite specific metrics, formulas, 
and sources of data used. 
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Direct Education 
Strategies 

(if applicable) 

Include brief description of audience, 
settings where education will be 
provided, and curriculum name. 

Community Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

No d i rect ed ucation by RYD team members is p lan ned . As a resu lt of 
th is i ntervention , however, d i rect ed ucation may be provided by 
i nd iv idua l  teachers i n  the e l ig ib le schools . 

Total Direct Education Reach: 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate 
this reachestimate? 
Cite specific metrics, formulas, 
and sources of data used. 
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Key Partners and Roles 
Include partner organizations, 
coalitions, and other. Briefly describe 
the role of the partners. 

Site Eligibility 
How are the sites for this intervention 
eligible? Check all boxes that apply. 
You do not need to show data. See 
Appendix D for information on 
SNAP-Ed site eligibility. 

Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of Year 
1. 

List the appropriate Nevada Focus 
Area that this intervention applies 
to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP-Ed Evaluation Framework 
Matrix. 

School food service directors and teachers will be instrumental in the 
RYD Where You Learn Intervention. 

In regards to school food service directors, please see the letter of 
support from J. Dibble of the NV Department of Agriculture. As School 
Nutrition Supervisor for the state of Nevada, his support and assistance 
in communicating with local directors from the intervention counties will 
be of great benefit. In addition, close communication with Mr. Dibble 
may also help to identify ways to strengthen this intervention for FY 
2022. 

D Eligible by location lil School Meal Data (FRL: school free/reduced lunch data) 
7 Census data � Other 

If you chose "Other", please describe how you determined SNAP-Ed eligibility: 

This intervention relates to the following Nevada's focus areas: 
1. School health 

At the close of FY 2021, we expect that at least 75% of S NAP-Ed e l ig i b le 
e lementary schools i n  the 1 6  i ntervent ion counties wi l l  reportedly d isp lay the 
RYD healthy beverage posters i n  their l unchroom/cafeteria areas (MT1 2) . 
Add itiona l ly ,  feedback from 8 teachers wi l l  be obta i ned and incorporated i nto 
RYD lesson p lan on healthy beverage choices.  
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University of Nevada Cooperative Extension 

Intervention # 1 

Intervention Name Healthy Kids Early Start (HKES) 
Examples: Curriculum, PSE 
strategy, or health promotion 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention 
Objective(s) 
Objectives must be specific, 
realistic, attainable, measurable, 
and time-bound. See Appendix G 

for guidance on creating S.M.A.R. T. 
objectives. 

The Healthy Kids Early Start strategy aims to address early childhood 
obesity by assisting young children in improving overall diet quality, 
increasing daily fruit and vegetable consumption, increasing physical 
activity, and decreasing sedentary behavior through the implementation 
of multi-level public health approaches. 

1 .  As evidenced by pre- post- assessment, at least 50% of the parents of child participants will report the child 

is increasing in the consumption of more than one type of fruit by the end of FFY21e; 2. As evidenced by pre­

post- assessment, at least 50% of the parents of child participants will report that the child is increasing in the 

consumption of more than one type of vegetable by the end of FFY21e; 3. As evidenced by pre- post­

assessment, at least 50% of the parents of child participants will report the child increased their consumption 

of cups of fruit per day by the end of FFY21e; 4. As evidenced by pre- post- assessment, at least 50% of the 

parents of child participants will report the child increased their consumption of cups of vegetables per day by 

the end of FFY21e; 5. As evidenced by pre- post- assessment, at least 50% of the parents of child participants 

will report the child increased their overall physical activity by the end of FFY21e. 6. As evidenced by pre- post­

assessment, at least 50% of the parents of child participants will report increasing the amount of fruits and 
vegetables they purchase by the end of FFY21e; 7. As evidenced by a PSE tracking tool, 24 early childhood 

education (ECE) sites will establish as least one wellness champion per site by the end of FFY21; 8. As 

evidenced by a PSE tracking tool, 24 ECE sites will implement the NAPSACC by the end of FFY21.  9. As 

evidenced by a PSE tracking tool, 24 ECE will have a documented readiness for change through the use of 

the organizational readiness to change tool by the end of FFY21; 10. As evidenced by a PSE tracking tool, 24 
ECE sites will make at least one PSE nutrition or physical activity change by the end of FFY21. 
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Intervention Strategies 
Indicate which combination of 
strategies are included in this 
intervention. Then, list and briefly 
describe your Year 1 strategies in 
the sections below. 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Health Promotion 
Strategies 

(if applicable) 

Include brief description of 
strategy, settings where strategy 
will be implemented, and 
potential reach. 

Select ONE of the fol lowing com bi nation of strategies for th is intervention: 

D PSE Strategies only 
D PSE Strategies + Health Promotion 
IZ] PSE Strategies + Health Promotion + Direct Education 

1 .  Conduct NAPSACC environmenta l scans and act ion p lans at 20 s ites ; 2 .  
P rovide capacity bu i l d i ng/techn ica l assistance th rough the del ivery o f  20  
tra i n i ngs (~200 teachers) ; 3 .  I nsta l l  physical activity p layground stenci ls a t  5 

s ites ; 4 .  Ut i l ize portable equ ipment to i ncrease activity at 4 s ites ; 5 .  Ut i l ize 

hea lthy l i b raries to improve nutrit ion at 4 s ites ; 6. Use the tra in-the-tra iner  

approach to implement CATCH or Color Me Healthy at  4 s ites ; 7 .  Conduct 

parent engagement workshops at 5 s ites ; 8 .  Execute the Healthy Kids Festiva l 

(~ 1 , 000 part ic ipants) ; 9 .  Promote conti nued engagement and reach th rough the 

management of Extension 's Hea lthy Kids Resource Center webpage (~ 1 , 000 
un ique users) . *Non-duplicated contacts 

Total PSE Reach: 3,300 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

# of sites per county x # of children/sitee+ #  of proposed participants How did you calculate 
this reach estimate? reached through the Healthy Kids Festival & Healthy Kids Resource Center 

Cite specific metrics, formulas, 
and sources of data used. 

The Healthy Kids Early Start strategy will conduct health promotion 
activities which include social media and healthy message board updates 
and outreach promoting evidenced-based nutrition and physical activity 
information. Facebook will be utilized to reach at least 1000 users and 6 
healthy message boards at participating ECE sites will be updated 
regularly impacting 900 participants and their families monthly. 

Total Health Promotion Reach: 11,800 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate Facebook reach:e# of likes by unique users 
this reach estimate? Healthy Message Boards: 600 existing + 300 new 
Cite specific metrics, formulas, participants x 12 monthly updates 
and sources of data used. 
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Direct Education 
Strategies 

(if applicable) 

Include brief description of 
audience, settings where 
education will be provided, and 
curriculum name. 

The Healthy Kids Early Start strategy targets obesity prevention among 
those aged 3-5 years old by involving the preschoolers, their families, and 
their teachers in educational programming using two evidence-based 
curricula (A/1e4 Kids & Little Books Little Cooks). Direct education 
programming is implemented at ECE sites that have a high population of 
SNAP-eligible students. 

Community 
Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

Total Direct Education Reach: 422 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate # of sites per County x # of children/site 
this reach estimate? 
Cite specific metrics, formulas, 
and sources of data used. 

For the Healthy Kids Early Start (HKES) strategy, community participation 
will be achieved through direct communication with partners who will 
provide sustainable solutions to build and create realistic action plans 
encompassing public health approaches and PSE strategies. These 
strategies will be leveraged by ECE sites and sustained through the 
establishment of site wellness champions. By networking with key 
stakeholders, like community members, ECE sites, early childhood 
coalitions, and other community resources, continued or new 
partnerships will assist in the implementation of these solutions as well as 
establish the relationships necessary to build and maintain healthy habits 
in young children through the Healthy Kids Festival. 

RFA FFY 2021-2022 State of Nevada, Division of Welfare and Supportive Services (DWSS) SNAP-Ed Grant - Due: July 13, 2020 at 5 PM PT 22 



Key Partners and Roles 
Include partner organizations, 
coalitions, and other. Briefly 
describe the role of the partners. 

Site Eligibility 
How are the sites for this 
intervention eligible? Check 
all boxes that apply. You do 
not need to show data. See 
Appendix_D for information 
on SNAP-Ed site eligibility. 

Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of 
Year 1. 

List the appropriate Nevada 
Focus Area that this intervention 
applies to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP-Ed Evaluation 
Framework Matrix. 

Goal-setting and statewide implementation : Statewide Obesity 
Taskforce; Children's Cabinet; Nevada Association for Education of 
Young Children (NevAEYC); Southern Nevada Early Childhood Advisory 
Council (SNECAC); Nevada Institute for Children's Research and Policy 
(NICRP); Southern Nevada Health District Partners for Healthy Nevada 
(PHN) 

Healthy Kids Festival partnersh ips :  City of Las Vegas Parks and 
Recreation; Clark County Parks and Recreation; UNLV Dietetic 
Internship Program; UNLV Student Nutrition and Dietetic Association; 
UNLV School of Public Health; UNLV School of Dental Medicine; Junior 
League of Las Vegas; Chefs for Kids Foundation; Dairy Council; Nevada 
Department of Agriculture; Nevada Minority Health and Equity Coalition; 
Three Square; La Bonita Supermarkets 

Implement PSE strateg ies to improve physical activity and nutrition : 
Clark County School District; CCSD FACES program; Acelero Head 
Start; Wells Family Resource Center; Lincoln County School District; 
Carson City Daycare and Learning Center; Kinderland Nursery 
School,eReno Sparks Indian Colony Childcare; Little Warriors PLPT Indian 

D Eligible by location D School Meal Data (FRL: school free/reduced lunch data) 

✓ Census data ✓ Other 

If you chose "Other", please describe how you determined SNAP-Ed eligibility: 

ECE documented use of other means-tested Federal assistance or feeds into FRDL school 

1 . 1 Enhance the nutrition envi ronment in ECE programs and centers through education and PSE 

change. Reach and assess (NAPSACC) 24 ECE Centers; identify 24 centers that have a need for change; 

document 24 centers that have a readiness to change (ST5) . Establish 24 Champions (ST6) . Implement 24 

changes, at least 1 per site, that expand access or improve appeal for healthy eating (MT5) . At least 50% or 

more of direct education participants will report eating more than 1 kind of fruit/vegetable, drink fewer sugary 
sweetened beverages, increase the number of cups of fruit/vegetables consumed per day by the end of the 

program (MT1 ) .  At least 50% or more of direct education participants purchase more fruits/vegetables by end 
of program (MT2) . 

1 .2 Improve physical activity envi ronment in ECE through education and PSE change (ST5, ST6, MT6, 

MT3) . Reach and assess (NAPSACC) 24 ECE Centers; identify 24 centers that have a need for change; 

document 24 centers that have a readiness to change. Establish 24 Champions. Implement 24 changes, at 

least 1 per site, that expand access or improve appeal for physical activity or reduced sedentary behavior. At 
least 50% or more of direct education participants increase duration of physical activity by end of program. 
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Intervention #2 

Intervention Name 
Examples: Curriculum, PSE 
strategy, or health promotion 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention 
Objective(s) 
Objectives must be specific, 
realistic, attainable, measurable, 
and time-bound. See Appendix_G 

for guidance on creating S.M.A.R. T. 
objectives. 

Healthy Kids Healthy Schools (HKHS) 

This strategy improves access to healthy foods and provides nutrition 
education to students at eligible schools based on 50% or more of 
students receiving free or reduced lunch. The Healthy Kids Healthy 
Schools strategy focuses on programming that complements school 
efforts to meet annual school wellness goals as required through the 
School Wellness Policy provisions of the Healthy Hunger Free Kids Act 
and USDA child nutrition programs through various activities and 
collaborations. 

1 .  As evidenced by pre- post- assessment, at least 50% of the child 
participants will report increasing the times they consumed fruit 
per day by the end of FFY21; 

2 .  As evidenced by pre- post- assessment, at least 50% of the child 
participants will report increasing the times they consumed 
vegetables per day by the end of FFY21; 

3 .  As evidenced by a PSE tracking tool, at least half of the sites 
completing a SPAN-ET will make at least one nutrition or physical 
activity related environmental change by the end of FFY21. 
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Intervention Strategies 
Indicate which combination of 
strategies are included in this 
intervention. Then, list and briefly 
describe your Year 1 strategies in 
the sections below. 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Health Promotion 
Strategies 

(if applicable) 

Include brief description of 
strategy, settings where strategy 
will be implemented, and 
potential reach. 

Select ONE of the fol lowing com bi nation of strategies for th is intervention: 

PSE Strategies only 
PSE Strategies + Health Promotion 

✓ PSE Strategies + Health Promotion + Direct Education 

The Hea lthy Kids Hea lthy Schools strategy wi l l  implement the fo l lowing PSE activit ies: 

• I dentify Wel l ness Champions at 1 6  SNAP-Ed elementary school s i tes; 

• Conduct SPAN-ET environmenta l  scans at 8 SNAP-Ed e lementary school s ites ; 

• Conduct Smarter Lunchroom Assessments (SLA) i n  at least th ree SNAP-Ed 

elementary school s i tes; 

• Deve lop a school wel l ness act ion p lan using fi nd i ngs from SPAN-ET assessment 

at 8 SNAP-Ed elementary school s i tes; 

• I mplement at least one n utrit ion or physical activity re lated env ironmenta l  change 

i n  8 SNAP-Ed e lementary school s ites 

*Non-duplicated contacts 

Total PSE Reach: 4 ,750 
Estimate how many SNAP-Ed eligible people will be  impacted by this strategy. 

How did you calculate 1 0  schools x 475 students/schoo l= 4 , 750 student 
this reach estimate? 
Cite specific metrics, formulas, 
and sources of data used. 

The Healthy Kids Healthy Schools strategy will conduct Health Promotion 
activities which include: 

1. Chef demonstrations- Chef who is a registered dietitian nutritionist will 
provide chef demonstrations to 4th and 5th graders to increase appeal of 
healthy foods at participating schools 

Total Health Promotion Reach: 5,800 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate Chef Demos: 29 schools x 200 students/school 
this reach estimate? 
Cite specific metrics, formulas, 
and sources of data used. 
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Direct Education 
Strategies 

(if applicable) 

Include brief description of 
audience, settings where 
education will be provided, and 
curriculum name. 

Community 
Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

Pick a Better Snack (PABS) is the curriculum used for the Healthy Kids 
Healthy Schools strategy and aims to increase fruit and vegetable 
consumption among 2nd & 3rd grade students at elementary schools with 
50% or more of students receiving FRL. 

The Healthy Kids Healthy Schools strategy is also using the emerging 
Veggies for Kids curriculum at elementary schools within Tribal 
communities among Kindergarten students. 

Total Direct Education Reach: 5,650 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate Reach was calculated using historical reach 
this reach estimate? numbers by county & # of grade appropriate 
Cite specific metrics, formulas, students projected to be enrolled at each site 
and sources of data used. 

The Healthy Kids Healthy Schools strategy will encourage community 
participation through collaboration with community partners to establish 
wellness champions, school wellness committees, conduct SPAN-ETs, 
encourage after school cooking programs, and work with the coalitions 
that focus efforts on school wellness, such as Clark County's Partners for 
Healthier Nevada School Wellness Task Force. 
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Key Partners and Roles 
Include partner organizations, 
coalitions, and other. Briefly 
describe the role of the partners. 

Site Eligibility 
How are the sites for this 
intervention eligible? Check 
all boxes that apply. You do 
not need to show data. See 
Appendix D for information 
on SNAP-Ed site eligibility. 

Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of 
Year 1. 

List the appropriate Nevada 
Focus Area that this intervention 
applies to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP-Ed Evaluation 
Framework Matrix. 

Chef for Kids Foundation provides monetary support for Extension's 
Pick a Better Snack class instructors 

Clark, Washoe, Persh ing ,  Lyon,  E lko, L inco ln ,  Carson City/Storey 
Cou nty School Districts and Tribal schools partner with Extension to 
incorporate PSE activities, Health Promotion efforts, and direct education 

Clark County Food Service partners with Extension to help promote 
federal child nutrition programs 

Southern Nevada Health District and H igh  Sierra AHEC conduct 
SPAN-ETs with the Extension SPAN-ET team 

Green Our  Planet works with Extension to bring wellness committees to 
school garden clubs where gardens have been established 

Partners for a Healthy Nevada School Wellness Task Force in Clark 
County and 521 0  Coal it ion in Washoe fosters collaboration and 
communication between organizations to improve school wellness 

D Eligible by location � School Meal Data (FRL: school free/reduced lunch data) 

Census data Other 

If you chose "Other", please describe how you determined SNAP-Ed eligibility: 

2 . 1  Improve the school nutrition env i ronment th rough access to 
nutrition education i n  the classroom and PSE change (STS, ST6, 
MTS, MTG, MT1 ). Reach and assess (SPAN-ET) 8 SNAP-Ed eligible 
elementary school sites; reach and assess (SLA) 3 eligible school sites; 
identify 8 sites that have a need for change; document 8 sites that have a 
readiness to change. Identify 16 Champions. Implement 8 changes, at 
the SPAN-ET or SLA sites, that expand access or improve appeal for 
healthy eating or physical activity. At least 50% or more of direct 
education participants will report increasing the number of times 
fruit/vegetables are consumed per day by the end of the program. 
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Intervention #3 

Intervention Name Healthy Food Systems (HFS) 
Examples: Curriculum, PSE 
strategy, or health promotion. 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention 
Objective(s) 
Objectives must be specific, 
realistic, attainable, measurable, 
and time-bound. See Appendix_G 

for guidance on creating S.M.A.R. T. 
objectives. 

This strategy improves access to healthy foods by supporting healthier 
food systems, including promoting SNAP use at direct to consumer 
markets (i.e. farmers markets) and the creation of sustainable food 
gardens. The intended reach of this strategy is SNAP-eligible populations 
using WIC & SFMNP coupons, people and staff using SNAP-eligible 
sites requesting gardens or other PSE, and direct to consumer retailers, 
such as farmers market managers. Eligible sites include WIC clinics, 
low-income senior centers, low-income early childhood facilities, and 
other sites meeting eligibility criteria. The HFS strategy will address the 
needs of SNAP participants and low-income individuals who qualify to 
receive SNAP benefits. The intervention will also target individuals 
residing in communities with a population of persons of 50% or greater 
meeting poverty threshold guidelines or receiving other means-tested 
Federal assistance programs 

1 .  As evidenced by pre- post- assessment, 25% of the adults 
participating in the project intervention will increase their 
knowledge of how to grow their own food by the end of FFY21; 

2 .  As evidenced by pre- post- assessments, 35% of early childhood 
participants in the project intervention, as reported by their 
teachers and parents, will improve their willingness to taste new 
fruits and vegetables by the end of FFY21; 

3 .  As evidenced by a follow-up post-assessment, 25% of adults 
participating in SNAP into Farm Fresh Foods, will report using 
their SNAP benefits at least once at a local farmers market within 
6 months of participating; 

4 .  As evidenced by self-report, 100% of farmers markets managers 
participating in the project intervention will report a 50% increase 
in SNAP sales as a result of marketing and/or promotional 
activities by the end of FFY21. 
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Intervention Strategies Select O N E  of the fo l lowi ng  com bi nat ion of strateg ies for th is i nterventione: 
Indicate which combination of 

PSE Strateg ies on ly strategies are included in this 
I 

intervention. Then, list and briefly I P S E  Strategies + Health Promotion 
describe your Year 1 strategies in 

I ✓ PSE Strategies + Health Promotion + Di rect Education 
the sections below. 

PSE Strategies The Healthy Food Systems strategy wi l l  implement the fo l lowing PSE activit ies: 
Include brief description of policy, 
system, or environmental strategy, • Estab l ish two new ECE gardens at SNAP-Ed e l i g i b le sites reach ing 40 ch i l d ren 
settings where strategy will be per site; 
implemented, and potential reach. 

• P i lot an early ch i ld hood garden cu rricu l um  incorporati ng a tra in-the-tra iner  model 

to encourage susta inab le garden prog rams; 

• Provide garden tool kits to seven SNAP-Ed e l i g i b le garden sites reach ing about 20 

partic ipants per site; 

• Provide techn ica l ass istance to Farmers Markets th roughout the state to assist 

managers in creat ing a SNAP shopper friend ly environ ment i nc lud ing  

implementi ng centra l  termina l  booths and s ignage at  3 markets 

*Non-duplicated contacts 

Total PSE Reach: 1 ,420 
Estimate how many SNAP-Ed eligible people will be  impacted by this strategy. 

How did you calculate Gardens- avg. 40 kids per school x 2 = 80 kids. 
this reach estimate? Toolboxes - avg. 20 participants x 7 sitese= 140 
Cite specific metrics, formulas, FM =10 ppl/market x 6 markets x 20 wks. = 1200 
and sources of data used. 

Health Promotion The Healthy Food Systems strategy will conduct Health Promotion activities which include: 
Strategies 

1 .  Conduct two food demos at two ECE sites (2 demos x 40 children/site x 5 sites) 
(if applicable) 

Include brief description of 2. Dissemination of educational materials at five ECE sites (200 children x 2 demos) 
strategy, settings where strategy 
will be implemented, and 3. Develop garden related information for quarterly Healthy Aging (HA) newsletter (2,500 distributions x 4 
potential reach. 

quarters) 

4. Develop garden related information for quarterly Healthy Steps to Freedom (HSF) newsletter (100 
distributions x 4 quarters) 

5. House Stop-By-Booths at Farmer's Market promoting nutrition education materials (10 
participants/market x 6 markets x 20 weeks) 

6. Conduct SNAP into Farm Fresh Foods food demos at participating sites (460 projected participants) 

Total Health Promotion Reach: 3,860 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate Please refer to activities above 
this reach estimate? 
Cite specific metrics, formulas, 
and sources of data used. 
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Direct Education 
Strategies 

(if applicable) 

Include brief description of 
audience, settings where 
education will be provided, and 
curriculum name. 

Community 
Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

Direct nutrition education will be provided to a wide range of populations 
including young children, seniors, and women in treatment facilities. 
Extension staff will pilot an early childhood garden-based nutrition 
curriculum (currently being written by Extension and Garden Farms 
Foundation) at five SNAP-Ed eligible ECE sites with the intent to go 
through a peer review process and become an evidence-based 
curriculum in the SNAP-Ed toolkit. Extension staff will also pilot 10 adult 
garden-based nutrition lessons (currently being written), with the help of 
Master Gardeners, at SNAP-Ed eligible garden sites including senior 
centers, community gardens, and women's treatment facilities. 
Additionally, the SNAP into Farm Fresh Foods program uses the Maine 
SNAP-Ed Farmers Market Program Toolkit. Healthy Eating on a Budget 
(HEOAB) will also be implemented at JobConnect sites in partnership 
with DWSS TANF-NEON using the Eating Smart Being Active 
curriculum. 

Total Direct Education Reach: 760 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate Based on the reach of other direct education 
this reach estimate? programs that HFS is partnering with to conduct 
Cite specific metrics, formulas, 

activitiesand sources of data used. 

The Healthy Food Systems (HFS) strategy will establish site champions 
at all sites participating in direct education and PSE activities. To assess 
community engagement, the HFS team will use the Community 
Engagement assessment tool created by Building the Field of Community 
Engagement Partners. 
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Key Partners and Roles 
Include partner organizations, 
coalitions, and other. Briefly 
describe the role of the partners. 

Site Eligibility 
How are the sites for this 
intervention eligible? Check 
all boxes that apply. You do 
not need to show data. See 
Appendix D for information 
on SNAP-Ed site eligibility. 

Expected Outcomes 
Include brief description of what 
outcomes you expect to seefrom 
this intervention at the end of 
Year 1. 

List the appropriate Nevada 
Focus Area that this intervention 
applies to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP-Ed Evaluation 
Framework Matrix. 

Extension Healthy Kids Early Start will conduct needs assessments of early childhood facilities to determine 

if a garden is needed; Extension Healthy Aging will conduct needs assessments of senior sites to determine 

if a garden is needed. HA will send out educational reinforcers, newsletters, and educational materials related 

to garden-based nutrition education to senior sites. HA will assist with the pilot of 10 adult garden-based 

nutrition lessons; Extension Healthy Living Sustainable Recovery will conduct needs assessments of 

women's correctional sites to determine if a garden is needed . HSF will send out educational reinforcers, 

newsletters, and educational materials related to garden-based nutrition education to sites. HA will assist with 
the piloting of 10 adult garden-based nutrition lessons; Early Ch i ldhood S ites (Magic of Learning, Discovery 

Gardens Page, Kids R US, 2 TBD) will agree to allow extension to pilot the EC garden-based nutrition 

curriculum consisting of 20 lessons. Sites will also agree to go through teacher training for the curriculum;  

Garden Farms Foundation will install gardens and assist in writing, piloting, and reviewing the early 

childhood garden-based nutrition curriculum;  Master Gardeners wi l l  assist in piloting and reviewing 10 adult 

garden-based nutrition lessons at select sites; Nevada Hand will allow Extension staff to teach SNAP into 

Farm Fresh Foods, consisting of one 30-minute direct education lesson, at agreed upon sites; WIC Cl in ics 

will allow Extension staff to teach SNAP into Farm Fresh Foods, consisting of one 30-minute direct education 

lesson, at agreed upon sites; Farmers Markets will allow Extension staff to house a booth at the market to do 

indirect education and to assist in implementing best practices for creating a SNAP friendly environment 

including setting up a central terminal booth to accept SNAP/EBT; Desert Farming I n itiative will agree to 

become SNAP authorized and use this experience to provide technical assistance to other farms and small 
food production businesses seeking to become SNAP authorized 

D Eligible by location D School Meal Data (FRL: school free/reduced lunch data) 

Census data Other
✓ 

If you chose "Other", please describe how you determined SNAP-Ed eligibility: 

3 . 1  Support fam i l ies th rough food resource management 
classes to ass ist in healthy meal plann ing  and budgeti ng 
(MT1 , MT2) : 50% increase of participants reporting food resource 
management behavior change on post-assessment through SNAP 
EBT usage at Farmers Markets. 

3.3 Increase access and avai lab i l ity of healthy food i n  the 
commun ity,  inc lud ing mobi le vendors,  farmers' markets, 
corner/country stores, and g rocery stores (ST5, ST6, ST7, 
STS, MTS) : 50% increase of SNAP EBT use as reported by 
Farmers Market Managers. 
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Appendix I Intervention Template 

Intervention # 4 

Intervention Name Healthy Living Sustainable Recovery (HLSR) 
Examples: Curriculum, PSE 
strategy, or health promotion 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention Objective(s) 
Objectives must be specific, realistic, 
attainable, measurable, and time­
bound. See AP.P.(.!ml}x.G for guidance 
on creating S.M.A.R. T. objectives. 

The Healthy Living Sustainable strategy aims to improve nutrition 
knowledge and access to fresh foods among women at risk for 
substance use disorders. A high percentage of women in 
treatment for substance use disorder are also low income 
mothers, many with children under the age of 18. They often 
have poor dietary lifestyles, leading to malnutrition, electrolyte 
imbalance and vitamin and mineral deficiencies. These 
deficiencies have an impact on mental health and relapse 
prevention, and may impede the ability to resist substances, 
causing a cycle of drug use, nutritional deficiency, recovery and 
relapse. Poor access to fruits and vegetables, inadequate 
nutrition knowledge and lack of cooking skills negatively affects 
the health and well-being of these women and their families. 

1 .  As evidenced by pre- post- assessment, at least 40% of 
participants will report increasing consumption of more than 
one kind of fruit daily by the end of the FFY21; 

2 .  As evidenced by pre- post- assessment, at least 40% of 
participants will report increasing consumption of more than 
one kind of vegetable daily by the end of the FFY21; 

3. As evidenced by pre- post- assessment, at least 40% of 
participants will report increasing time spent walking each day 
by the end of FY21 . 
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Intervention Strategies 
Indicate which combination of 
strategies are included in this 
intervention. Then, list and briefly 
describe your Year 1 strategies in 
the sections below. 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Health Promotion 
Strategies 

(if applicable) 

Include brief description of strategy, 
settings where strategy will be 
implemented, and potential reach. 

Select ONE of the following combination of strategies for this intervention: 

PSE Strategies only 
PSE Strategies + Health Promotion 

✓ PSE Strategies + Health Promotion + Direct Education 

The Hea lthy L iv ing Susta inab le Recovery strategy wi l l  imp lement the fo l lowi ng PSE 

activit ies: 

• Conduct wel l ness events at WestCare ( 1 2  events x 45 partic ipants= 540) ;  

• P romote garden ing  classes among res idents ;  

• I n sta l l  smal l  refrigerator at WestCare for fru its and vegetables from the garden 

for healthy snacks (60 c l ients x 4 g rou ps/year 240) ;  = 

• Conduct capacity bu i l d i ng  tra i n i ngs for cl i n ic ians (4  sessions x 10  partic ipants) 

Total PSE Reach: 820 
Estimate how many SNAP-Ed eligible people will be  impacted by this strategy. 

How did you calculate Please refer to activities above .. 
this reach estimate? 
Cite specific metrics, formulas, 
and sources of data used. 

The Healthy Livi ng Susta inab le Recovery strategy wi l l  implement the fo l lowi ng 

Health Promotion activ it ies: 

• Food demos Month ly food demonstrations ( 1 2  classes x 1 5  partic ipants= 1 80) 

• Month ly Physical Activity classes ( 1 2  classes x 1 1  partic ipants= 1 32) 

• U pdate Healthy Message baords to provide n utrit ion and physical activity 

messages at Women WestCare Women and Ch i l d ren 's Campus ,  WestCare 

Commun ity I nvo lvement Center, Cho ices Group 

• U pdate Social Med ia to  provide nutrition ,  physica l  activity and healthy recovery 

messages for women after treatment 

• Develop & launch website to provide healthy resou rces for cl i n ic ians and 

women 

Total Health Promotion Reach: 932 

Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

Food demos= 12 classes x 15 participants = 1 80; PA classes= 12 classes How did you calculate 
this reach estimate? x 11 participantse= 1 32; WCe60 residentse+ 12 children x 4 rotations/year = 

Cite specific metrics, formulas, + 12 staff= 300; Choices Group= 40 clients x 4/year=160; IOP= 40 part x 
and sources of data used. 4/yr 
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this reachestimate? proposed sessions 

Direct Education 
Strategies 

(if applicable) 

Include brief description of audience, 
settings where education will be 
provided, and curriculum name. 

The Healthy Steps to Freedom curriculum will be implemented among 
SNAP-eligible women attending substance use disorder treatment 
facilities in Clark County. Sessions will be conducted at the WestCare 
Women and Children's Campus, The Fearless Kind Organization and a 
pilot site that is yet to be determined. 

Additionally, the Cooking Matters curriculum will be piloted among 
SNAP-eligible women at the WestCare residential transitional housing 
facility. 

WestCa re =  1 1  sess ions x 1 5  pa rt ic i pa nts = 1 65 

The Fea r less Ki nd = 3 sess ions  x 5 = 1 5 

Cooki ng Matte rs = 1 p i l ot sess ions  x 7 = 7 

Total Direct Education Reach: 187 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate # of projected participants/session x # 19 of 

Community Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

Cite specific metrics, formulas, 
and sources of data used. 

The Healthy Living Sustainable Recovery strategy will promote 
community participation activities by growing partnerships with the San 
Miguel community garden to continue gardening engagement for 
affected women beyond treatment, partner with Garden Farms to 
provide employment opportunities to affected women beyond treatment, 
collaborate with subject matter experts across the community to assist 
with successful wellness events; and partner with the Women's 
Sustainable Recovery Coalition to provide additional resources to 
women after treatment. 
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Key Partners and Roles I rma Magrd ich ian- Westcare program director 
Include partner organizations, -Provide space, recruitment, support for PSE 
coalitions, and other. Briefly describe 
the role of the partners. -Participates in WestCare wellness committee 

Caitlyn Marti nez-The Fearless Kind Organization 
-Provide space, recruitment 

Site Eligibility 
How are the sites for this intervention 
eligible? Check all boxes that apply. 
You do not need to show data. See 
Appendix D for information on 
SNAP-Ed site eligibility. 

Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of Year 
1. 

List the appropriate Nevada Focus 
Area that this intervention applies 
to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP-Ed Evaluation Framework 
Matrix. 

D Eligible by location D School Meal Data (FRL: school free/reduced lunch data) 
7 Census data 7 Other 

If you chose "Other", please describe how you determined SNAP-Ed eligibility: 

Documented use of other means-tested Federal assistance programs 

4. 1 Provide evidence-based healthy eati ng and phys ical activity 
education i n  support of pol icy,  system, and environmental  change 
strategies to e l ig i ble adu lt and those with d isab i l ities audiences in 
e l ig i b le commun ity sites to promote consumption of healthy foods 
and beverages and active l ifestyles (MT1 ) :  Increase the consumption 
of fruits and vegetables among participants by 40%. 
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Appendix I Intervention Template 

Intervention # 5 

Intervention Name Healthy Aging 
Examples: Curriculum, PSE 
strategy, or health promotion 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention Objective(s) 
Objectives must be specific, realistic, 
attainable, measurable, and time­
bound. See AP.P.(.!ml}x.Gfor guidance 
on creating S.M.A.R. T. objectives. 

The Healthy Aging strategy aims to reduce and prevent obesity among 
older SNAP-eligible Nevadans and their families. According to the 
Nevada Office of Food Security Nutrition Programs Gap Analysis for 
Older Nevadans, 13.6% of the state's population are aged 65 years or 
older and of these 32.3% had incomes at or below 200% of the Federal 
poverty threshold. Further, it is estimated that 25,653 grandparents in 
Nevada, mostly in Clark County, are legally responsible for their live-in 
grandchildren. 

1 .  As evidenced by pre- post- assessment, at least 30% of participants will report increasing their 

consumption of cups of fruit per day by the end of FFY21e; 2. As evidenced by pre- post- assessment, at 

least 30% of participants will report increasing their consumption of cups of vegetables per day by the end of 
FFY21e; 3. As evidenced by pre- post- assessment, at least 30% of participants will report increasing overall 

physical activity by the end of FFY21e; 4. As evidenced by pre- post- assessment, at least 30% of 

participants will report an increase in choosing healthy foods on a budget by the end of FFY21e; 5. As 

evidenced by pre- post- assessment, at least 30% of participants will report an increase in reading nutrition 

facts labels by the end of FFY21e; 6. As evidenced by pre- post- assessment, at least 30% of participants will 

report a decrease in running out of food before month's end by the end of FFY21e; 7. As evidenced by pre­

post- assessment, at least 30% of participants will report an increase in comparing prices before purchasing 

foods by the end of FFY21e; 8. As evidenced by pre- post- assessment, at least 30% of participants will 

report an increase in identifying foods on sale or using coupons to save money by the end of FFY21e; 9. As 

evidenced by a PSE tracking tool, at least 50% of implementation sites will establish as least one wellness 

champion per site by the end of FFY21; 10. As evidenced by a PSE tracking tool, at least 50% of 

implementation sites will implement the Senior Site Physical Activity and Nutrition Assessment tool (PAN) by 
the end of FFY21. 11 .  As evidenced by a PSE tracking tool, at least 50% of implementation sites will have a 

documented readiness for change through the use of the organizational readiness to change tool by the end 

of FFY2e1; 12. As evidenced by a PSE tracking tool, at least 50% of implementation sites will make at least 
one PSE nutrition or physical activity change by the end of FFY21 .  
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Intervention Strategies 
Indicate which combination of 
strategies are included in this 
intervention. Then, list and briefly 
describe your Year 1 strategies in 
the sections below. 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Health Promotion 
Strategies 

(if applicable) 

Include brief description of strategy, 
settings where strategy will be 
implemented, and potential reach. 

Select ONE of the following combination of strategies for this intervention: 

PSE Strategies only 
PSE Strategies + Health Promotion 

✓ PSE Strategies + Health Promotion + Direct Education 

The Healthy Aging strategy will implement the following PSE activities: 
• Conduct environmental scans using the Senior Site PAN Assessment tool; 
• Establish wellness champions at participating low-income senior sites; 
• Work with sites and champions to develop action plans from the identified PAN findings; 
• Implement PSE changes at participating sites as identified in the action plan; 
• Provide capacity building/technical assistance at sites through delivering train-the-trainers 

• Collaborate with the Healthy Food Systems strategy to provide garden nutrition education, 
• Develop a plan for one comprehensive nutrition and physical activity curriculum 

Total PSE Reach: 5,165 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

Estimatede# of total participants at proposed sites (e .g .  # of residents at How did you calculate 
low-income senior apartment complexes, average # of attendees at each this reach estimate? senior center) 

Cite specific metrics, formulas, 
and sources of data used. 

The Healthy Aging strategy will implement the following 
Healthy Promotion activities: 

• Disseminate Nevada's own Healthy Living While Aging! 
monthly newsletter 

• Update Healthy Message Boards at participating sites monthly 

• Update Extension's Healthy Aging web page monthly 
• Disseminate nutrition "nudge" cards at sites, food pantries, 

congregate meal sites, and Farmer's Markets 

Total Health Promotion Reach: 15,000 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

An estimate was calculated based on the food pantry and congregate How did you calculate 
meals distributed and reported through Nevada CAN's (COVID-1 9 Aging this reach estimate? 
Network) Rapid Response Food and Medication Action Team 

Cite specific metrics, formulas, 
and sources of data used. 
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Direct Education 
Strategies 

(if applicable) 

Include brief description of audience, 
settings where education will be 
provided, and curriculum name. 

Community Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

The Healthy Aging strategy will implement the Cooking Matters 
curriculum among SNAP-eligible grandparents with legal guardianship 
of their grandchildren and/or living in tri-generational homes at 
participating sites. 

The Seniors Eating Well curriculum will be implemented among 
SNAP-eligible seniors in a group-setting at low-income senior apartment 
complexes and senior centers. 
Bingocize will be implemented among SNAP-eligible seniors at 
low-income senior apartment complexes and senior centers. 

Additionally, the Healthy Aging team will develop and pilot a virtual 
comprehensive physical activity and nutrition curriculum as well as 
partner with the Healthy Food Systems team to pilot a senior specific 
garden nutrition education curriculum. 

Total Direct Education Reach: 1,001 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

Estimatede# of total participants x # of proposed sites X # of series How did you calculate 
delivered (e. g .  # of residents at low-income senior apartment complexes, this reachestimate? 
averagee# of attendees at each senior center) 

Cite specific metrics, formulas, 
and sources of data used. 

The Healthy Ag ing  strategy wi l l  encourage commun ity partici pation th rough 
partnersh ips with Th ree Square's Sen ior  H u nger Prog ram,  Nevada's Ag ing  and 
Disab i l ity Services D iv is ion 's food d istri but ion & cong regate meal  s ites and 
g rand parent respite programs, and Ovation Properties 501  (c) (3) Coord i nated Livi ng of 
Southern Nevada to service SNAP-e l i g i b le sen iors i n  Nevada .  The Healthy Ag ing  team 
wi l l  conti nue  to work closely with Extens ion Educators across Nevada as wel l  as the 
Nevada Hea lthy Ag ing  Al l iance by leverag ing  the i r  expertise to contri bute to long-term 

buy- in and support for addit ional  reach and networki ng capab i l i t ies. 
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Key Partners and Roles 
Include partner organizations, 
coalitions, and other. Briefly describe 
the role of the partners. 

Site Eligibility 
How are the sites for this intervention 
eligible? Check all boxes that apply. 
You do not need to show data. See 
Appendix D for information on 
SNAP-Ed site eligibility. 

Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of Year 
1. 

List the appropriate Nevada Focus 
Area that this intervention applies 
to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP-Ed Evaluation Framework 
Matrix. 

Clark, Churchi l l ,  Douglas, E lko, Pershing,  Storey County/Carson C ity , and White P ine counties will 
partner with Extension to allow instructors to deliver direct education and the Senior Site PAN (physical 
activity and nutrition) Assessment at low-income senior apartment complexes, senior centers, tribal health 
centers, and grandparent respite programs; ADSD-funded food distribution and congregate meal sites will 
distribute health promotion materials and a representative will sit on the Nevada Healthy Aging A l l iance 
(NHAA) ;  Three Square partnered with Extension to include their previously funded SNAP-Ed activities and 
will develop nutrition "nudge" cards for statewide use at food distribution and congregate meal sites and will 
distribute health promotion materials through the sites and a representative will sit on the NHAA; Lutheran 
Senior Services (LSS) will distribute health promotion materials through their sites and a representative will 
sit on the NHAA. LSS will provide Extension with their SNAP-Ed data to contribute to the statewide Healthy 
Aging data report; Food Bank of Northern Nevada (FBNN) will distribute health promotion materials 
through their food distribution and congregate meal site and a representative will sit on the NHAA. FFNN will 
provide Extension with their SNAP-Ed data to contribute to the statewide Healthy Aging data report; and 
Lyon County Healthy Communities Coal ition and Washoe Tribal Health Center will implement physical 
activity direct education programming in four cities and at three tribal colonies (e.g . ,  Dayton, Fernley, Silver 
Springs, and Yerington; and Carson, Dresslerville, and Stewart Colonies) . They will also distribute health 
promotion materials through their nutrition and diabetes education programs and representatives will sit on 
the NHAA. Both organizations will provide Extension with their SNAP-Ed data to contribute to the statewide 
Healthy Aging data report. 

D Eligible by location D School Meal Data (FRL: school free/reduced lunch data) 
7 Census data 7 Other 

If you chose "Other", please describe how you determined SNAP-Ed eligibility: 

Site locations are also viewed to determine Health Resources & 
Services Administration's Medically Underserved Areas (MUA) and 
Health Professional Shortage Areas (HPSA) 

4.1  Provide evidence-based healthy eati ng and physical activity 
ed ucation i n  support of pol icy, system, and env i ronmental 
change strategies to e l ig ib le adu lt and those with d isab i l ities 
aud iences i n  e l ig i b le commun ity sites to promote consumption of 
healthy foods and beverages and active l ifestyles (MT1 , MT2, 
MT3) : at least 30% of participants will reporting increasing their fruit 
and vegetable consumption, overall physical activity, choosing healthy 
foods on a budget, reading the nutrition facts label, not running out of 
food before month's end, comparing food prices, and identifying sale 
or coupon foods to save money. 

4.2 Provide evidence-based healthy eati ng and physical activity 
education i n  support of pol icy,  system, and environmental  change 
strategies to e l ig i ble sen iors and those with d isab i l ities aud iences 
in e l ig i b le commun ity sites to promote consumption of healthy 
foods and beverages and active l ifesty les (MTS, MTG) : at least 50% 
of implementation sites will establish a wellness champion, have the 
PAN tool administered, have a documented readiness to change, and 
will make at least one PSE change. 
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Washoe County Health District 

Intervention # 1 

Intervention Name Wolf Pack Coaches Challenge 
Examples: Curriculum, PSE 
strategy, or health promotion 

Need(s) addressed with 
this intervention 
Include brief description. 

Intervention 
Objective(s) 
Objectives must be specific, 
realistic, attainable, measurable, 
and time-bound. See Appendix G 

for guidance on creating S.M.A.R. T. 
objectives. 

In order to curb the rise of childhood overweight and obesity, efforts in 
nutrition education and engagement of physical activity must be 
developed early on. By improving the markers for nutrition education and 
physical activity, it can help reduce the prevalence of childhood 
overweight and obesity, thereby reducing the risk to both children and 
adults of many chronic diseases. 

The Wolf Pack Coaches Challenge (WPCC) aims to improve nutrition 
education and increase levels of physical activity without overburdening 
teachers or diminishing time for lessons in class. 

By Ma rch 3 1, 2021 at least 30 Tit le  I e l ementa ry school  c lassrooms wi l l  have s igned u p  

and  comp leted t h e  Wolf Pack Coaches Cha l lenge .  

By May 1, 2021, 25% of e lementa ry students pa rt ic ipat ing i n  the Wolf Pack Coaches 

Cha l l enge, as  reported by the i r  teachers and student track ing sheets, wi l l  i nc rease 

their fru it, vegeta b le, and water i ntake .  

By May 1, 2021, 25% of e lementa ry students pa rt ic ipat ing i n  the Wolf Pack Coaches 

Cha l l enge, as  reported by the i r  teachers and student track ing sheets, wi l l  i nc rease 

their physica l activity leve l s .  

By J u ne 1, 202 1, 25% of  m idd le  schoo l  students pa rt ic ipat ing i n  the Wolf  Pack Coaches 

Cha l l enge, as  reported by pre and post test i ng, wi l l  i nc rease the i r  fru it, vegeta b le, a nd  

water i nta ke . 

By J u ne 1, 202 1, 50% of school  teachers wi l l  report i ntent ion to cont i nue  

conve rsat ions a round  hea lthy eat ing and  physica l act ivity with the i r  students. 

By J u ne 1, 202 1, at least 50% of the teachers wi l l  agree o r  strongly agree that students 

a re more a b le to ident ify hea lthy food cho ices after pa rt ic ipat ing in the Wolf Pack 

Coaches Cha l l enge .  

By J u ly 1, 2021, deve lop  a p i lot p roject assessment report s ummariz ing the outcomes 

of p i lot ing Wolf Pack Coaches Cha l lenge i n  m idd l e  schoo ls .  
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Intervention Strategies 
Indicate which combination of 
strategies are included in this 
intervention. Then, list and briefly 
describe your Year 1 strategies in 
the sections below. 

PSE Strategies 
Include brief description of policy, 
system, or environmental strategy, 
settings where strategy will be 
implemented, and potential reach. 

Health Promotion 
Strategies 

(if applicable) 

Include brief description of 
strategy, settings where strategy 
will be implemented, and 
potential reach. 

Select ONE of the fol lowing com bi nation of strategies for th is intervention: 

D PSE Strategies only 
D PSE Strategies + Health Promotion 
IZ] PSE Strategies + Health Promotion + Direct Education 

With the im plementation of the program in the classroom, a systems change 

occurs within the classroom as the teacher incorporates time to deliver lesson 

plans specific on nutrition and physical activity while also making time for 

students to engage in physical activity through brain breaks and games that 

promote movement. This opportunity may not otherwise exist if the classroom 

was not participating in the challenge. 

Total PSE Reach: 1500 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate Elementary=30 classrooms x 25 students 
this reach estimate? ( average class size) 
Cite specific metrics, formulas, Middle School= 2 PE classes x 375 (average size) 
and sources of data used. 

Health promotion is achieved through the healthy food and gardening 

demonstration, student tracking sheets and poster and other 

messaging/posters from MyPlate and ReThin k your Drink .  Strategies will be 

im plemented in the classroom and will reach elementary and middle school 

students. 

Total Health Promotion Reach: 1500 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate Elementary=30 classrooms x 25 students 
this reach estimate? ( average class size) 
Cite specific metrics, formulas, Middle School= 2 PE classes x 375 (average size) 
and sources of data used. 
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Direct Education Direct education will be achieved through the use of the Coordinated Approach 
Strategies 

to Child Health (CATCH )  Curriculum for elementary schools and middle schools. 
(if applicable) 

The srategies will be implemented in the classroom for elementary schools and 
Include brief description of 
audience, settings where in the PE class for middle schools. 
education will be provided, and 
curriculum name. 

Community 
Participation 
Include strategies or methods 
for how you will engage with 
the community or include their 
participation. 

Total Direct Education Reach: 1500 
Estimate how many SNAP-Ed eligible people will be impacted by this strategy. 

How did you calculate Elementary=30 classrooms x 25 students (average
this reach estimate? class size) 
Cite specific metrics, formulas, Middle School= 2 PE classes x 375 (average size) 
and sources of data used. 

Community participation occurs through the partnerships with the 
Washoe County School District, UNR Nevada Athletics, Urban Roots and 
Washoe County Nutrition Services who participates in the program by 
reiterating healthy messaging to student participants. Partners also help 
spread the word about WPCC by highlighting the program through their 
online platforms such as social media, newsletters and announcements 
within their organization. 
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Key Partners and Roles 
Include partner organizations, 
coalitions, and other. Briefly 
describe the role of the partners. 

Site Eligibility 
How are the sites for this 
intervention eligible? Check 
all boxes that apply. You do 
not need to show data. See 
Appendix_D for information 
on SNAP-Ed site eligibility. 

Expected Outcomes 
Include brief description of what 
outcomes you expect to see from 
this intervention at the end of 
Year 1. 

List the appropriate Nevada 
Focus Area that this intervention 
applies to. 

List the appropriate outcome 
indicators as outlined in Nevada 
SNAP-Ed Evaluation 
Framework Matrix. 

Partnersh i ps with the Washoe County School  D istr ict (WCSD)  and  Nevada  Ath l et ics 

were fo rmed at the i ncept ion of the p rogra m i n  2016. The WCSD p l ays a crit ica l ro le  in 

the progra m as  teachers imp lement the progra m with the i r  students. Staff works with 

the Student Act ivit ies a nd  Ath l etics Depa rtment and I n-Se rvice Depa rtment to offe r the 

progra m as  a cou rse fo r teachers to c l a im cred it .  

Nevada  Ath l et ics support the progra m i n  numerous ways th rough c lassroom 

recogn it ion,  student encouragement by way of c lassroom visits and/or messages from 

student ath letes and  coaches .  

Com mun ity pa rtners such as  U rba n Roots cove rs top ics a round  ga rden i ng educat ion, 

whi le the Washoe County N utr it ion Services p rovides hea lthy food sa mp les fo r 

students to taste . 

D Eligible by location Iii School Meal Data (FRL: school free/reduced lunch data) 

- Census data - Other 

If you chose "Other", please describe how you determined SNAP-Ed eligibility: 

The priority focus area is on school health, staff seeks to address the 
following indicators: 2.1 - ST1 and ST5. 

The Alliance for a Healthier Generation Healthy Schools Program 
Assessment Guide will be used as the evaluation tool to assess the 
capacity and readiness of Title I Elementary Schools to improve PSE 
strategies around nutrition and physical activity. 

Due to the nature of the program being voluntary and implemented in 
elementary school classrooms and not the entire school, it will not be 
feasible to conduct the Alliance tool among every school, but rather staff 
will use the tool to evaluate up to 20% of schools with the most 
participating classrooms. Staff will share the tool with the other 
participating schools that are not evaluated and encourage them to 
complete the assessment. 
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	Center for Healthy Aging
	Division of Public and Behavioral Health
	Food Bank of Northern Nevada
	Green Our Planet
	Healthy Communities Coalition
	Lutheran Social Services of Nevada
	Nye Communities Coalition
	Southern Nevada Health District
	Shining Star Community Services
	University of Nevada, Rethink Your Drink
	University of Nevada Cooperative Extension
	Washoe County Health District

	Intervention Name: Healthy Pantries Lyon County
	Needs addressed with this intervention: The USDA's Economic Research Service estimates that 14.2% of households in Nevada are food insecure. Furthermore, the YRBS estimates that, among children (middle school students) in Nevada, that number is even higher - 16.6%. 
The most common nutrition education topics participants in Phase III of the NV SNAP-Ed Needs Assessment expressed interest in were ways to make groceries last all month, ways to prepare healthy meals quickly, and preparing meals on a budget. 
Most respondents to the needs assessment (92%) also agreed that choosing healthy foods and drinks was important. This intervention puts healthy options front and center at our three food pantries, in addition to providing nutrition education through health promotion strategies like signage prompts, healthy recipes, and training pantry volunteers and staff to encourage selection of healthy items. 
	Intervention Objectives: -By March 2021, all three food pantries (Dayton, Silver Springs, Yerington) will have a pre-score on the Healthy Pantry Assessment.
-By September 30, 2021, all three food pantries will have improved their score on the Healthy Pantry Assessment. 
Based on a Pre-Post Survey:
-By the end of year 1, 30% of food pantry clients will report an increase in fruit and vegetable intake.
-By the end of year one, 30% of food pantry clients will report an increase in knowledge of ways to make groceries last all month.
-By the end of year one, 30% of food pantry clients will report an increase in knowledge of ways to prepare healthy meals quickly.
-By the end of year one, 30% of food pantry clients will report an increase in knowledge of preparing meals on a budget.



	PSE Strategies only: Off
	PSE Strategies  Health Promotion: Off
	PSE Strategies + Health Promotion + Direct Education: Off
	PSE Strategies: Food pantry policies promote the use of signage and prompts to encourage clients to select healthy, fresh food options.
Food pantries are set up to showcase healthy food options and provide environmental supports for selecting healthy, fresh food options, including implementing the Client-choice model. 
Food pantry staff and volunteers are trained to encourage and promote healthy food options to clients.
	Total PSE Reach: 3500
	Cite specific metrics, formulas, and sources of data used: This is the total number of clients served by the three pantries monthly.
	Health Promotion Strategies: -Display of nutrition-related signage that directly supports PSE strategies..
-Pantry staff/ volunteers encourage healthy selections.
-Point-of-selection prompts
-Distribute pantry newsletter "The Dandelion"  with nutrition information
-Weekly recipes featuring items available in the pantry
	Total Health Promotion Reach: 3500
	Cite specific metrics, formulas, and sources of data used (2): This is the total number of clients served by the three pantries monthly.
	Direct Education Strategies: N/A
	Total Direct Education Reach: 
	Cite specific metrics, formulas, and sources of data used (3): 
	Community Participation: The food pantries are closely tied to the communities they are located in. Providing a vital service to pantry members in need, the pantries also receive tremendous support from the community, both monetarily and through volunteerism.
	Key Partners and Roles: Food Bank of Northern Nevada- Assists with data and also provides the pantries with wonderful fresh food to distribute to those in need in our communities.
Lyon County Human Services- Helps provide linkages to pantry clients for other services, such as enrollment in SNAP and WIC.
	Eligible by location: Off
	Census Data: Off
	School Meal Data FRL school freereduced lunch data: Off
	Other: Off
	Site Eligibility: 
	Expected Outcomes: The Nevada Focus Areas for this intervention are Food Resource Management and Adults including those with disabilities. 
ST1: Healthy Eating
ST7: Number of partnerships
MT1,2 Increase in MyPlate scores for adults, pre to post annually
ST1, ST2 Readiness and capacity to set goal for food resource management
MT1, MT2 % of participants reporting food resource management behavior change
ST2 Rating on score of food pantry assessment (Oregon Food Bank Healthy Pantry Snapshot)
MT2 Increase rating of score on food pantry assessment (Oregon Food Bank Healthy Pantry Snapshot) Total potential number of persons affected by the policy change per site on a regular basis.

	Intervention Name_4: Curriculum Eating Smart-Being Active
	Needs addressed with this intervention_4:  Eating Smart-Being Active addresses the need for most Americans to increase their daily consumption of fruit and vegetables.  It also addresses the need for Americans to become more physically active. Nye County Health Rankings notes that Nye County has 36% obesity and 29% physical inactivity.  Esmeralda County data is not ranked due to the small size.  Proximity and similarities to Nye County reflects similar data and circumstances.  
Key informants of the NV Needs Assessment state that education on nutrition for this target audience, needs to cover- healthy eating, shopping, and food resource management as well as teaching participants how to cook at home.  The Eating Smart- Being Active curriculum addresses all of these key areas.
	Intervention Objectives_4: By September 30th, 2021 90% of the 40 individuals attending the Eating Smart - Being Active intervention will report that they increased their consumption of fruits and vegetables as measured by pre / post survey. 
By September 30th, 2021 90% of the 40 individuals attending the Eating Smart - Being Active intervention will report that they decreased their sedentary behavior as measured by pre / post survey. 
	PSE Strategies only_4: Off
	PSE Strategies Health Promotion_4: Off
	PSE Strategies Health Promotion Direct Education_4: Yes
	PSE Strategies_4: Strategic marketing and promotion of Physical Activity offered in community at no cost for SNAP eligible participants.  This includes Yoga, QiGong, Karate, and Frisbee Golf.  Participants will be provided with weekly updated opportunity for physical engagement including the organized activities noted along with relevant timely events and how to engage with physical activity.  This may include items such as "attend the local community fair this weekend and make three loops around the display booths with your family to get exercize" or "join in the town clean up this weekend, section out a mile long stretch to pick up trash".  This will be promoted for the participants and their family to engage in the physical activity.
	Total PSE Reach_4: 120
	Cite specific metrics, formulas, and sources of data used_10: 40 participants average size family of three
	Health Promotion Strategies_4: Social marketing strategies that involve using social media, (Facebook, Twitter, and Instagram) along with traditional media (Newspapers, newsletters, TV, radio) will be disseminated out to the community at large and will include postings on  healthy eating messaging based on MyPlate and the Dietary Guidelines for Americans.
 
 
	Total Health Promotion Reach_4: 1000
	Cite specific metrics, formulas, and sources of data used_11: 17.3% of population is in poverty in Nye (45,346) and 6.8% of Esmeralda County (826 people)
Reach about 10% total population with focus on SNAP populations at WIC, Welfare, Food Pantry
	Direct Education Strategies_4: Eating Smart- Being Active is a curriculum designed to be taught to limited-resource adults. There are 9 core lessons that address physical activity; nutrition and healthy lifestyle choices; food preparation (cooking) and food resource management (saving money at the grocery store); eating a variety of healthy foods from all of the food groups; food safety; reducing fat, sugar and salt; and feeding children.   The lessons are offered over a 9 week period in 90 minute segments giving ample time for group cohesion and discussion.  This program has the potential to be offered at NyECC (Community Center) at low-income housing centers, at food pantries, and at schools during the after school hours.  Reach:  40 individuals and their families
NyECC proposes to deliver at the NyECC Campus's in Pahrump and Tonopah, at the Goldfield Justice Center and at a Pahrump Food pantry.  
	Total Direct Education Reach_4: 40
	Cite specific metrics, formulas, and sources of data used_12: Number of individuals who complete program.  All participants will be SNAP eligible, recruited through social service, workforce and housing programs. 
	Community Participation_4: Participation in the Eating Smart-Being Active program is promoted at the local WIC office, the welfare office, workforce programs, a Family Resource Center, and extensively through social media postings, as well as the NyECC Website Calendar.  Ads are placed in local newspaper and the SNAP-Ed Program Coordinator makes announcements at monthly community meetings, (Ex. General Coalition Meeting and Food Security Meeting).
 SNAP-Ed Program Coordinator will distribute promotional flyer's to food pantry managers in Pahrump.
Community partners will make linked referrals to the program.  
	Key Partners and Roles_4: WIC Office - Assists in promotion and referral
Welfare Office - Assists in promotion and referral
Workforce Division - Assists in promotion and referral
Family Resource Center (Nevada Outreach Training Center)- 
Assists in promotion and referral
Food Pantries- Assists in promotion and referral
Food Pantry and Justice Court in Goldfield will provide location.
 
	Eligible by location_4: On
	Census Data_4: Yes
	School Meal Data FRL school freereduced lunch data_4: Off
	Other_4: Off
	Site Eligibility_4: 
	Expected Outcomes_4: We anticipate participants will show an increase in fruit and vegetable consumption.  We expect an increase in physical activity and a decrease in sedentary behaviors.  Measured by pre/post survey.
   
 Focus Area:  Adults and those with Disabilities
 Outcome Indicators:ST1, ST3, MT1, MT2, MT3, R7, R2


